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You’re lookin’
good guy — rain or

shine, day or night...
in this polyester/cotton poplin jacket.

Machine wash and wear, water-resistant,
wind repellent too! Zip front, soft rib knit trim at
collar, cuffs and hem. 5 pockets — 2 zip security, 
2 handwarmer & 1 inside chest! Smooth polyester
lining. Handsome shoulder-spanning chest seam
makes your shoulders look broader! Order now!
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Have You Or A Loved One Been Diagnosed With

MESOTHELIOMA
After Working Around

ASBESTOS?

Mesothelioma results only from exposure to
asbestos-containing products. Millions of hard-
working service men and women that
worked with and around asbestos and asbestos-
containing products have been affected.

If you or someone you know have been diag-
nosed with mesothelioma or any other
cancer resulting from asbestos exposure,
you may be entitled to monetary compensation
from those responsible. 

Lawyers at Fleming & Associates are licensed in TX with principal offices in Houston, TX and associate with experienced lawyers throughout the U.S.

1330 Post Oak Blvd. ,Suite 3030
Houston, TX 77056-3019

www.fleming-law.com

CALL 1-800-940-3365

YOU MAY BE ENTITLED TO
MONEY DAMAGESMONEY DAMAGES

CALL TOLL FREE 1-800-940-3365CALL TOLL FREE 1-800-940-3365
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At the Yellow Ribbon Support 
Center in Batavia, Ohio, Keith 
and Carolyn Maupin display a 
rare Blue Star Banner with an 
inverted blue star surrounded 
by a red ring, symbolizing their 
son’s capture. The fl ag variation 
dates back to a 1918 measure 
passed by the Massachusetts 
House of Representatives. 
Tom Strattman
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BUY NOW

The United States Rare Coin and 
Bullion Reserve Vault Facility today 
announces the final release of 5,000 
U.S. Gov’t Issued Gold Coins previ-
ously held in The West Point Deposi-
tory/U.S. Mint. For the first time in 
recent history, U.S. citizens will be 
able to buy 2006 Gov’t Issued $5 Gold 
Coins at an incredible no mark-up 
price of only $73.00 each. An amaz-
ing price because these U.S. Gov’t 
Issued Gold Coins are completely free 
of dealer mark-up. That’s correct, our 
cost. This is a once in a lifetime oppor-
tunity to buy U.S. Gov’t Issued Gold 
Coins at cost. The Gold market in May 
2006 hit a new high of over $725 per 
ounce and is predicted by experts to 
have the explosive upside potential of 
reaching up to $2,000 an ounce. A limit 
of ten U.S. Gov’t Issued Gold Coins 
per customer will be strictly adhered 
to. Orders that are not immediately 
reserved with our order center could 
be subject to cancellation and your 
checks returned uncashed. Good luck. 
We hope that everyone will have a 
chance to purchase this special U.S. 
Gov’t Issued Gold at cost. Order 
immediately to avoid disappointment. 
2007 coins will be shipped if over-
sold. Call Toll-Free 1-800-817-5161.

If you had $50,000 in the bank 
and you transferred it into Gold at 
today’s prices, you would now have an 
opportunity to gain as much as 5 times 
its value—a quarter of a million dol-
lars. That’s because when you convert 
money to Gold, you haven’t spent 
your money, but have transferred its 
value from a declining paper cur-
rency to a precious metal that is ris-
ing in both market and numismatic 
value. Gold protects your money in 
today’s very volatile market. Being 
at war with terrorists, the war to lib-
erate Iraq, 6.7 million unemployed 
Americans, rampant corporate fraud 
and the inability to balance the budget 
has caused an insurmountable debt 
that tops $8.5 trillion. It is now hard-
er than ever to obtain and maintain 
financial security. This is why now 
is the time to move paper assets into 
Gold. Catastrophic debt and flounder-
ing economies have proven to be the 
perfect breeding ground that sends 
Gold through the roof. With prices 
reaching as high as $725 per ounce 
in May 2006, it is crucial that indi-
viduals move now because as soon as 
tomorrow, Gold could start its pre-
dicted steep rise to $2,000 per ounce. 
Do not miss out on this opportunity.

$50,000 in U.S. Gov’t Gold Coins 
could be worth up to $250,000 in 
the future.

Gold has outperformed S&P 500 
for the past five years.

Smart individuals are moving 
10-20% of their assets into U.S. 
Gov’t Gold Coins. 

Now is the best time to take your 
money out of the bank and put 
it into U.S. Gov’t  Gold Coins in 
your same bank’s safe deposit 
box.

With the National Debt at $8.5 
trillion and rising, Gold has an 
upside potential that has not 
been seen since the 1980’s.

Due to very limited supply, offer 
may be withdrawn at any time.

Good luck. We hope that every-
one will have a chance to buy 
gold at this current low price.

Special arrangements can be 
made for Gold orders over 
$50,000.

GOLD TOPS $725 PER OZ. 2006 

Experts Still predict $2,000 per oz.

CALL TOLL FREE
1-800-817-5161
MASTERCARD • VISA • AMEX • DISCOVER • CHECK

AMERICA’S GOLD AUTHORITY.

Weight and purity fully backed by the U.S. Gov’t

Legal tender gold coins minted by the U.S. Mint

Limited release and availability

1 - 2005 Gov’t Issue Gold Coin     $ 73.00

5 - 2005 Gov’t Issue Gold Coins   $365.00 

10 - 2005 Gov’t Issue Gold Coins $730.00

MINIMUM ORDER 5 GOLD COINS. SPECIAL AT-COST OFFER LIMITED 

TO PURCHASES OF $730.00 OR LESS PLUS SHIPPING AND INSURANCE.

VAULT FACILITY NUMBER: AL13-73

BEGINNING TODAY, TELEPHONE ORDERS WILL BE 

ACCEPTED ON A FIRST-COME, FIRST-SERVE BASIS 

ACCORDING TO THE TIME AND DATE OF THE ORDER

Distributor of Government Gold. Not Affiliated With the U.S. Government.

2006 Gold American Eagle
©2007 United States Rare Coin & Bullion Reserve
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For many veterans, their battles are far from
over. They’re stricken with mesothelioma
from exposure to ASBESTOS aboard ships
and elsewhere. Burdened with skyrocketing
medical costs, vets and their families 
need financial security. 

As former Marines, we know how to win a
fight. As seasoned attorneys, we’re here to
fight for you today. Attorneys at Coady 
Law Firm have successfully represented
veterans in mesothelioma claims nationwide
for more than 20 years. We’ve helped them
understand their rights – and have secured
their rightful compensation. 

Trust in those who’ve served with you.
Contact the Coady Law Firm. Receive 
a FREE, no obligation consultation.

When you’re in for the fight of your
life, turn to fellow veterans.

Bud Coady
Harvard, 1979
USMC, 1979-89, 1991
Gulf War Veteran

Attorney at Law

For free medical and legal information, dial 1-888-802-MESO, or visit www.MIRG.org
205 PORTLAND STREET •  BOSTON, MA 02114  •  E-MAIL: info@coadylaw.com

Dave Fanikos
Harvard, 1985
USMC 1986-1989

Attorney at Law

MESOTHELIOMA VICTIMS
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Concerning the treatment of 
Guantanamo prisoners, the 
authority of all federal courts 
fl ows from the Constitution, 
which guarantees the right of 
habeas corpus and the right to 
a speedy trial. When we 
discredit our values, we bring 
shame on ourselves.

– Mike Enyeart, Bloomington, Ind.

‘The Man Who 
Would Not Be King’

I look with retrospective 
sympathy at the problems 
George Washington (February) 
faced and overcame, and my 
respect for him is enhanced. 
He had great continuity of 
character and class and was a 
true leader. How I wish we 
had more men of his caliber 
to replace the all-too-many 
corrupt politicians within 
our ruling elite nowadays. 
In fact, more people of his 
integrity are needed in the 
political sphere as well as in 
the private sector. If that 

happened, dishonesty every-
where would result in dishon-
esty nowhere. 

– Robert B. Fleming,
St. Petersburg, Fla.

Matthew Spalding says we all 
know George Washington 
chopped down a cherry tree 
and had wooden teeth. In 
reality, he never chopped down 
a cherry tree. That story was 
invented by Mason L. Weems to 
illustrate a portion of Washing-
ton’s character; it is false.

Neither did Washington have 
wooden teeth. Dr. Greenwood, 
the best dentist of that time, 
made three sets for Washing-
ton. In one set, a cow’s tooth 
was used, with one of Washing-
ton’s own teeth, hippopotamus 
ivory, metal and springs. The 
springs held the dentures open, 
which explains the expression 
on his face. He was neither 
grim nor angry; he was simply 
trying to keep his dentures 
shut. 

‘None Dare Call Them Prisoners’
As a Cold War and Vietnam-era U.S. Navy veteran, I can only conclude 

after reading Richard Miniter’s article (February) that political correctness is 
running amok in our military. The terrorist prisoners at Gitmo are living 
better than many working Americans. These prisoners have free health care, 
three large meals a day, eight guaranteed hours of uninterrupted sleep, free 
legal representation and many other ridiculous benefi ts not afforded to 
ordinary U.S. citizens. They even get free U.S. taxpayer-funded soccer fi elds. 

These al-Qaida criminals are prisoners of war, not just “detainees,” as our 
military police are required to call them. As such, they deserve no better 
living conditions than our GIs, who are fi ghting the war under miserable and 
often inhumane conditions. These prisoners should be forced to sleep on 
the ground on foam pads and eat MREs just like our soldiers in the fi eld. 

This is just another example of political correctness carried to a moronic 
extreme, to the detriment of the safety and security of this great country 
and our military. Absolutely ridiculous.

– Robert Harris, Barnesville, Minn.
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Visit www.mountvernon.org 
for other falsehoods about this 
great gentleman.

– Ken Bonnell, Greenville, Miss.

Matthew Spalding makes an 
excellent case for giving our fi rst 
commander in chief our highest 
regard. I believe, however, 
President Washington would 
have been very surprised to fi nd 
his birthday had been celebrated 
before he was born.

– Paul Jay, Harmony, Pa.

The depth of the chasm
According to a November 

Veterans Health Administration 
report, “Analysis of VA Health 
Care Utilization Among U.S. 
Southwest Asian War Veterans,” 
of the 1.4 million troops who 
have served in Iraq and Afghani-
stan, 631,174 veterans have left 
active duty and become eligible 
for VA health care since fi scal 
2002. Of that number, 205,097, or 
32 percent, have enrolled in the 
VA system and sought VA health 
care.

Thirty-two percent enrollment? 
Why aren’t 100 percent of the 
troops who leave active duty 
under honorable conditions 
automatically enrolled in the 
VA system? At present, each of 
them has to enroll individually. 
As a current VA trauma psychia-
trist and former Navy command-
er, I fi nd the current process 
outrageous.

A simple and elegant solution 
is available, one that should be 
the basis of the Department of 
Defense and VA working togeth-
er. On the last day of active duty, 
when troops are given their DD-
214s and information about 
benefi ts, they should be auto-
matically enrolled in the VA 
system. Since VA has an ex-
tremely effective computerized 
patient record system, CPRS, 
their DD-214s could be scanned 

that very day, making this 
valuable document immediately 
available for VA personnel.

Why this hasn’t happened yet 
highlights the depth of the 
chasm between high-level VA-
military rhetoric and practical 
care for veterans and troops. 

I also strongly suspect there 
are those in our government who 
hope not all eligible veterans 
enroll, since the full long-term 
medical costs of sending our 
troops to war would then be 
known. Maybe if this were 
part of the economics of going 
to war, we would be more 
restrained in starting them. 
Our Vietnam experience should 
have taught us this.

Enrolling in VA is often a 
psychologically diffi cult process 
for men and women who have to 
adapt their war-zone skills so 
they can successfully reintegrate 
into civilian society. Our troops 
have paid heavy dues and 
deserve a seamless transition 
from military health care to VA 
health care.

Let’s make this policy happen.
– Gene Tinelli, Syracuse, N.Y.

‘How We Lost Iran’
President Truman had a sign 

on his desk reading, “The buck 
stops here.” President Carter 
never understood this truism, 
and his handling of Iran demon-
strates his naiveté and incompe-
tence. His recent conduct – bad-
mouthing his country and the 
sitting president during a time 
of war – makes him eligible for 
the title “Worst American 
President.”

 Grand Ayatollah Khomeini 
turned the dogs of jihad loose on 
the world, and Jimmy Carter 
held the gate open for them. 
Sometime in the near future we 
will have to face them, winner 
take all, over there or over here. 
As Newt Gingrich recently said, 

“Iraq is only one campaign in 
the war on terrorism.” 

For those who counsel negotia-
tion, the only successful strategy 
for peace with jihadists is to say, 
“There is no God but Allah, and 
Muhammad is his messenger” 
three times.

– James L. Boyland, Melbourne, Fla.

Having served in Iran as an 
adviser to the Imperial Iranian 
Air Force in 1969 and 1970, I 
witnessed fi rsthand the Iran that 
was progressive and pro-Western 
under the Shah. Then President 
Carter decided the Shah was 
trampling on human rights and 
turned his back on him. Since 
then, we have witnessed the rise 
of Islamic radicalism and wars 
with millions of dead Iranians 
and Iraqi citizens. I could go 
on and on. Please, Mr. Carter, 
stick to building houses and 
raising peanuts.

– Alton C. Nicholson, Littleton, N.C.

The United States did not own 
Iran, so “losing” it is an incon-
ceivable idea. Blaming Jimmy 
Carter for the rise of the Ayatol-
lah Khomeini is like saying that 
Eisenhower gave up Eastern 
Europe to the Russians after 
World War II. It’s simplistic, 
wrong and misleading. Dinesh 
D’Souza forgets the history 
leading to Khomeini’s rise; the 
CIA’s manipulations of power 
performed in Iran by Kermit 
Roosevelt in 1953 made Pahlavi 
the monarch of Iran by ousting a 
popularly elected prime minister, 
thus squelching a fl edgling 
democracy. Doesn’t it seem odd 
for the United States, a true 
democracy, to promote a monar-
chy? Out of fear of the Soviet 
Union and the need to control 
Middle Eastern oil, Eisenhower 
felt compelled to allow it. 

Had Pahlavi been wise and 
allowed a progression toward 
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Say farewell to the “Golden Age of Military
Small Arms”. It has drawn to a close.

Our fighting forces are entering the high-
technology “Star Wars/Land Warrior” era of “smart”
weapons tied in with back-pack computers, satellite
up-links, laser guidance and thermal imaging video
displays.

As we fondly recall this Golden Age – this era of
our lifetime – one firearm comes to mind that best
embodies the spirit of those of us who served in the
20th Century.

It’s the Colt M1911A1 .45. From 1911 to 1985 –
even in “second-life” service in recent fighting in
Iraq— it served longer than any other military small
arm in the world — past, present, or, likely, future.
And it was the most powerful issue pistol, ever. Its
passing, due to NATO standardization of 9mm, is
still bemoaned.

Army, Marine Corps, Navy, Air Force
Now, Colt and The American Historical

Foundation are proud to issue Official Colt
Collectibles, separate firing M1911A1 .45’s, to honor
each of our Armed Forces – U.S. Army, Marine
Corps, Navy and Air Force –  in your choice of 
24-Karat Gold plating or Classic Nickel plating.

Each Tribute is issued by The American Historical
Foundation under a license arrangement with Colt’s
Manufacturing Company.

The Colt “Golden Tribute”
The 24-Karat Gold Plated Golden Tribute is a

firing Museum Piece; each gleams like a valuable
Gold nugget, as rich 24-Karat Gold plating
glistens across each mirror -polished pistol. This

Limited Edition is strictly restricted to only 500
pistols per service branch.

“Silver Tribute”– Elegant Nickel Plating
For veterans and collectors who prefer a Show

Quality yet rugged finish, the Colt Silver Tribute is
available. Each pistol is mirror polished and plated
with beautiful, yet heavy-duty, Nickel plating. The
Silver Tribute Limited Edition is strictly restricted to
only 1,000 per service branch.

Considering the many millions of Americans who
served in the Armed Forces during the “.45 era”, the
20th Century, the edition limits are highly restricted.

In each category, your pistol will meet your closest
scrutiny because it is custom finished to museum
quality, with these special features:
• Experienced gun polishers carefully burnish and

polish the steel surfaces to a mirror finish.
• Elaborate, yet traditional, military panoplies of

classical laurel leaves, banners, and historical
inscriptions are laid down in deep bas relief by
indelible acid etching along the slide.

• The symbol of the service branch honored forms
the focal point of the slide, flanked by the service
branch name, its proud motto and the four stars of
its senior, flag-rank officer. Its founding date,
etched in a yet another foliate banner, embellishes
the lower front side of the slide.

• Custom-designed, fired-enamel cloisonnés enhance
both right and left grips, displaying the initials of the
service branch honored. The color of the enamel
work is distinctive to the service branch honored.

• The custom Rosewood grips are hand finished to
corresponding deluxe high gloss.

How to Reserve
The Colt Golden Tribute and Silver Tribute

Limited Edition M1911A1 .45’s are available exclu-
sively through The American Historical Foundation.
To reserve or for questions, simply call our Member
Relations staff toll free, at 1-800-368-8080, or return
the Reservation Form in the mail.

We will arrange delivery of your working pistol

through a licensed firearms dealer of your choice.

Satisfaction Guaranteed
Your satisfaction is guaranteed or you may return

your Colt pistol within 30 days for a full refund.
Each of these special Colt pistols is a tangible link

to your American past immortalized in steel for the
future, to help veterans, families and patriotic
Americans remember our military service and the
warfare we fought during this “Golden Age” – our
age – of the “.45 era” of the 20th Century.

Continue the mission . . . lest we forget.

RESERVATION
Satisfaction guaranteed or return within 30 days for a full refund.
Yes, please enter my reservation for the Colt Armed Forces Tribute(s)
selected below. I understand each is accompanied by a Certificate
of Authenticity.

U. S. Army   U. S. Marine Corps   U. S. Navy   U. S. Air Force
My deposit (or credit card authorization) of $195 per Colt pistol
is enclosed.  Please charge or invoice the balance due
prior to delivery...

Golden Tribute : in ten monthly payments of $200, or 
in full, and/or

Silver Tribute: in ten monthly payments of $180, or in full.
My full payment of $2195 per Golden Tribute and/or 

$1995 per Silver Tribute is enclosed.
Please include the wall-mounting, American Display Case, with
locking glass lid, adding one final payment of $149.
Check or money order enclosed. Virginia residents please add 5% tax.

If I cancel my reservation prior to delivery I will receive 
a full refund, less a commissioning fee of $195.

Please charge:   Visa, MC, Am. Ex. or Discover

Card No._______________________________________Exp. ________

Name________________________________________________________

Address______________________________________________________

City/State/Zip _______________________________________________

Daytime Telephone (______) ____________________________________

The American Historical Foundation
10195 MAPLE LEAF COURT,  ASHLAND, VA  23005

WEBSITE: AHFRICHMOND.COM 1-800-368-8080
AR022

“As these Colt .45’s pass into
public exhibits and private
collections, each is destined
for historical and collector
greatness. Each is an Official 
Colt Collectible.”

— Colt’s Manufacturing Company LLC

© AHF 
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Include your hometown and a daytime phone number for verifi cation. All letters published are subject to editing.
Due to the volume of mail received, not every letter can be acknowledged.

The American Legion Magazine, P.O. Box 1055, Indianapolis, IN 46206
magazine@legion.org

democracy, Iran today might be 
a reasonable nation. Instead, 
using SAVAK, his brutal secret 
service, he suppressed any 
dissension while rewarding his 
friends with the wealth of U.S. 
aid. The United States supported 
this brutal regime because at the 
time it seemed a bulwark against 
communism. Religious fascism 
would be the result. 

I remember the taking of the 
U.S. Embassy in Tehran in 1979. 
At the time, I was angry with 
Carter for not responding more 
forcefully to the holding of U.S. 
citizens. But it was more complex 
than I knew. And now, having 
read Mark Bowden’s “Guests of 
the Ayatollah,” I understand that 
Carter, though timid, was dealing 
with something that had been 
brewing long before he took 
offi ce in 1977. He could not 
reverse the massive religious 
change occurring in Iran at the 
time. Unfortunately for the 
United States, that massive 
religious change is still occurring 
and threatens to spill over into 
the rest of the Middle East, using 
anger and hatred toward the 
United States as fuel. 

We can, and must, stand fi rm 
against this religious extremism, 
with its lack of basic human 
freedom, and continue to provide 
an example of democracy to the 
world. With time, I believe this 
religious fanaticism will implode 
just as communism did. But let’s 
not blame Jimmy Carter for the 
problem.

– Richard Sandell, Salem, Ore.

Why all the recent Carter 
bashing? If the Iranians and 
particularly Khomeini were so 

bad, why did Reagan sell weap-
onry to them? Remember the 
Iran-Contra scandal?

D’Souza believes America 
should send troops into Iran 
to prop up an unelected dictator. 
After the Vietnam debacle, 
I enjoy reading other opinions, 
but let’s keep our fantasies 
to ourselves.

– G. Scott Payne, Hawesville, Ky.

Lift VA’s Group 8 suspension
I enjoy every issue of The 

American Legion Magazine, but 
what caught my attention in 
February was the discussion 
with House Veterans Affairs 
Committee Chairman Bob Filner. 
I happen to be one of those 
veterans who applied for benefi ts 
and was classifi ed as Priority 
Group 8. I didn’t ask for any-
thing free. Since I am on Social 
Security, any VA benefi t would 
be a great help. I was pleased to 
see that Filner favors lifting the 
suspension on new VA enroll-
ment of Priority Group 8. I only 
hope that he can assist all of us 
who only want a few benefi ts for 
the service we provided to our 
country.

 – Martin A. Witt, Burlington, Mass.

 The future of VSOs
As a war veteran and proud 

member of The American Legion, 
VFW, AMVETS and VVA, I worry 
about service organizations and 
their future without new recruit-
ment of our returning Iraq and 
Afghanistan veterans. National 
Commander Morin’s message 
(February) explains the impor-
tance of veterans organizations 
ensuring quality help to our 
returning soldiers.

The one lesson our govern-
ment has not learned from 
Vietnam is that its fi rst priority 
should go to those who wore the 
uniform. If veterans organiza-
tions die off, the services they 
provide will also die off. While 
our government keeps spending 
millions of dollars on entitle-
ments and foreign aid to Third 
World countries, here at home 
our veterans have only them-
selves upon whom to rely. 

– Dan Riker, Livonia, Mich.

Border fence
I get a real kick out of politi-

cians sitting in their offi ces 
fi guring out how to protect our 
borders. If they really want to 
learn about the problem, they 
should talk to the folks who live 
along the border. Ask me what 
it’s like to have my property 
used as a bathroom. Come help 
me pick up the used toilet paper 
and trash. Then your grandkids 
can come over to play. 

Anyone along the border here 
knows a single fence won’t work. 
It’s got to be at least a double-
fence system with a road along it. 
If it doesn’t go from the Pacifi c to 
the Gulf, you’re just putting the 
problem into your neighbor’s 
back yard. You don’t fi x two 
holes in a tire and leave another 
one open. Of course, this calls for 
common sense, something that is 
frowned upon by all politicians.

Standard practice in all 
government jobs is to kick you 
upstairs when you screw up, so 
don’t ask the higher-ups in the 
Border Patrol what to do. Ask an 
agent who’s been working the 
border on foot for 18 to 20 years.

– William D. Preston, Animas, N.M.
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Find out more with absolutely no obligation. Get your
FREE Awning Idea Kit and DVD in any of 4 simple ways:

1. Call Toll Free: 1-800-876-8060, ext. 12294
You can call 24 hours a day, seven days a week.

2. Email to ideakit@sunsetter.com
Be sure to include your full name and mailing address.

3. Go to www.sunsetter.com
4. By Mail: SunSetter Products, Dept. 12294

184 Charles Street, Malden, MA 02148.  Be sure to include
your complete mail address and email address. 

SunSetter, the #1 best-selling awnings in
America for over a decade, invites you to
call, email, or send today for our FREE
Awning Idea Kit and DVD.  Discover
how to outsmart the weather and protect
your family while you turn your deck or
patio into your  favorite 3-season outdoor
room — a lovely focal point of your home
and a center for outdoor enjoyment.

A SunSetter puts you in control of the
weather on your deck or patio.  Relax
and entertain outside anytime you want
without worrying about hot sun, harmful

UV rays or passing light showers.  It can
be up to 20º cooler under your awning!
A SunSetter gives you far more cool
shade and protection than a tippy patio
umbrella — yet it’s so affordable you’ll
wonder why you waited so long to get
one.  Get your Free Idea Kit and DVD
today.

Awning Idea Kit 
and DVD

Learn how to transform an ordinary deck or patio into a
beautiful, shaded “outdoor room” — a cool, protected oasis

where you and your family will love to spend time.

● Dozens of Color Photos
● Motorized Awnings
● Manual Awnings
● Screen Rooms
● Many Exciting Accessories
● Unsurpassed Quality
● Easy to Use
● Totally Retractable
● Exceptionally Affordable:
— Prices Start under $400!
● Cool Shade in Seconds
● 99.9% UV Protection
● 100% Waterproof Fabric
● 5-Year Limited Warranty
● No Risk Home Trial

FREE

©2007 SunSetter® Products
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The U.S. government’s 2007 fi scal year was already more than four 
months old when Congress fi nally passed a budget for the Department 
of Veterans Affairs. Meanwhile, VA plugged along at outdated spending 
levels while thousands of veterans from Iraq and Afghanistan, many 
with severe and complicated war wounds, poured into hospitals, clinics 
and domiciliaries across the country. VA was forced to care for those 
patients based on forecasts dating back two and three years while 
medical infl ation continued its relentless upward trajectory, nursing-
home demand crept toward long-anticipated highs, mental-health 
services for veterans became overwhelmed, and hiring was in limbo.

VA needed an early budget this year, not a late one.
The practice of delaying the VA budget is getting to be so routine no 

one expects it on time anymore. The last time VA started a fi scal year 
with an approved budget in hand was 1996. Coincidentally common 
since then have been emergency spending measures to keep VA afl oat.

VA offi cials and lawmakers alike will argue that they could never have 
anticipated so many newly discharged Iraq and Afghanistan veterans – 
more than 210,000, or about one-third of the eligible population so far – 
would actually use their two years of free VA health-care service. But 
they have, thus skewing VA’s outdated projections for patient demand. 
Nearly a third of these veterans have come home with mental-health 
conditions from combat experiences, including a high volume of post-
traumatic stress disorder. These veterans have coined the term “poly-
trauma,” where any one veteran might face a combination of multiple 
amputations, traumatic brain injury and/or other wounds. Their 100-
percent service-connected disabilities will be with them for life.

That’s the thing about war. It’s impossible to predict casualties from 
battles not yet fought, which is what VA actuaries were attempting to do 
when the 2007 budget was fi rst penciled years ago. It was guesswork.

Too often, these veterans have had to seek care in facilities that are a 
half-century old, honeycombed with cavernous wings of many rooms, 
throwbacks to an era when appendicitis put you in the hospital for a 
week and high-tech imaging equipment was still unheard of.

VA needs to catch up fast. Even before the Senate passed a very late 
2007 VA budget, President Bush submitted his request for 2008. The 
request was a good step, but by no means a leap, with $36 billion for 
medical care and money for new hospitals in sorely underserved areas, 
but once again seeking a near doubling of prescription co-payments and 
assessments of new annual enrollment fees of up to $750.

The 2008 VA budget request is certain to face its share of debate, and 
The American Legion will again fi ght the higher co-payments and new 
fees. But the debate needs to conclude sooner rather than later. No VA 
administrator can develop plans to handle the myriad changes now 
upon VA, hamstrung by another late budget and outdated projections.

The waiting lines are growing again. So too is the case for mandatory 
VA health-care funding, which would take the guesswork out of the bud-
get process. Such a move would not only produce more predictable 
funding for VA facilities, it just might break the late-budget habit.

Annual VA budget delays must end

MEMORANDA

AIRLINE DISCOUNTS: The 
American Legion has obtained 
discounts with American Airlines, 
Northwest Airlines and United 
Airlines for its 2007 meeting 
schedule. Discounts range from 
2-percent to 15-percent savings 
depending on how far in advance 
tickets are purchased, and the 
class of service. 
www.legion.org 

NATIONAL ORATORICAL 
CONTEST: The 70th Annual 
American Legion National 
Oratorical Contest will bring the 
top high-school orators in the 
nation to Indianapolis from April 
13 to 15. Speakers will compete 
for thousands of dollars in college 
scholarship funds.

VETERAN JOB FAIRS: The 
American Legion will assist 
Military.com and 
RecruitMilitary in the promotion 
and execution of veteran job fairs 
throughout the country in 2007. 
Military.com plans career fairs 
April 12 in Dallas and April 24 in 
Atlanta. RecruitMilitary is 
coordinating veteran job fairs 
April 5 in Houston, April 12 in 
Tampa, Fla., and April 26 in 
Cincinnati.
www.recruitmilitary.com
www.military.com

National Commander 
Paul A. Morin 
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Or, Mail to: Veterans Commemoratives™ Rings
Two Radnor Corporate Center, Suite 120, Radnor, PA 19087-4599

YES. I wish to order an Exclusive War Veteran Ring, with my 
personal birthstones, initials and year dates of service. Check choices:

WWII Ring         Korean War Ring         Vietnam Ring 
Service Branch: Army Navy Air Force Marine CG MM    
I am a Purple Heart recipient, Please put my medal in place of the war medal.
NOTE: A copy of your DD214 must be sent with your order. Thank you.

Initials Desired (3): _____  _____  _____    Service Yrs: ______ to ______

Birthstone Month**(1): ________________________________________
I NEED SEND NO MONEY NOW. Bill me in three monthly installments 
of $65* each, with the first payment due prior to shipment. 
A custom ring sizer will be sent before shipment to assure my correct fit.

SHIPPING ADDRESS (We CANNOT ship to P.O. Boxes)   Allow 6-8 weeks for delivery.

Name ______________________________________________________

Address______________________________________________________

City_________________________________State_______Zip __________

Signature ____________________________________________________

Phone # (________) ____________________________________________
**April (Diamond Birthstones) add $100.00 to first payment.
* Plus $9.95 for engraving, shipping, and handling.

PA residents add 6% state sales tax.
© ICM 2005-2007  These rings have been registered with the  United States Copyright Office, as sculpture.

TO HONOR U.S. WAR VETERANS AND PURPLE HEART RECIPIENTS 

UN ITED STATES M I LITARY
W A R  V E T E R A N  B I R T H S T O N E  R I N G S
Featuring the Official Service Medals and Ribbons, The War Memorials, Service Branch Emblems and Your Personal Birthstones

VISIT  VETERANS COMMEMORATIVES ™ ONLINE AT WWW.VETCOM.COM

ARMY NAVY AIR FORCE MARINES COAST MERCHANT
GUARD MARINE

Engraved with your 
initials and years 
of service.

WWII Ring shown above with
Air Force Emblem & Rubies

Vietnam Ring, center, shown 
with Army Emblem & Diamonds

Korean War Ring shown below 
with Navy Emblem 

& Sapphires

JANUARY

GARNET

FEBRUARY

AMETHYST

MARCH

AQUAMARINE

APRIL

DIAMOND**

MAY

EMERALD

JUNE

PEARL

JULY

RUBY

AUGUST

PERIDOT

SEPTEMBER

SAPPHIRE

OCTOBER

ROSE ZIRCON

NOVEMBER

GOLDEN SAPPHIRE

DECEMBER

BLUE ZIRCON

ORDER FORM

FOR FASTEST SERVICE CALL TOLL FREE TO  ORDER: 1-800-255-3048
Monday - Friday from 9am - 5pm EST  Have Credit card and ring size ready when ordering.

VETRIN-ALM-0407

AUTHORIZED BY

We proudly present our Official Veterans Military
Service Rings as powerful reminders of the 
bravery and sacrifice made by so many Veterans

during these terrible conflicts. The tops of each ring feature
beautifully sculptured Military Service Emblems and two of
your personal birthstones. The sides are sculptures of your
War Memorial, Service Medal or Purple Heart Medal and 
enameled ribbon. Each ring is custom-crafted in America using
genuine sterling silver, richly detailed in 22 karat antiqued gold. 

As a permanent mark of exclusivity, your ring will be
engraved on the inner band with your initials and the year
dates of your service.

“Thank you” priced at a remarkably low $195*, an 
affordable payment plan is also available. Your satisfaction is
guaranteed or you may return your ring within 30 days for
replacement or refund – no questions asked. So, order yours
today! You have earned the right to wear this special ring.

YOUR CHOICE OF SERVICE BRANCH EMBLEM SCULPTED ON TOP OF RING.CHOICE OF BIRTHSTONE: NAMES REFER TO COLOR. EACH DIAMOND IS GENUINE .05 ct.

Vietnam Purple Heart ring shown with Marine Emblem & Diamonds
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Increase troop numbers in Iraq

Sen. Joseph Lieberman, 
I-Conn.
n Lieberman was the 
Democratic candidate for 
vice president in 2000.

YES
Rep. Sam Farr, 
D-Calif.
n Farr serves on the House 
Subcommittee on Military 
Construction and Veterans Affairs.

NO

I applaud the president for rejecting the fatalism 
of failure and pursuing a new course to achieve 
success in Iraq. There is no more diffi cult decision 
that a president can make than to send our nation’s 
bravest soldiers and patriots into harm’s way. Yet, 
no objective is more worthy in 
defending America’s vital 
national-security interests than 
aiding a struggling democracy 
and supporting brave moder-
ates who are in a life-and-death 
battle against totalitarian 
extremists supported by al-Qaeda and Iran.

Our troops fi ght in a just, noble and moral cause 
against the forces of terrorism, and their sacrifi ces 
will make America and the world more secure. I 
want them to return home as soon as possible – 
after we enable them to accomplish their mission. 
At the moment, we, and our Iraqi allies, are not 
winning. Miscalculations, lack of progress, and 
daily scenes of violence and casualties understand-
ably frustrate the American people. But defeat in 
Iraq would result in a moral and strategic setback 
in our global struggle against Islamist extremists 
who seek to strike our interests and our homeland.

Success is attainable in Iraq, and the president 
has offered a comprehensive program to chart a 
new course in both winning the military struggle 
to establish order and in achieving the political 
and economic objectives to build a more promising 
future for Iraqis. However, no progress is possible 
unless we restore order, particularly in Baghdad.

We are engaged in a worldwide struggle against 
Islamist extremism, and Iraq is now the central 
front. It is a dangerous illusion to believe that we 
can depart Iraq and the inevitable killing fi elds 
and terrorist violence will not follow us in retreat – 
even to our own shores. That is why it is right and 
imperative that we recommit ourselves to success 
in Iraq. Weakness only emboldens our enemy.

CONTACT YOUR LEADERS 
The Honorable (name), U.S. Senate, Washington, DC 20510 • Phone: (202) 224-3121 
The Honorable (name), U.S. House of Representatives, Washington, DC 20515 • Phone: (202) 225-3121

President Bush’s insistence on further escalating 
our military involvement in Iraq after almost four 
years of fi ghting is the wrong decision. Our men 
and women in uniform have performed admirably 
in Iraq, serving two, three or four tours of duty 

away from the safety and 
comfort of their families 
back home. But the president 
is doing a disservice to their 
bravery and dedication by 
trying to sell yet another 
escalation as a new strategy.

Several times over the course of this war we have 
tried short-term troop surges, but they have not 
stopped the sectarian violence from getting worse. 
Nothing suggests this time is any different.

Whatever victory we can fi nd in Iraq, it will 
require political will, not simply military might, 
and our soldiers should not be involved in a civil 
war. The Iraqi government must take responsibility 
for its own governance, and our continued pres-
ence is only inciting the insurgency further. As 
Gen. Creighton Abrams said of Vietnam, “We can’t 
run this thing ... They’ve got to run it.”

In fact, the elected Iraqi government has indi-
cated that it wants to take on more responsibility. 
Last November and more recently, Iraq’s prime 
minister offered President Bush a plan by which 
Iraqis would take over security responsibilities in 
Baghdad so U.S. troops could withdraw to other 
areas and gradually leave the country. This is the 
kind of step we need to see the Iraqi government 
take, but the president has rejected it.

Too many troops have died, too many have been 
wounded, and Iraq has descended into a violent 
civil war. Our men and women in uniform have 
served valiantly, but the solution to the crisis in 
Iraq is political. Instead of a troop surge, we 
should focus on an aggressive diplomatic surge to 
work toward a sovereign, stable Iraq.

THE HEART OF THE ISSUE

The plan to put more than 
20,000 additional U.S. troops in 
Iraq has been called a mistake 
by critics and a necessity for 

success by supporters.
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Lightweight, easy-to-use

Frustration!

TM

STARTS WITH THE GENTLE SQUEEZE 
OF THE HANDLEBAR No more exasperating 
pull-cord starting!

CONVENIENT BATTERY POWER is quiet,
pollution-free and maintenance-free!

JUST PLUG IT IN TO RECHARGE —
takes only about 10¢ of electricity per mowing!

AS POWERFUL AS A GAS MOWER —
for cleanly cutting tall, thick grass. Runs for over an
hour, and you can pop in a spare battery if you
run low on charge!

FULL-FEATURED — single lever height
adjustment, PLUS you can mulch, bag, or 
side-discharge clippings!

IT EVEN TRIMS AND EDGES!
No more second or third trips 
around your property for the 
finishing touches!

The Revolutionary NEUTON® Mower
is half the weight and half the work
of a gas-powered mower!

So, FORGET THE HASSLE
of hard to start, gasoline-
powered lawn mowers!

Call TOLL-FREE for full FREE DETAILS of
the NEUTON® Cordless Electric Mower 

NEUTON® Cordless
Electric Mower!

YES! Please rush my FREE Catalog and DVD all about the amazing 
NEUTON® Cordless Electric Mower, including specifications, Factory-Direct 
Savings now in effect, and how I can get a 6-Month Risk-Free Trial!

Name ________________________________________________________________

Address ______________________________________________________________

City ___________________________________ State ______ ZIP ________________

E-mail______________________________________________________________

AML

NEUTON® Power Equipment, Dept. 57286X
127 Meigs Road, Vergennes, Vermont 05491 ©
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www.neutonmowers.com

The SMART Solution for small lawns — 
also great as a trim mower for larger lawns!

1-800-487-1434

Half the weight,
half the work!
Half the weight, 
half the work!

PRE-SEASON

SAVINGS
now in effect!
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Keith and Carolyn Maupin are tired of waiting. 
They want their son back.

Three years ago this month, he went missing in 
Iraq when insurgents ambushed a convoy of fuel 
trucks guarded by the 724th Transportation 
Company. A week later, he appeared in a video 
aired on Al Jazeera, surrounded by masked 
gunmen who wanted to swap the U.S. soldier for 
some of their own. Since then, precious little 
information has surfaced about Staff Sgt. Keith 
“Matt” Maupin’s whereabouts, other than a dark 
and grainy videotape purporting to show his 
execution. But Army offi cials ruled that inconclu-
sive, and his status remains “missing/captured.”

So it’s not inconceivable that sometime soon, 
even at this very moment, U.S. forces could be 
rescuing Maupin from wherever he’s been held 
captive all this time. Finally, he’ll come home.

That’s his family’s hope, anyway. 
“People say, ‘Carolyn, have you heard any good 

news about Matt?’ I say, ‘No, but I haven’t heard 
any bad news either.’ So we’ll stay on the high 
road,” she says. “Forget the low road, until they 
can prove something.”  

One of two U.S. soldiers missing in Iraq, Maupin 
was a 20-year-old private fi rst class in the Army 
Reserve on the day he disappeared – April 9, 2004. 
He’s been promoted three times during his absence 
and, judging by the yellow ribbons and posters 
blanketing Batavia, Ohio, he is anything but 

forgotten back home. Area businesses display his 
picture. “Joining you in all our prayers for Matt 
Maupin,” the local oldies station, WGRR, tells 
listeners at the top of every hour. Sam’s Club is 
holding his job. Everyone’s ready for his return.

When that happens, Keith says, his son will fi nd 
his home just as it was when he left, save his red 
Mustang. New plates say, “SSG Matt.” 

Yeah, that’ll be a nice surprise for him, he says.
 

Captured. Shy and quiet, Matt Maupin joined the 
Army Reserve to pay for college. When his mother 
heard about the idea, she reminded him that a war 
was going on. The family could have managed 
college payments, she said. 

“I don’t want to manage, Mom,” he replied. 
“I want to get it done.” 

A tour in Iraq was inevitable. When the time 
came, Maupin didn’t second-guess his decision. 
Assigned to the 724th Transportation Company 
out of Bartonville, Ill., and based near Baghdad, 
he helped protect civilian contractors delivering 
supplies. He shared most soldiers’ feelings about 
Iraq. “This place sucks,” he wrote to Carolyn.  
Still, he made the most of life at Camp Anaconda. 
Guys who served with him remember seeing the 
muscular Maupin at the gym nearly every night. 
“Whatever free time he got he was usually work-
ing out, swimming, playing basketball,” says Staff 
Sgt. Mike Bailey, 50, who lived a couple of trailers 

BY MATT GRILLS
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down from him. Bailey’s 
place was a hangout of sorts 

for the younger soldiers, a 
place to swap stories or get a 

cup of coffee.
Everyone in the unit knew Maupin, 

and knew he was tough. In Kuwait, he 
dominated a push-up contest in which sol-

diers exercised in full “battle rattle” – vest, 
bulletproof gear, pack, the whole outfi t. “It 

weighed a lot,” Bailey says. After most others 
had quit, Maupin was still going. “He knocked 

out over 100 push-ups, and good push-ups too.”
Even before the attack, a lot of soldiers sensed 

something was wrong, including Bailey. “I was up 
most of the night before,” he recalls. “If I slept an 
hour, it was a miracle. I just had a bad, bad 
feeling.” About 30 insurgents had ambushed 
Maupin’s platoon a few days before, and though 
his men successfully fought them off, 
“we knew the worst was yet to come.”

It happened on Good Friday, only 
six weeks after they arrived in 
country. Maupin was riding shotgun 
in a fuel tanker, as part of a 26-
vehicle convoy traveling 60 miles 
from Camp Anaconda in Balad to 
Baghdad International Airport. Told 
to expect little enemy activity, the 
724th rode into an ambush on Route 
Sword, which runs through the Abu 
Ghraib district. Just before the 
convoy left base, the highway-safety 
offi ce sent an e-mail notifying the unit that 
Sword was closed until further notice. Maupin’s 
group never knew; the soldier had e-mailed 
himself by mistake.

That morning, Shiite Mahdi Army militiamen – 
just as eager to kill Americans as local Sunni 
fi ghters, who had stepped up their own attacks on 
U.S. troops – took positions near Route Sword. As 
the convoy approached, the road was strangely 
empty except for carefully arranged debris – always 
an indication of improvised explosive devices, or 
IEDs. Suddenly, insurgents hiding in houses and 
ditches opened fi re on all sides, and the area 
descended into chaos: bullets fl ying, mortar rounds 
exploding, fuel pouring from ruptured tankers.

Of the roughly 50 Americans in the convoy, one 
civilian driver and one soldier, Spc. Gregory 
Goodrich, were quickly identifi ed as killed during 
the ambush. Nine Americans were missing – 
seven civilians and two soldiers, including Mau-
pin. Within days, U.S. forces found the bodies of 

Sgt. Elmer Krause and four civilian drivers in 
shallow graves near the attack site. Civilian 
convoy commander Thomas Hamill, drivers 
Timothy Bell and William Bradley, and Maupin 
were unaccounted for. Hamill escaped captivity 
May 2, and Bradley’s remains were found in 
January 2005. Bell’s fate remains a mystery.

Maupin survived. A week after the ambush, a 
video aired on the Arabic network Al Jazeera 
confi rmed he had been captured by the enemy. 
Seated in front of fi ve men holding rifl es, their 
faces obscured by scarves, Maupin looked pale 
and anxious. He stated his name and rank accord-
ing to Geneva Convention procedure. After three 
years, the image is still haunting: the unshaven 
soldier in uniform, fl oppy hat with brim rolled 
back, sitting against a stark white wall. A group 
calling itself the Sharp Sword Against the Enemies 
of God and His Prophet said Maupin might be 

traded for prisoners held by the 
United States. But U.S. policy doesn’t 
allow for negotiation with terrorists, 
and two months passed without 
further word.

On June 28, 2004, Al Jazeera aired a 
second video, this one much different 
from the fi rst. Apparently shot at 
night, it shows a blindfolded fi gure, 
dressed in camoufl age, sitting in front 
of a hole in the ground. Seen only from 
the back, the person is identifi ed as 
Maupin before he is shot in the head – 
a scene Al Jazeera didn’t broadcast. A 
statement accompanying the video 

claimed Maupin was killed because the United 
States had not changed its Iraq policy. 

But is that what happened?

Questions. The Maupins believe their son is still 
alive. And so does the Army, at least until hard 
evidence proves otherwise. A year after his 
disappearance, a panel convened to decide   
whether Keith “Matt” Maupin should continue to 
be classifi ed as a captive or presumed dead. 
Unable to enhance the video of his alleged execu-
tion, and without positive identifi cation of its 
subject, the Army ruled that Maupin is considered 
“missing/captured” unless or until signifi cant 
information warrants a change in status.

Carolyn and Keith declined to view the tape. 
“You gotta be kidding, right?” he told Army 
offi cials. “You want me to watch a video and, if 
that was Matt, you want me to watch Matt get 
shot? Kiss my ass. I ain’t watchin’ no video.” 
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How Does the Exerciser
2000 Elite™ Work?

Enjoy the benefits of passive
exercise—just lie down, 
place your ankles on the 

ankle rest and let the 
machine do the work. 

When you turn the machine
on, it creates a 2 inch, right 

to left movement that 
gently moves the body 

back and forth. 

This gentle swinging motion 
cycles up through the whole
body, simulating an exercise
movement without stress or

impact on the joints. 

Receive the benefits of aerobic exercise
without stress or impact on the joints!

❑ Stress
❑ Headaches
❑ High Blood Pressure
❑ Arthritis
❑ Fibromyalgia
❑ Joint Pain

❑ Stiff Muscles
❑ Poor Circulation
❑ Insomnia
❑ Sleep Apnea

These statements have not been evaluated by the FDA. Not intended to treat, cure or prevent any diseases.

Move lymph fluid
and help flush out

toxins

Oxygenation
of the blood

Increase circulation
throughout the body

Relaxation
of the back

muscles

Helps relieve stiffness
from head to toe

Increased mobility

❑ Constipation
❑ Back Pain
❑ Diabetes
❑ Neuropathy
❑ Edema

F E AT U R E S
• Weighs only 15 pounds
• Dimensions are 15" wide x 13.5"

deep x 9.5" high
• FDA Class 1 Registered
• ETL Approval
• 5-speed operation
• 2 pre-programmed selections—one

for relaxation and one for energizing
• Heavy duty, high torque DC motor
• Wide cushioned ankle rest
• 16 minute digital timer with safety

shut-off
• 4 year parts and labor warranty
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T he “Helping People Feel Better” Company
240 Berg Road, Salina, KS 67401

I love using the Exerciser 2000 Elite™ after my
morning workout. It is an excellent way to cool down
and it helps to start my day off right.—Deanna C., Kansas

After using the Exerciser 2000 Elite™ twice a day for
one week the swelling in my ankles went away. It has
also helped my breathing, as I can get out and walk
without having to stop and catch my breath! Thank
you. —Shirley H., Florida

I have had constipation problems for over 25 years.
Since I have been using the Exerciser 2000 Elite™ I
have been regular every day and have begun to lose
weight. This is truly a blessing and is so easy to use. 
—Jeannie

Sciatica Pain Relief
I saw your ad for the Exerciser 2000 Elite in the Elks

magazine for several months. The information in the ad
almost sounded “too good to be true”. With your no
risk money back guarantee I figured I had nothing to
lose so I purchased the machine…and boy, am I glad I
did! I am 75 years old and suffer from sciatica, which
makes my back and legs tighten up and causes numb-
ness. I was taking 8-10 Alleve™ every day for relief.
After using the machine for only 4 minutes, I noticed
my low back loosening up. Since I have been using the
machine I have not taken any pain pills and have been
pain free. My sciatica is not giving me problems any-
more and my body stays loosened up. My wife and I
went to a restaurant the other day and we had to wait
in line for about an hour. I was able to stand there
without any pain! I have also had a snoring problem for
quite sometime, however, since using the machine my
snoring has subsided. My wife is so excited! 

I cannot tell you how much this machine has turned
my life around. The Exerciser 2000 Elite is the greatest
thing since sliced bread! I am going to tell everyone I
know about it. —C. Cummings

My husband and I have been into natural products
all of our lives but nothing has ever affected us like the
Exerciser 2000™ Elite. My husband is 72 and delivers
flowers all day long. He has to carry 5 gallon buckets of
water and flowers that would give him backaches. Since

using the machine, his back hasn’t hurt him at all. My
hips would hurt if I stood too long and I would get
weak and have to sit down. Now it doesn’t bother me at
all. I can walk and sit as long as I want. I don’t have to
take pain medication anymore. When I get up in the
morning, I jump right out of bed and I’m not stiff any-
more. At 65, wow, this is great! Thank you for offering
such a great machine. We are going to tell everyone we
know about it. —Cheryl J.

After having a stroke, I could no longer exercise the
way I used to. As a result, I developed edema. A friend
of mine introduced me to the Exerciser 2000 Elite™. I
loved it and I purchased one for myself. After using the
machine daily for a few weeks, my symptoms of edema
were completely gone. I now use the machine twice a
day for 16 minutes each time on speed 3. What a won-
derful way to exercise.—Robert M.

I am in my late 80’s and have diabetes. The first
thing I noticed when I started using my machine was
that my feet were warm when I went to bed. They were
always ice cold before. Because one of my problems is
poor circulation, I use the machine three times a day
for 10 minutes each; in the morning, late afternoon and
just before bed. I almost forgot to mention that I have
not been able to lift my arms above my head. Now I can
do it. You think that’s no big deal until you can’t do it
anymore. —Ralph K.

I had suffered with sleep apnea for many years and
had been taking drugs for it. I was told I would have 
to use a breathing apparatus. In the meantime, I was
introduced to the Exerciser 2000 Elite™ and decided 
to purchase one. Within two weeks, I was sleeping more
deeply and restfully than ever before. —David B.

A Brief Explanation from a Chiropractor
The Exerciser 2000 Elite™ stimulates the spinal 

column through a rhythmic serpentine motion. I would
like to say that the Exerciser 2000 Elite™ enables peo-
ple to benefit themselves at home. It is a valuable asset
in moving lymph fluid, oxygenating the blood, increas-
ing immune system function, maintaining mobility in
the spine, and additionally freeing up a spine that has
become stiff and arthritic. —Garry Gorsuch, D.C.

Retail Price: $464.95

✔Mention this ad and
receive a promotional
price of $359.95

✔FREE shipping in the
Continental United States
($16.00 value)

✔Ask about our no risk 90 day
money back guarantee and
the “Change Your Life” book.
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Still photos were all they needed to see to know 
the fi gure in the video wasn’t their boy. One at a 
time, family members – including Micah, the 
Maupins’ younger son and a Marine – examined 
the images. They compared conclusions and each 
had determined it was not Matt. Even allowing for 
poor video quality, the fi gure’s jawline and body 
contour don’t match, they observed. After months 
of studying the tape, Army analysts would only 
call the recording “inconclusive.”  

In the absence of a body or remains, other 
scenarios must be considered. Did the terrorists 
shoot a dummy? Is the video a fake? Could Maupin 
still be a captive somewhere in Iraq, held by 
insurgents for some future demand? 

Miraculous as that would be, lengthy captivity 
isn’t unheard of. Roy Hallums, an American who 
worked for a Saudi company supplying food to the 
Iraqi army, was kidnapped by insurgents Nov. 1, 
2004. Ten months later, acting on information 
provided by an Iraqi detainee, U.S. troops raided a 
farmhouse south of Baghdad and freed Hallums. 
Total time in captivity: 311 days.

If Matt Maupin is dead, why didn’t his abductors 
display his body? By this time, shouldn’t he have 
been discovered in a shallow grave like so many 
others? Why hasn’t the Army, in three years and 
acting on hundreds of tips related to his disappear-
ance, found anything, anything at all? It’s a puzzle  
not helped by the unusual and often erratic 

propaganda employed by multiple enemy groups, 
each with its own agenda. Remember the militants 
who posted a photo online of a toy action fi gure, 
claiming they’d captured an American GI? 

Carolyn believes, along with Keith and many 
others, that Matt is above ground, perhaps being 
quietly cared for in the home of an Iraqi civilian. 
Or maybe he’s been moved to another country. 
Stranger things have happened, right? Wherever he 
is, they acknowledge that their son must stay 
strong to survive. “I don’t expect them to take him 
to McDonald’s or out to the Ritz, but he’s got to 
have food, and he’s got to have water,” Keith says. 
“I believe somebody’s helping him.”

Meanwhile, the Army assures Keith and Carolyn 
that the search for their son will continue, no 
matter where the trail leads. In July 2004, the U.S. 
State Department formed a “hostage working 
group” that includes an Army representative whose 
sole mission is to locate Maupin. In addition, the 
Army is offering a $200,000 reward for information 
leading to his return or the recovery of remains. 

Last October, the Army paid for an Arabic-
language commercial to air on Iraqi TV. Featuring 
Keith and Carolyn, the ad urged viewers to call a 
hotline if they could help families of missing 
people fi nd their relatives. It aired more than 100 
times in August but has yet to produce a lead.

“They understand it’s a process, a long process, 
but the Army’s staying on top of it and continuing 
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With no conclusive information about what happened to their son, Keith and Carolyn Maupin refuse 
to give in to despair, instead pouring their energy into reaching out to U.S. troops via their Yellow 
Ribbon Support Center in Cincinnati.  Tom Strattman
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to search on a daily basis,” says Maj. Jim Champ of 
the Army Casualty & Mortuary Affairs Operations 
Offi ce, Human Resources Command. 

As liaison between the war theater and the Army 
casualty assistance offi cers working with families 
of missing personnel, Champ emphasizes that 
Maupin is not missing in action. Neither is he 
considered a prisoner of war, because his captors 
are an unknown group and not the recognized 
military of a recognized government. He offi cially 
is “missing/captured.”

 For Bailey, one of the last people to see Maupin 
before he vanished, the search is personal. Bailey’s 
on his second tour in Iraq, and as far as he’s 
concerned, his buddy is still 
out there. “There’s a strong 
possibility someone has got 
him and is just afraid to come 
out right now,” he says. 
“We’re not going to give up 
on fi nding Matt.”

Support. Since Matt’s capture, 
the Maupins have fi lled long 
days of waiting and wondering 
by supporting other Americans 
in uniform. In a Batavia strip 
mall just outside Cincinnati, 
their Yellow Ribbon Support 
Center assembles and ships 
thousands of care packages to 
U.S. servicemembers in Iraq. 
The back room of their suite is 
full of donated items just 
waiting to be boxed, everything 
from candy and crackers to 
stuffed animals and aftershave. 
Give them a soldier’s name and 
address, and they’ll put him or 
her on the mailing list.

Matt Maupin, though, is the 
heart of the Yellow Ribbon 
Support Center. Ten or so 
pictures of him go in every 
package. “Please place me in 
your Bible and say a prayer for me,” says a sticker 
on the back of each one. “I’m captured in Iraq, and 
prayers can set me free.” Carolyn describes a visit to 
Walter Reed Army Medical Center in Washington, 
where a wounded soldier motioned for her to come 
near and whispered, “I just want to let you know 
that Matt’s pictures are everywhere over there.”

“That made us feel good,” she says with a tired 
smile. “It’s working.”

They say they will not allow Matt to be forgot-
ten, even as the Iraq war enters its fi fth year and 
Congress presses the administration to bring U.S. 
troops home. Carolyn hopes that in the middle of 
the great debate Americans will not give up on her 
son, or any other missing servicemember. “He is 
someone’s child,” she says quietly. “He isn’t just 
a soldier. He belongs to someone, and they want 
him back.”

The Maupins are encouraged by the thousands 
of letters of support they have received, some 
addressed simply, “To the family of the soldier 
captured in Iraq.” And though they never asked to 
see him, President Bush has met with them 

privately on seven occa-
sions. “He told us he prays 
for Matt every day,” says 
Keith, whose untrimmed 
beard caught Bush’s 
attention at their fi rst 
meeting. “When you gonna 
cut that off?” he asked. 
“When you bring Matt 
home,” Keith replied. 

The next time they met, 
Bush asked again. “I done 
told you once, buddy,” 
Keith answered.

He’s since realized that 
Bush isn’t the one who’s 
going to get his son back; 
that’s the Army’s mission, 
he says. A former Marine, 
Keith doesn’t sugarcoat his 
words. He doesn’t like the 
Iraq war or any war, he 
says, because in war, 
“people die.” On the other 
hand, the decision to go to 
war wasn’t his to make, 
just like Matt’s decision to 
volunteer wasn’t his. “It’s 
our job to support the 
troops, wherever they are,” 
Keith says.

The Yellow Ribbon Support Center has become 
his outlet, and Carolyn’s. Though they divorced 
15 years ago, they rely on each other now as day 
after heartbreaking day passes without news. “If 
Matt ever sees anything about what’s going on 
back here, he will see his mom and I together, 
doing whatever we can do to get him back,” Keith 
says. “He has to know how much we love him.”

When Matt fi rst disappeared and the Maupins 
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“Let Us Never Forget”

On April 9, the Yellow Ribbon Support 
Center will sponsor the second annual 
“Let Us Never Forget” scholarship fund-
raiser, in honor of Staff Sgt. Keith “Matt” 
Maupin and the fallen heroes of the 
Cincinnati tri-state area. The program, 
from 5 p.m. to 11 p.m. at the Oasis 
Conference Center in Loveland, Ohio, 
includes dinner, a show and a dance.

Last year, the YRSC gave $2,000 
scholarships to 32 schools assisting 
college students. This year, it is building a 
wall of 10,000 business cards. To display a 
card, donate a minimum of $10. Several 
cardholders will win a dinner for two, and 
contributions are tax-deductible.

On April 14, Rolling Thunder Chapter 9 
Ohio will sponsor the Matt Maupin 
Foundation Scholarship Run. Cost is 
$15 single, $20 double.

Yellow Ribbon Support Center
700 S. Eastgate Blvd., Suite 430
Cincinnati, OH  45245

(513) 752-4310
www.yellowribbonsupportcenter.com
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founded the Yellow Ribbon Support Center, 
Carolyn fell into the habit of going to bed at 
midnight and getting up at 4:30 a.m. She’s scaled 
back on her hours but still spends a lot of time 
there. “With us so busy we 
don’t really have time to sit 
and dwell on it,” she says. “If 
we did, we’d probably be 
depressed. And I want to be 
well when Matt gets home.” 

They have help. Locals 
come by to drop off donations 
or prepare packages for 
shipping, and to tell Keith 
and Carolyn that Matt is in 
their prayers. Fred and Doris 
Hessdoerfer, a retired couple, 
began volunteering a few months after Maupin’s 
capture. “We kept going back, helping out with 
different things, and now we’re there every day,” 
says Doris, who took over the Maupins’ appoint-
ment book when requests for interviews and 
appearances began piling up. She and Fred also ac-
company the Maupins when they travel, all 
because they share the belief that Matt will come 
home. “If we didn’t,” Doris says, “we wouldn’t be 
there like we are.”

Believe. On a chain-link fence outside the Glen 
Este High School bus garage, where Carolyn works 
as a dispatcher, hundreds of red, white and 
blue plastic cups spell out messages of support: 

“WE Y MATT.”
“USA Y MATT.” 

“BELIEVE.”

A short walk away is the football fi eld where 
Maupin once played. His memory is strong here.

If anyone in Batavia thinks the missing soldier 
is dead, he’s likely to keep it to himself. Hope 

permeates this town – good, 
old-fashioned American 
optimism. “The mood’s 
upbeat,” says Kevin Estes, 
son of a World War II veteran 
and a local Red Bull distribu-
tor. He knows Maupin from 
his delivery stops at Sam’s 
Club and running into him at 
Gold’s Gym, where they both 
worked out. “There’s hope 
with anything. The churches 
in town are praying. It’s just 

a matter of what God’s will is.”
Standing near the door of the Yellow Ribbon 

Support Center, wearing a denim shirt with Matt’s 
name stitched in yellow over a T-shirt with his 
picture, Keith tells Estes amusing stories about 
Matt – how he’d park his Mustang at the edge of a 
parking lot to avoid scratches, how he’d call home 
from Iraq and ask about the cat and dog before 
anyone else, how he thought having a girlfriend 
might be too expensive. 

Before he deployed to Iraq, Maupin fi nished a 
year of school at the University of Cincinnati, 
where he had planned to study aerospace engineer-
ing before switching to nutritional science at UC 
Clermont. He made the dean’s list with four A’s and 
a B. And he was proud to be an American soldier. 
Carolyn remembers the day he returned from basic 
training. He got off the plane in pouring rain and 
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Outside Glen Este High School in Batavia, Ohio, a colorful display honoring Matt Maupin reminds the 
town of its missing soldier. His parents, Keith and Carolyn, say that until the Army can prove their son’s 
death, they’ll believe he’s alive. Tom Strattman

Bring them home

About 88,000 U.S. servicemembers 
remain unaccounted for from the 
nation’s 20th-century wars, according 
to the Defense Prisoner of War/Missing 
Personnel Offi ce. This includes 78,000 
from World War II (35,000 deemed 
recoverable), 8,100 from the Korean 
War, 1,788 from the Vietnam War, and 
120 from the Cold War.
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Join the Rascal Family...

❑
No purchase is necessary to enter and making a purchase will not increase the
chances of winning. By returning the entry form and entering the sweepstakes, you
agree to be contacted by The Rascal Company (TRC) about its products even if you
are on the Do Not Call list, unless you call 1-800-471-0959 and notify us that you
do not wish to be called. Entries are subject to the official rules, which can be
obtained by visiting TRC’s website, www.rascalscooters.com, calling 1-800-662-4548,
or writing P.O. Box 156, Sewell, NJ 08080. Entry into the sweepstakes gives you the
right to enforce the official rules against TRC, and you agree to abide by the official
rules. By entering, you grant certain rights to TRC and you agree to pay any applicable
sales tax relating to the prize if you should win. ©2007 The Rascal Company

Spring is just around the corner...get outside with a Rascal!

1-800-293-1415

The Rascal Company
One Mobility Plaza, P.O. 156, Dept. 1105, Sewell, NJ 08080

YES! Enter me to win a FREE Rascal, and send me a 
complimentary Rascal Catalog and a Special Limited-Time
Introductory Offer! No purchase necessary & no obligation.

✔

Return the card, coupon, or call today, toll-free

Name

Address

City                                                        State                 Zip

Phone

Make the most of every day, like Rascal Riders
Jean Todd Boswell and Ellis Howard. Shop, visit,
travel, and attend events! It’s all easier with
America’s favorite scooter...the Rascal!
• Exclusive 3-Scooters-in-1 ConvertAble® System
• Rascal offers easy to use, indoor/outdoor 

mobility that’s powerful, stylish, & comfortable.
• Walk less so you have more energy for the 

activities you enjoy most.

“With my Rascal, I was
able to take a trip to the 
mountains and go on a
boat tour...I have been
set FREE!”

Elizabeth, Daughter of Ellis Howard

“My father loves to ride his
scooter in local parades...”

Jean Todd Boswell

Enter Today! You could be next month’s Lucky Rascal® Winner!

Learn about our free no-obligation
mobility evaluation by visiting
www.rascalscooters.com/1105

TM
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walked toward her, carrying heavy bags and 
wearing his uniform, fl ashing that familiar smile. 
“Oh, did he look handsome,” she says.

Some days the wait gets to them, and the Maup-
ins teeter on the edge of frustration, sometimes 
even anger. What’s taking so long? Why can’t the 
Army just fi nd him? Then they ask God, one 
more time, to protect their son and bring him 
home safely.

As Matt’s absence enters a fourth year, his 
parents are prepared for others to lose heart. But 
they can’t. They won’t. They imagine Matt’s 
disappointment and hurt if he were to come back 
and see that they’ve moved on. 

With no clear answers about his fate, Carolyn 
believes she must trust her instincts. 

“Doesn’t a mother always know?” she asks. 
“Sometimes I think I hear him say, ‘I’m OK, Mom. 
I’m OK.’ I’ll be praying or I’ll be talking to him, 
and I can feel him. And I wonder, is that my 
subconscious or am I really hearing this? I must 
be, because if it were my subconscious it would be 
every day. But it’s not every day that I hear him. 
So I hold on to that.” 

For Keith, it’s simple. Hard as it is, he must give 
the Army more time to fi nd its missing man.

“It’s not my job to prove he’s alive,” he says. “It’s 
their job to prove he’s been killed, and they can’t 
do that. So we’re going to have faith.” x

Matt Grills is an assistant editor at The American 
Legion Magazine.
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Capt. Michael “Scott” Speicher
On Jan. 17, 1991, Navy Lt. Cmdr. 

Michael “Scott” Speicher was shot 
down while fl ying a combat mission 
over Iraq during the fi rst night of 
Operation Desert Storm. Four months 
later, the Navy declared him KIA/BNR 
– killed in action, body not recovered. 
But two years later, intelligence 
agents learned that pieces of an F/A-
18 were selling on the black market in 
the Middle East, leading them to a 
crash site in the desert. An 
investigation confi rmed the wreckage 
of Speicher’s Hornet, including the 
canopy frame. The team also 
retrieved a fl ight suit, pieces of straps 

from a parachute, an infl atable raft, a 
20-mm shell and a signalling fl are. 
Later, it was reported that Pentagon 
spy satellite images detected a hand-
drawn symbol near the ejection seat, 
the type a pilot leaves behind when 
heading for safe ground. The Navy re-
examined Speicher’s case but again 
concluded he had been killed. 

Then stories started trickling out of 
Iraq. A physician claimed to have 
performed a physical on Speicher, 
and another man claimed to have 
seen the pilot’s name on a fi le when 
hiding records from U.N. weapons 
inspectors. Finally, in 1999, an Iraqi 
defector claimed that during the Gulf 
War he had transported an American 
POW to Baghdad from another town. 
He described the American as a pilot 
wearing a fl ight suit who he handed 
over to Baghdad authorities. The 
driver also identifi ed Speicher in a 
lineup of mug shots and passed 
numerous lie-detector tests.

No U.S. servicemember had ever 
been taken off the KIA list and 
declared missing, but in January 
2001, Speicher’s status was changed 
to “missing in action.” And in October 
2002, one day after Congress 
authorized the use of military force in 
Iraq, Speicher’s status was changed 
again to “missing/captured.” Since 
then, evidence has only strengthened 
the theory that the pilot survived. The 

letters “MSS” were found etched in 
the wall of the Hakmiyah prison in 
Baghdad, along with documents 
recording Speicher’s imprisonment. 
And in 2004, the same initials, in the 
same handwriting, were found fi nger-
painted on a carport beam near 
Tikrit. Underneath was the date 9-15-
94. In apparent agreement with the 
growing number of people who 
believe Speicher is alive, the Navy 
has promoted him twice in absentia.  

Spec. Ahmed K. Altaie
On Oct. 23, 2006, armed gunmen 

abducted Spec. Ahmed Qusai Altaie 
of Ann Arbor, Mich., an Iraqi-
American U.S. Army reservist, while 
he was visiting his Iraqi wife at her 
family’s Baghdad home outside the 
Green Zone. Altaie’s whereabouts 
remain a mystery, despite extensive 
search operations and a $50,000 
reward. He was offi cially declared 
“missing/captured” on Dec. 11.

Altaie, 41, was assigned to the 
Provincial Reconstruction Team 
Baghdad as a translator. His uncle  
claimed breakaway members of 
Shiite cleric Moqtada al-Sadr’s Mahdi 
Army are responsible for Altaie’s 
abduction. He said intermediaries 
approached the family with a ransom 
demand, but they want proof Altaie is 
alive before negotiating his release.

SOMEWHERE IN IRAQ
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Friends Working to Free Scott Speicher

Sources: The Virginian-Pilot, 
Friends Working to Free Scott Speicher, CNN
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Watering chores,water bills! Sweating behind a roaring mower!
Spraying poison chemicals and digging weeds...

Mow your zoysia lawn once a month–or less! It rewards you with weed-free beauty all summer long....you can end such lawn drudgery–here’s how!

Amazoy is the Trade Mark registered U.S.
Patent Office for our Meyer Zoysia Grass.

WaysYourZoysiaGrassLawn
SavesYouTime,Work,and Money!
7

Meyer Zoysia Grass was perfected by
U.S. Govt., released in cooperation with

U.S. Golf Association as a superior grass.

1
Would you believe a lawn could be perfect when 
watered just once? In Iowa, the state’s biggest
Men’s Garden club picked a zoysia lawn as “top
lawn – nearly perfect.” Yet, this lawn had been
watered only once all summer to August!

In PA, Mrs. M.R. Mitter wrote “I’ve never
watered it, only when I put the plugs in...Last
summer we had it mowed 2 times...When every-
body’s lawns here are brown from drought, ours
stays as green as ever.” That’s how zoysia lawns
cut water bills and mowing!  Now read on!

Plug in our zoysia grass and you’ll never have to 
spend money on grass seed again! Since you
won’t be buying seeds, you won’t need to dig and
rake – then hope the seeds take root before birds
eat them or the next hard rain washes them away.

whatever. Set 1” square plugs into holes in the soil
1 foot apart, checkerboard style. Plugs spread to
drive out old, unwanted growth, weeds included.
Easy instructions with your order. If you can put 
a cork into a bottle, you can plug in Amazoy.

You can’t beat Amazoy as the low cost answer for
hard-to-cover spots, play-worn areas, or to end
erosion on slopes.

CUTS WATER BILLS AND
MOWING AS MUCH AS 2/3

“The hotter it gets, the better it grows!” Plug-in 
zoysia thrives in blistering heat, yet it won’t 
winter kill to 30  below zero. It just goes off its
green color after killing frosts, begins regaining
its green color as temps. in the spring are consis-
tently warm. Of course, this varies with climate.

Your established Amazoy lawn grows so
thick, it simply stops crabgrass and summer
weeds from germinating!

Since zoysia lawns resist insects AND 
diseases, you avoid the risk of exposing
your family or pets to weedkillers and 
pesticide poisons. Plug in Amazoy and save
the money, avoid the risks!

Endless Supply of Plug Transplants
Transplant plugs from established Amazoy
as you desire – plugged area grows over to
provide all the plugs you’ll ever need.

Starting your lawn is easy with our pluggers
that cut away unwanted growth as they dig
holes for plugs. Both are light, but rugged to
help save time, work and effort.  The step-on
plugger is also an invaluable transplant tool.

2 ENDS RE-SEEDING 
NEVER NEEDS REPLACEMENT

3 NO NEED TO DIG UP OLD GRASS
Plant Amazoy in old lawn, new ground,

5 IT STAYS GREEN IN SPITE OF
HEAT AND DROUGHT

4 FOR SLOPES, PLAY AREAS,
AND BARE SPOTS

6 CHOKES OUT CRABGRASS
AND WEEDS ALL SUMMER

www.ZoysiaFarms.com /mag

7 NO NEED TO SPEND MONEY ON
DANGEROUS CHEMICALS

FREE! Exclusive Step-on or Power Plugger
with orders of 400 plugs or more.

Name

Address

City                                                                            State

ZIP Phone

Write price of order here $

Md. residents add 5% tax $

Shipping & Handling (S&H) $

ENCLOSED TOTAL $

Mail to: Zoysia Farm Nurseries General Offices and Store
3617 Old Taneytown Road, Taneytown, MD 21787 

Card # Exp. Date

Payment method 
(check one)

❑ Check   ❑ MO
❑ MasterCard
❑ Visa

# PLUGS
100

200

400

500

600

900

1000

PACK
❑ Basic
❑ 2 Basic Packs

+ 1 FREE
❑ 4 Basic Packs

+ 2 FREE
❑ 5 Basic Packs

+ 3 FREE
❑ 6 Basic Packs

+ 4 FREE
❑ 9 Basic Packs

+ 7 FREE
❑ 10 Basic Packs

+ 9 FREE

# Free Plugs
–

100

200

300

400

700

900

Free Bonus
–

–

Free
Step-on Plugger

Free
Step-on Plugger

Free
Step-on Plugger

Free
Power Plugger

Free
Power Plugger

Retail Value
$ 7.95

$ 23.85

$ 56.65

$ 72.55

$ 88.45

$ 152.15

$ 176.00

Your PRICE
$ 7.95

$ 15.90

$31.80

$39.75

$47.70

$71.55

$79.50

Add S&H
$ 2.50

$ 5.00

$ 7.50

$10.00

$12.50

$15.00

$17.50

SAVINGS
–

30%
40%
42%
44%
50%
54%

❑ Extra Step-on Plugger $8.95 ❑ Extra Power Plugger for 3/8” Drill $24.95

Every Plug GUARANTEED TO GROW 
IN YOUR SOIL No Ifs, Ands Or Buts!

Read a guarantee no grass seed can match!
Won’t Winter Kill.  Amazoy has survived
temperatures to 30° below zero!
Won’t Heat Kill.  When other grasses burn out
in summer drought and heat, Amazoy remains
luxuriously green.
Any plug failing to grow in 45 days will be
replaced FREE! To insure maximum freshness and
viability, plugs are shipped not cut all the way
through. Before planting, finish the separation with
shears or knife. Our guarantee and planting method
are your assurance of lawn success backed by more
than five decades of specialized lawn experience!

© Zoysia Farm Nurseries 2007   3617 Old Taneytown Rd., Taneytown, MD 21787

Thrives from part shade to full sun.

Please send me guaranteed Amazoy as checked:

ORDER NOW!
AND GET UP TO

900 PLUGS FREE!
Dept. 979

SAVEOVER50%

We ship all orders the same day plugs are packed at earliest correct planting time in your area.

NOT SHIPPED OUTSIDE USA or into WA or OR.
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Q&A Louis Celli Jr. 

President of 

the Northeast 

Veterans Business 

Resource Center , 

consultant and 

instructor for 

The American 

Legion

A fast-growing 
population of 

business-minded 
veterans ushers in 

a new era of 
American Legion 

advocacy and support.

BY JEFF STOFFER

A decade ago, any connection between military service and small-
business ownership was scarcely understood. Reliable statistics 

were hard to come by. None were current. Government outreach pro-
grams for veterans were limited. No law existed to give businesses 
owned by service-disabled veterans even a sliver of the lucrative federal 
government contracting pie. Studies on entrepreneurs with military 
experience had largely been suspended since the mid-1980s. Veterans 
were receiving no special consideration, not even for research purposes.

Then, in 1999, a new law urged by veterans set a target that 3 percent 
of federal contracts should be awarded to service-disabled veterans. In 
2004, after federal agencies had awarded less than one third of 1 percent 
of their contracts to service-disabled veterans, an executive order man-

dated the 3-percent target and ordered concrete steps be taken to 
reach out to eligible companies and educate them about the 
opportunities of federal contract procurement. “That gave teeth to 
the legislation,” explains disabled Army veteran Mark Gross, 

James V. Carroll

Q: What drives newly discharged veterans to pursue small-business 
ownership?

A: A couple of different factors. The most obvious is that they get the 
“entrepreneurial itch.” No different than anyone else in America who 
wants to start a business. In the case of veterans, there are some 
additional motivating factors.

Leadership and integrity. Veterans as a group have a heightened work 
ethic – motivation, eagerness, workaholic, type-A personalities, 
attention to detail. Some of this might be viewed as perfectionism, but 

that’s not the case. Training and discipline insist that we be thorough.

Preference for a faster pace. Veterans learn to lead a very active lifestyle. The 
thought of working in an offi ce somewhere from 9 to 5 might sound appealing at fi rst, 
but many veterans soon fi nd that they are simply not cut out for the mundane. We 
seek the fast-paced lifestyle that becoming an entrepreneur offers. 

Employability in the general workforce. The skills, traits, seasoning, leadership 
qualities and pain threshold veterans possess are very diffi cult for employers to 
evaluate. A veteran doesn’t come into a job interview with a Rolodex full of contacts. 
They don’t have the business resumés of their industry peers and may not have the 
level of education. It isn’t necessarily the fault of the employer who has a diffi cult time 
translating military qualities. The employer employs the only standards they are 
familiar with: industry compatibility and education. In some cases, personality tests 
are administered, which usually reveal that the vet is over-qualifi ed for the position 
and more suited for management, which again scares off the employer.
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founder and CEO of 125-employee Oak Grove Technologies in Raleigh, 
N.C. “It created a level playing fi eld for us.”

The U.S. Census Bureau began including questions about veteran 
status in 2002 business-ownership surveys. The SBA’s independent 
Offi ce of Advocacy started commissioning studies to learn more about 
the long-forgotten veteran entrepreneur. Interesting numbers popped up. 
It became known, for instance, that nearly 15 percent of veterans are 
small-business owners, a solid percentage point or more higher than 
non-veterans and far greater than any other group singled out for study, 
such as women and minorities. About 22 percent of veterans, according 
to one report, planned to purchase or start a small business. More than 
one-third of veterans surveyed said their companies would be built 
around skills they obtained while in the military.

Today, with a growing body of statistical evidence on their side, 
veteran entrepreneurs are getting more attention than ever. “An awaken-
ing is happening,” says Bill Elmore, who heads the SBA’s Offi ce of 

Scott Dingman
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Mark Gross

Service-disabled

Army veteran, 

CEO and founder of

Oak Grove Technologies

Mark Gross credits the 

education he received 

under the GI Bill as a major 

infl uence in his success 

launching a leading 

computer technology and 

system security company. 

A member of The American 

Legion Small Business and 

Economic Development 

Task Force, Gross has 

guided his company to 

300-percent growth over 

the past fi ve years. 

Seventy-two percent of his 

company’s employees are 

military veterans and 

18 percent are service-

disabled veterans. He is an 

award-winning mentor for 

other veteran small 

business owners and an 

expert in the procurement 

of federal contracts.

SBA Web resources

www.sba.gov/vets

www.sba.gov/reservists
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Veterans Business Development in Washington. “People recognize that 
sacrifi ce, commitment and honor – all the things embodied in military 
service – are also embodied in entrepreneurial success. I’m pleased. It’s 
been a long time coming.”

The number of small-business-owning veterans has increased to more 
than 4 million nationwide. They range from home-based sole proprietor-
ships to high-tech global corporations. The veteran entrepreneur’s rising 
stock in the U.S. economy was recognized with an ample jump in the 
president’s 2008 budget request for SBA veteran outreach programs, 
nearly doubling it. The Senate Committee on Small Business and Entre-
preneurship addressed assistance programs for veteran-owned compa-
nies in a hearing last January, keying on relief for owners who are 
called up for extended tours of active duty in the National Guard or 
Reserves. And although the percentage of federal contracts awarded to 
service-disabled veterans is far from the 3-percent goal, it has doubled 
since the 2003 mandate.

The American Legion’s Small Business and Economic Development 

Q&A Louis Celli Jr. 

Q: How are you helping 
The American Legion 
provide valuable 
outreach to business-
minded veterans?

A: Working with The 
American Legion’s 
Economics Division, we 
have developed a series of 
classes, seminars and 
workshops which go 
directly to the 
communities and work 
directly with veterans. We 
have partnered in 
workshops across the 
country and have started a 
14-week business 
development program at 
Walter Reed Army Medical 
Hospital where we are 
assisting transitioning 
veterans who want to be 
successful in business. We 
will follow up with each 
veteran long after the 
program is over, providing 
additional support, 
guidance and mentoring.

 Q: How do you see 
The American Legion’s 
small-business outreach 
efforts evolving in the 
coming years?

A: That depends on the 
members of the Legion. 
Programs like these are 
not cheap. The text alone 
costs us $75, plus shipping. 
We don’t charge the 
veteran for the program 
and survive solely on 
grants and donations. We 
are a direct product of 
Public Law 106-50. It is 
through a grant from the 
Veterans Corporation and 
stipend funding from the 
Offi ce of Economics that 
we have been able to get 
this far. Anyone interested 
in helping can visit the 
Web site.

www.nevbrc.org

Incentives off ered to veterans who choose to buy franchises.

As a child, Alina Gutierrez watched her father work in the small 
ice-cream shop he owned in Miami. Owning your own busi-

ness, Alina’s father would tell her, is a big part of what he de-
scribed as the “American dream.”

Gutierrez is now living that dream. The eight-year member of the 
National Guard who served one year in the Operation Iraqi Free-
dom theater got help from VetFran – Veterans Transition Franchise 
Initiative sponsored by the International Franchise Association in 
cooperation with VA, the Veterans Corporation and the U.S. Small 
Business Administration – and was able to purchase a Glass Doctor 
franchise in Hamilton Township, N.J. 

Through VetFran, Gutierrez was able to buy her own business 
from the nation’s largest full-service glass company – which 
specializes in auto windshield replacement and repair, along with 
home and business glass doors and windows – for 10 percent less 
than the normal price. The savings were a big help in getting the 
business up and running, she says.

“Any discount you’re going to get in that situation is going to be 
very valuable. But it was more than that. Knowing they believed in 
what we did, as veterans serving our country, made me feel good. 
It gave me a foot in the door that I wouldn’t have gotten from a lot 
of people.”

More than 200 participating VetFran member companies help 
qualifi ed veterans acquire franchises by providing fi nancial 
incentives. The organization was founded by Don Dwyer Sr. after 
the Gulf War in 1991. The program slowed down after Dwyer died 
in 1994, but following the 9/11 terrorist attacks, Dina Dwyer-
Owens – Don’s daughter – revived it. 

‘A foot in the door’
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Task Force – composed almost entirely of business owners – focuses on 
ways to help veterans develop business strategies, expand their markets 
and wade through the federal contract procurement process. The group 
also lobbies Capitol Hill on behalf of veteran entrepreneurs, testifying on 
such legislative initiatives as tax credits for National Guard and Reserve 
personnel whose businesses are hurt by lengthy deployments and in 
support of better compliance with the 3-percent federal contracting man-
date for service-disabled veteran businesses.

Vice chairman of the task force is retired Army Master Sgt. Louis J. 
Celli Jr., president and CEO of the Northeast Veterans Business Resource 
Center, whose mission is to “train, coach and mentor American veterans 
as they start and grow small businesses.” Celli conducts workshops and 
teaches business classes for The American Legion at job fairs and other 
events. He leads a Wounded Warrior Entrepreneurial Training Program 
to help patients at Walter Reed Army Medical Center learn business 
skills while they recover.

He has witnessed in recent years not only growing interest but fast-

Alina Gutierrez

National Guard

Glass Doctor franchise owner

“Knowing they believed 

in what we did, as veterans 

serving our country, 

made me feel good. 

It gave me a foot in the door 

that I wouldn’t have gotten 

from a lot of people.”

The program is open to all veterans, not just those recently 
returning from service. Participating companies include Dunkin’ 
Donuts, Midas, AAMCO Transmissions and The UPS Store.

“I purchased my franchise in July, went to training in August 
and opened the doors in September,” Gutierrez said. “Things are 
going well. Obviously there are ups and downs, but I believe that 
strong leadership can help get you through most anything. I’ve got 
great people working for me, so it’s working out.”

At 26, she has a head start on her business career. “A lot of 
people tell me they’re surprised because I am so young, and I do 
pinch myself sometimes,” Gutierrez said. “But I have a lot of 
confi dence and strong self esteem. I’ve always had that. I’m also a 
loud person, and I think some of that comes from being in the 
military. My family, we jump into things.”

– Steve Brooks

According to the International 
Franchise Association, 
a Washington-based trade 
organization, more than 
600 veterans have purchased 
franchises using VetFran 
incentives since the terrorist 
attacks of Sept. 11, 2001. 

More information about the 
Veterans Transition Franchise 
Initiative program is available 
online or by phone.

www.franchise.org

(202) 628-8000

Amy C. Elliott
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Q&A Louis Celli Jr. 

Q: What about the 
military experience 
makes entrepreneurship 
a good fi t?

A: One of the biggest 
qualities a veteran has over 
his or her peers is 
perseverance and pain 
threshold. That combined 
with integrity and the 
ability to feel comfortable 
in almost any social 
environment gives veterans 
a huge advantage over 
nonveterans.
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changing demographics among business-minded veterans. “I’ve been 
teaching veterans for over four years through a variety of programs and 
classes,” he says. “The average age of my audience used to be mid-50s 
to early 60s. My average class size used to be 15 to 20 participants. I am 
now seeing an average age of 30 to 40, and an average class size of 35 to 
45 participants.”

The SBA’s Elmore – who has spent more than three decades working 
to improve the bottom line for veterans – says he believes small-business 
outreach is a natural extension of The American Legion. The Air Force 
veteran remembers how he got started as an entrepreneur himself, in 
1974 in St. Louis, when he and a group of his college classmates decided 
to start a one-stop assistance center for veterans needing help with 
VA paperwork, loan applications, job hunting and business plans. They 
needed a place to do their work, he said. That was when Post 212 in 
St. Louis opened offered folding tables, fi ling cabinets and a place for 
the center to incubate. Soon, it become a grant-funded business success. 
“We provided hands-on assistance to about 15,000 veterans in 21 years,” 
Elmore says. “What we were doing between 1974 and 1995 is similar to 
what the Legion was doing in the 1920s.”

Veteran entrepreneurs like Gross, whose high-tech company turns 
more than $50 million a year and fulfi lls numerous federal contracts, 
love to see others who served in the military succeed in business, 
particularly veterans with service-connected disabilities. “We have an 
obligation to help other service-disabled veteran companies. I have fi ve 
or six that I personally mentor.”

An SBA Offi ce of Advocacy study recently showed that self-employ-
ment among service-disabled veterans lags as much as 50 percent 
behind that of non-disabled veterans. While the biggest part of that gap 
is attributed to the physical conditions that render a service-disabled 
veteran unable to work at all, the failure of federal agencies to fulfi ll the 
3-percent contracting mandate also plays a part in the eyes of Sens. John 
Kerry, D-Mass., and Olympia Snowe, R-Maine, who called a hearing on 
Jan. 31 to address that problem and others. “Despite clear legal man-
dates,” Snowe said before the hearing, “it is alarming that this (3-per-
cent federal contracting) goal is rarely achieved. Specifi cally, our 
nation’s service-disabled veteran-owned small businesses continue to be 
shortchanged, with federal agencies failing to meet their goal by a 
staggering $7.5 billion in 2005.”

A member of The American Legion task force, Gross works daily to 
help service-disabled veterans learn how to bid for government con-
tracts. The SBA also provides contracting assistance programs in coop-
eration with the DoD Procurement Technical Assistance Center.

Q&A Louis Celli Jr. 

Q: What particular 
challenges must a 
veteran overcome in 
order to put together 
and execute a good 
business plan?

A: Veterans are inherent 
risk takers. The biggest 
challenge for them seems 
to be the “look-before-
you-leap” factor. 
Veterans possess a charge-
forward mentality and 
often believe that if they 
simply work hard enough 
that they can’t fail. 
This is a very dangerous 
way of thinking for any 
entrepreneur. Many 
times a veteran will be 
so eager to get started 
that they begin charging 
forward without doing 
a business plan, which 
is an immediate recipe 
for disaster.

Q: What kinds of 
questions do veterans 
bring to your workshops 
and consultations?

A: One question: Is there a 
small business loan or 
grant available to me 
through VA, like the VA 
home-loan program? And 
the answer is no.
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James V. Carroll

ARMY CAPT. MAURICE IFILL

Business Proposal: 24-hour childcare facility
“It is diffi  cult for military parents to fi nd adequate day care around the 
clock, and nearly impossible to fi nd qualifi ed aff ordable care for special-
needs children. I get out of the Army in June, and I’m investigating 
opportunities to start up a 24-hour childcare center. If it turns out to be 
feasible, I would like to build a business plan and off er franchises near 
military facilities.”
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The kind of outreach Gross believes in, and The American Legion task 
force provides, can help service-disabled veteran businesses learn how 
to obtain federal contracts. “In the military community, we stick togeth-
er,” Gross says. “I know it sounds corny, but there is a brotherhood. 
Regardless of what branch we were in, we’re all veterans. We need to 
look out for each other.

“As veterans, we volunteered. Most who are disabled would choose 
not to be disabled. But most who are disabled would absolutely volun-
teer again. There’s a pride. I’m honored to be mentioned in the same 
breath as these folks.”

Elmore says more than half of SBA’s SCORE – Service Corps of Retired 
Executives – volunteers are veterans, willing to give their time to 
counsel business people, veteran or not, through various challenges. 
“Many who served in the military want to give something back,” Elmore 
says, adding that he believes many veterans do so out of gratitude. 
“The men and women who wear the uniform see the world, good and 
bad, and come to recognize more than others how fortunate we are to 
live in this country and to be able to pursue our economic dreams.”

As for the rising body of statistical data, the Census Bureau in 2007 
will follow up on its 2002 fi ndings and perhaps identify the trend in 
veteran-owned small businesses that this year’s “awakening” suggests.

“I think what we may see is an uptick,” Elmore says. “There is an 
increasing recognition in the veterans community that there is some 
assistance out there and a willingness to grow this community. I think 
the fact that the Legion is stepping up now is really important.” x

Jeff Stoffer is managing editor of The American Legion Magazine.
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LT. COL. SHARON STEELE

Business Proposal: Clinical facility planning and coordination
“It has been my experience that medical services provided by non-
governmental organizations in Third-World locations sometimes fail to meet 
the needs of the local population. I’m looking into opportunities to establish 
a clinical planning business to provide clients with information regarding 
medical needs assessments, facility size, training and maintenance.”

Q&A Louis Celli Jr. 

Q: Why hasn’t the federal 
government achieved the 
3-percent goal for 
contracts to service-
disabled veterans? 

A: We have heard myriad 
reasons: “Service-disabled-
owned businesses are 
impossible to locate” ... 
“The law says may con-
tract, not shall contract, 
so we don’t have to” ... 
“The regulations make it 
too diffi cult to deal with 
service-disabled owned 
businesses ... .”

We have heard how 
agencies believe they are 
getting better, but no 
agency has been able to 
proclaim it met the goal of 
spending 3 percent of its 
contracting dollars with 
service-disabled-owned 
businesses.

American Legion partner Military.com, the leading 
military membership organization and division of 
Monster Worldwide, Inc., launched a new Veteran-
Owned Business Center online that helps veteran 
entrepreneurs tap into a world of benefi ts, resources 
and information needed to start and grow their 
businesses. The center instantly becomes the largest 
network of veteran-owned businesses.

“We built the site from the ground up, talking with 
vet business owners every step of the way,” says Chris 
Michel, founder of Military.com and a successful 
veteran entrepreneur. “We’re bringing the best 

resources available and helping veterans cut through 
red tape and access the great benefi ts and fi nancing 
programs available to them. And we do it all for free.”

The site starts with more than 65,000 veteran 
business owners, a number that will grow as word 
travels through the business community. “Our veteran 
mentor network has connected over 400,000 veterans 
and changed the playing fi eld for veteran job seekers,” 
said Tom Aiello, vice president at Military.com. 
“We bring this same advantage to bear for veteran 
business owners.” 
www.military.com

Military.com Veteran-Owned Business Center 
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Yes. Please reserve the “Semper Fi” collectible for me

as described in this announcement. 

Limit: one per order. Please Respond Promptly

*Plus a total of $6.99 shipping and service. A limited-edition presentation restricted to
295 casting days. Please allow 4-8 weeks after initial payment for shipment. All sales are
subject to product availability and order acceptance.
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Shown smaller
than actual height

of 101⁄2 inches.

Forged with an unyielding code of honor
and inspired by a legendary sense of valor,
United States Marines have more than lived
up to their reputation as the “first to fight.”
Their gallant service has been a glorious tes-
tament to the courage and Semper Fi spirit
that is unique to the Corps.

unique tribute to the

first in and last out.

Now journey to the far edge of valor with
America’s elite fighting force on a replica
collectible knife that measures a full 10
inches in length and features riveting com-
bat portraits on its porcelain blade.
Handsomely detailed sculptures of crossed
Marine swords, Corps flag, and the USMC
Eagle, Globe and Anchor emblem adorn the
handpainted handle.

limited edition…

order today!

Strong demand is expected for this limited
edition, so act now to acquire “Semper Fi”
at the $39.95* issue price, payable in two
installments of $19.97 each. Your purchase
is backed by our 365-day money-back guar-
antee. Send no money now. Just mail the
Reservation Application today!
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On the morning of Feb. 28, 1991, more than a 
half-million U.N.-sponsored coalition troops 

from land, sea and air were poised to crush the 
fi nal core of Saddam Hussein’s army that just 
seven months earlier had stormed into Kuwait and 
ravaged it. 

A day earlier, tanks from the U.S. Army’s 1st Ar-
mored Division, sweeping in a vast pincer move-
ment into Iraq from the north and west, had 
demolished rear elements of Saddam Hussein’s 
fl eeing Republican Guard. In less than an hour, 
American armor and supporting aircraft blew 
apart 60 heavy T-72 tanks, nine T-55 tanks and 
38 armored carriers. One analysis of the Gulf War 
described the duel as “more like a one-sided 
clay-pigeon shoot than an armored battle.”

What was left of Saddam Hussein’s best troops at 
dusk on Feb. 27 were four or fi ve Republican Guard 
divisions, nearly cut off near Basra and facing the 
same fate as earlier fl eeing Iraqis from Kuwait who 
were pounded relentlessly by coalition air power. 
So within hours, Saddam’s entire military-political 
infrastructure would be nearly wrecked – and thus 
any chance that Baathist Iraq could threaten its 
neighbors or even rein in its restive minorities. 

But then suddenly, at 8 a.m. Feb. 28, the coali-
tion stopped. A cease-fi re was declared – a mere 
100 hours after the land war began, less than six 

weeks after the start of the punishing air cam-
paign. In the words of Colin Powell, chairman of 
the joint chiefs, who was the leading advocate of 
cessation, “There is chivalry in war.” He added 
that they should all worry about the “psychic cost” 
of butchering a supposedly defeated enemy.

And besides, a 100-hour-war had a nice ring to it.
  

Unfi nished Business. Almost immediately, howls 
of protest arose from some military offi cers in the 
fi eld, offi cials at the state department and the 
Pentagon, and outsider observers. Such anger 
continues to this day, and still frames the current 
acrimony over today’s war in Iraq. 

U.S. division commanders like Gen. Barry 
McCaffrey – ready to obliterate entire brigades of 
the uncommitted Republican Guard – were trou-
bled. Even Air Force Gen. Merrill McPeak, a 
member of the joint chiefs, felt the war had ended 
at least two or three days too soon. Gen. Calvin 
Waller, deputy CENTCOM commander, was 
furious at the news of a sudden halt and the very 
idea of negotiated settlement followed by some sort 
of proposed demilitarized zone. “What the hell is 
that for?” he asked. “We don’t want another Korea, 
do we?” Instead he suggested to Gen. Norman 
Schwarzkopf, “Why not go ahead and complete 
what we were going to do?”

America’s unwillingness to close the deal
in 1991 only delayed the inevitable in Iraq.

BY VICTOR DAVIS HANSON
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Although later fi nger-pointing would focus on 
Gens. Powell and Schwarzkopf equally, there is 
good reason to believe that Schwarzkopf, the 
CENTCOM commander on the ground in Iraq, had 
been inclined to continue the war for a few more 
days, or at least 24 hours. Although he gave in to 
pressure from the White House to stop (“I have no 
problem with it”), and had wrongly boasted “the 
gate was closed” on the retreating Iraqis, when in 
fact they were not surrounded as they approached 
the southern city of Basra, Schwarzkopf certainly 
did not offer to cease the moment a bullying 
enemy found itself facing annihilation. 

As the Americans and their coalition partners 
drew back, and the armistice was concluded, 
further controversy almost immediately surround-
ed the conditions of the hastily arranged cease-
fi re. Saddam himself did not attend. His offi cer 
corps that did was certainly not humiliated in the 
surrender ceremonies planned for the desert town 
of Safwan, which fi rst had to be captured from the 
Iraqis before the papers could be signed.

Once there, Saddam’s surrogate generals came 
proudly away with guarantees of the territorial 
integrity of Iraq and accompanying promises of 
U.S. withdrawal. Iraqi commanders were even 
allowed to use their helicopters for “transporta-
tion.” They would almost immediately manipulate 

that concession by freely using gunships to 
demolish Kurdish and Shiite uprisings within sight 
of hamstrung postwar coalition troops.

No Piling On. The war’s limited goals – as set out 
by President George H.W. Bush, ratifi ed by the 
U.N. sanctioned coalition, and insisted upon by the 
Arab League – were to eject Saddam from Kuwait 
and no more. As far as U.S. administration offi cials 
were concerned, once Saddam was defeated and 
humiliated in Kuwait, he would lose face and 
perhaps be overthrown in Iraq by either Shiites 
and Kurds or disaffected Sunnis and Baathists.

All sides at fi rst seemed relieved by the 
abrupt cessation. The macabre Iraqi retreat under 
U.S. bombardment from Kuwait – especially the 
carnage on the so-called “Highway of Death” – 
had been televised around the globe. While initial 
media reports of many thousands incinerated were 
false, there was still enough taped carnage to turn 
world opinion toward support for an immediate 
end of such savage operations.

The unease was not just within the media. 
Senior Pentagon offi cials in their top-secret crisis-
management room saw slides of the carnage that 
their pilots were infl icting on retreating Iraqis. And 
they almost immediately voiced concern that the 
military, in the words of Richard Haas, the Nation-
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al Security Council director for Near East and 
South Asia Affairs, would “be seen as piling on.”

When Kurdish and Shiite minorities rose up to 
the north and in the south, observers perhaps 
thought that they would shortly break away from 
Saddam’s weakened central government in Bagh-
dad. Or at least they might obtain concessions for 
some sort of autonomy from a defanged dictator, 
surrounded as 
Saddam was by 
hundreds of 
thousands of 
enemy troops. But 
over the next few 
days, the joy of 
victory was soured by the realization that thou-
sands of Shiites and Kurds were being butchered 
by Saddam, many of them by the very helicopter 
gunships permitted under the armistice accords. 
Global journalism, after castigating the Americans 
for too much force on the Highway of Death, this 
time faulted them for too little – as it now broad-
cast tragic pictures of hungry and cold Kurds 
huddling on bare slopes after fl eeing from Sad-
dam’s vicious counterattacks.

After two weeks of such slaughter, the Ameri-
cans, British and French would establish no-fl y 
zones over two-thirds of Iraq’s airspace – a situa-
tion to last 12 years, until March 2003. And for a 
decade, successive frustrated U.S. presidents would 
seek to “keep Saddam in his box.” Containment 
required U.N. inspection teams, embargoes, 
boycotts, and occasional cruise missile and 
bombing attacks before ending with a second war 
to remove Saddam altogether and to correct the 
perceived incompleteness of the fi rst.

Rationale for Restraint. What was the reasoning 
behind that critical moment of hesitation on 
Feb. 28, 1991, that turned a stunning immediate 
tactical victory into a long-term strategic stalemate? 

Secretary of State James Baker summed up the 
calculation best. In summer 1990 he had made it 
known through the U.S. ambassador to Iraq, April 
Glaspie, that the United States did not wish to 
intervene in border disputes between Arab nations. 
After Saddam took that as a green light to invade 
and annex Kuwait, Baker reversed course and 
announced that the war to eject him would be 
focused on “jobs, jobs, jobs” – that is, the need to 
avoid a U.S. recession caused by Saddam’s possible 
strangulation of gulf oil supplies. 

Baker’s realpolitik was seconded by Powell and 
National Security Adviser Brent Scowcroft. Neither 

wished to see U.S. forces bogged down in a civil 
war in Iraq, especially when an ascendant, theo-
cratic Iran might capitalize on a weakened Iraq and 
an overextended United States. In the words of 
Scowcroft, “geopolitics” would demand an immedi-
ate cease fi re. For his part, Powell scoffed at the 
idea of going to Baghdad to help the anti-Saddam 
revolutionaries, “as if lots of little Jeffersonian 

democrats would have popped up to run 
for offi ce.” President Bush agreed with 
the advice to stop, but he voiced anxiety 
nonetheless: “We don’t want to screw 
this up with a sloppy, muddled ending.”

Diplomats, both here and abroad, 
reminded the Americans that their 

U.N. coalition mandate ended with the liberation 
of Kuwait. Anything further might raise the ire of 
Europeans who had not signed on to removing 
Saddam, from whom the French had obtained 
lucrative oil concessions and the Germans substan-
tial contracts for everything from machine tools to 
reinforced bunkers. For their part, Arab countries 
let it be known that they would not support a 
Western offensive operation against another Arab 
state – especially to support dissident and suppos-
edly pro-Iranian Iraqi Shiites over Sunni Baathists. 
And with 500 oil wells still fl aming in Kuwait, and 
Saddam’s spills polluting the shoreline of the gulf, 
the West had no desire to start another war in Iraq 
before the detritus of the last one was cleaned up.

Occupational Hazards. Initially, domestic opin-
ion was sharply divided over going into Iraq. The 
U.S. Senate had authorized the war by a mere fi ve 
votes. The Bush administration had legitimate 
worries that a popular victory might turn into a 
disastrous U.S. occupation in a violent post-bellum 
Iraq, and thus turn the public against the war in 
the months before a tough re-election bid. Why 
throw away a popular and relatively cost-free 
victory with an uncertain occupation?

Idealists countered in vain about the terms of 
armistice. Undersecretary of Defense Paul Wolfow-
itz remonstrated that it was wrong to let Iraqi 
dissidents be butchered just miles away from 
victorious U.S. troops, as if our soldiers were 
“idly watching a mugging.” Others pointed out that 
as long as the calculus of aggression remained in 
Iraq – circulating petro-dollars, sophisticated 
weapons purchases and a megalomaniac dictator – 
there would never be peace.

Until the diffi cult postwar occupation of Iraq 
commencing in April 2003 to the present, the 
communis opinio of the 1990s was that the Ameri-

Diplomats reminded the 
Americans that their 
U.N. coalition mandate ended 
with the liberation of Kuwait.
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cans had committed a serious moral and strategic 
error in allowing Saddam to survive. Almost 
everyone involved in that administration’s decision 
of 1991 would later turn on each other in recrimi-
nations when hostilities broke out again in 2003. 
Scowcroft stood by the decision. And so he severe-
ly criticized George W. Bush’s choice to remove 
Saddam – and then declared himself vindicated by 
the subsequent insurgency that has tied down the 
United States.

Powell wavered on the second war. As secretary 
of state in the younger Bush administra-
tion, he reluctantly made the case for 
the pre-emptive war with arguments 
that he rejected 12 years earlier. 

Former Secretary of Defense Dick 
Cheney defended the stop order after 
leaving offi ce in 1993. But as vice 
president a decade later, he apparently came to 
believe, in the post-Sept. 11 climate, that he had 
been mistaken, given Saddam’s violations of 
armistice and U.N. accords during the 1990s. In 
any case, he became a vehement advocate of re-
entering Iraq. 

But the oddest development was the tension that 
inevitably arose between the elder George Bush 
and his son. In the hours after the 1991 armistice 
the fi rst President Bush himself had seemed 
troubled: “And now Saddam Hussein is still there – 
the man who wreaked this havoc upon his num-
bers.” But later, in his memoirs and through public 
interviews, the elder Bush never voiced offi cial 
regret about leaving Saddam in power – even after 
the dictator’s constant violation of the no-fl y-zones 
and rumored attempts to kill Bush himself. In the 
end, he never recanted his offi cial post-bellum 
proclamation, “Kuwait is liberated. Iraq’s army is 
defeated. Our military objectives are met.” 

Yet, much of his own son’s rationale to remove 
Saddam in 2003 was predicated on the “mistake” 
of leaving Saddam in power in 1991. Thus the fi rst 
Bush was left with the dilemma of either criticiz-
ing his own past conduct or his son’s present 
decision, just as the younger Bush was forced to be 
largely silent about his contemporary critics lest he 
fault his father’s earlier choice. Indeed, much of 
the actual plan of 2003 to invade through Kuwait, 
move northward along the Tigris and Euphrates 
corridor, and end up in Baghdad was based on a 
secret Pentagon contingency operation called 
“The Road to Baghdad,” developed in 1991.

So, was halting in 1991 the right decision? 
Not if the controversy is predicated solely in 

terms of allowing the fi ghting to continue a few 

more days, ensuring the destruction of the Repub-
lican Guard that slaughtered so many in the war’s 
aftermath. But the larger question of going into 
Baghdad, toppling Saddam and occupying the 
country until a new government emerged is more 
hotly disputed than ever. Defenders of the 1991 
stoppage point to the current chaos in Iraq as proof 
of what would have happened far earlier if the 
United States had gone all the way. But advocates 
of the second war respond that a golden moment 
was lost when both the Kurds and Sunnis were 

willing to fi ght 
Saddam, effused 
with good will 
toward the United 
States – a transi-
tory trust lost 
when we cynically 

allowed them to be slaughtered, and, sadly, not to 
be altogether regained when it was essential to the 
success of the subsequent occupation. 

It’s Everyone’s Second Guess. In the end, wise 
hindsight depends on the current pulse of the ever-
changing battlefi eld, and later developments that 
sometimes do not unfold for years. Initially leaving 
Saddam in power was deemed sober – but only for 
a few days, when it appeared he was so weakened 
that it seemed inevitable that Iraqis themselves 
would overthrow the Baathist murderers.

Yet within weeks, by March 1991, after thou-
sands had been killed, expert opinion shifted. 
The war was redefi ned as a tragic lost opportunity 
at best, and a stalemate at worst. And so the 
architects of the limited fi rst Gulf War were on the 
defensive throughout the ensuing decade. And 
why not, as the world witnessed 350,000 sorties in 
the no-fl y zones, the corrupt and lethal U.N. Oil for 
Food program, repeated violations of the 1991 
armistices and periodic bombing of Iraq?

The question seemed again resolved by 
April 9, 2003, with the toppling of Saddam’s statue 
in Baghdad and the belated end to the Hussein 
nightmare. The “mistake” appeared to be rectifi ed 
once and for all. But the unexpected insurgency of 
ex-Baathists and Islamic terrorists that commenced 
in summer 2003 and continues to this day rekin-
dled the embers of the 15-year-old controversy as 
never before. Suddenly, former critics of the senior 
Bush were praising his past realist caution for 
earlier avoiding the present “fi asco.” 

Most recently, Baker headed a bipartisan com-
mission to salvage the U.S. effort in Iraq and 
preened in passing, “I am no longer asked why we 

Toppling Saddam and 
occupying the country until a 
new government emerged is 
more hotly disputed than ever.
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yards farther. He said, “I’m not doing
anything. It seems to swing itself.”

Another golfer who had just bought a
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70% harder than titanium
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– a $119.00 Controller® driving iron
with a graphite shaft. It must be
returned, if you return any of your pur-
chase for a refund.

Specify shaft model, right or left-
handed, regular or stiff flex. S/h is only
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Oh, yes. If you swing at 120 MPH,
bring some extra balls.

Coating on surface derived
from armor-piercing
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did not remove Saddam.” His words can be read as 
an admission that he believed the Hussein autoc-
racy was preferable to the chaos that inevitably 
followed for Americans who removed him. Sup-
porters of the 2003 war, however, still maintained 
that it was lost Iraqi good will through our past 
indifference that made the present post-bellum 
democratization so problematic.

Nor is such second-guessing unusual. It often 
takes years and subsequent events to adjudicate 
the wisdom of the way wars end. Marathon was 
seen as a glorious victory in 490 B.C., yet a decade 
later it was rethought as only as a brief prequel to 
a near-disastrous second Persian invasion. Ameri-
cans still don’t quite know whether Woodrow 
Wilson was too soft or too hard on a beaten 
Germany after World War I, or whether the 
Versailles Treaty ensured the start of a second. 

We still fi ght over the morality of Hiroshima and 
Nagasaki, and whether otherwise we would have 
really lost a million people by invading Japan. 
Gen. George Patton thought we had fought World 
War II to free Eastern Europe from a Nazi dictator, 
only to ensure by 1945 a Russian version took his 
place – a poignant observation during the Cold 
War but one losing its resonance during the last 
decade of freedom after the fall of the Berlin Wall. 

Stopping at the demilitarized zone in Korea in 
1951-1953 seemed smart at the time, given the 
horrifi c losses on all sides, Russian nuclear patron-
age of North Korea and Chinese intervention. But 
by 2006 and the specter of a nuclear-armed lunatic 
Kim Jong Il, the decision to cease the advance 
when we were 
fi nally back on the 
offensive appears 
to have left a far 
more dangerous 
enemy to subse-
quent generations. 

Wars are usually fi nished only when one side 
accepts defeat and agrees to political concessions of 
the victor. Otherwise, a classic bellum interruptum 
follows along the model of Rome’s three Punic 
Wars, or the on-again, off-again half-century-long 
confl ict in the Middle East. It was no surprise that 
the president’s notorious “axis of evil” – Iraq, Iran 
and North Korea – all had unfi nished business with 
the United States in a manner that former enemies 
of America in decisive wars – Germany, Japan, Italy 
and Vietnam – did not.

Nowhere does the decision to halt in February 
1991 loom larger than in contemporary journalistic 
accounts of both the fi rst and second Iraqi wars. 

In narratives such as “The Generals’ War” (1995) 
by Michael Gordon and Gen. Bernard Trainor, 
written during the unhappy period of no-fl y zones 
and Saddam’s continual violations of U.N. accords, 
Powell is castigated as a Hamlet-like fi gure who is 
afraid to use the overwhelming power of the 
U.S. military to achieve strategic success. And he is 
contrasted with the lone principled voice of Wol-
fowitz. The authors fault the unnecessarily large 
U.S. force, the unwieldy coalition that hampered 
strategic options, the shakedown of allies to make 
the war pay for itself, and regrettable realist 
worries over Iran and oil rather than the welfare of 
the Iraqi people. But most of all, “The Generals’ 
War,” like Rick Atkinson’s “Crusade” (1993), notes 
the irony that a defeated Saddam stayed in power 
while victorious George Bush lost his presidency. 

Contemporary journalists, like some of the 
policymakers in the fi rst Bush administration, 
suddenly have reversed course. Gordon and 
Trainor themselves wrote a new j’accuse of the 
second confl ict, “Cobra II,” that came out during 
the messy occupation. Their new targets are the 
once principled but now apparently naive Wolfow-
itz and neo-conservative idealists determined to 
bring freedom to Iraq. A Pentagon brass that once 
sent too many troops now is faulted for sending 
too few. And realpolitik is as admired as it was 
once ridiculed, as current policymakers foolishly 
empowered Iran and naively assumed that Iraqis 
could establish a democracy where it had never 
before existed. Atkinson, like fellow journalist Bob 
Woodward, became a critic for similar reasons – 

and so likewise missed the irony that 
much of the administration’s argument 
for attacking Iraq in 2003 was predicat-
ing on rectifying the mistaken ending to 
the war of 1991, and its related lapses 
that had been so ably documented by 
these journalists in the depressing 

interval between the wars.
What about the future assessment concerning 

that fateful moment in 1991? It is conceivable that 
should Iraq’s present democracy stabilize, U.S. 
casualties cease and reform spread to the wider 
Middle East, public opinion will shift once more. 
Then the second war of 2003 will be once again be 
seen as the proper closure for the fl awed end of the 
fi rst, on Feb. 28, 1991. x

Victor Davis Hanson is a senior fellow at the   
Hoover Institution. He is the author, most recently, 
of “A War Like No Other: How the Athenians and 
Spartans Fought the Peloponnesian War.”

Wars are usually fi nished only 
when one side accepts defeat 
and agrees to political 
concessions of the victor.
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On July 30, 1945, a few minutes after 
midnight, a Japanese submarine torpe-

doed the USS Indianapolis in the Philippine 
Sea. Its sinking, with a crew of 1,196 aboard, 
ended the lives of 880 Americans, making it 
one of the greatest sea tragedies in naval 
history and a life-changing experience for the 
316 survivors. Among them was a young 
seaman from Chicago, Michael N. Kuryla Jr.

A 19-year-old coxswain, Kuryla had been in 
the Navy about two years before he was 
assigned duty on the Indianapolis in July 1945. 
Within days of his new assignment, in the 
early-morning hours of July 16, the ship left 
Hunter’s Point, San Francisco, to deliver to 
Tinian parts of the atomic bomb later dropped 
on Hiroshima. 

She delivered her historic cargo on July 26, 
and the ship set course two days later for the 
Leyte Gulf. As the Indianapolis steamed 
westward across the Pacifi c toward the Philip-

pine Islands, a Japanese submarine was 
prowling the sector looking for Allied ships, 
and it would soon have the Indianapolis in its 
crosshairs. 

At 8 p.m. July 29, Kuryla started his four-
hour watch. Not long after leaving his post and 
turning in, the young sailor was awakened 
when he was thrown into the air by the impact 
of a torpedo explosion. A second torpedo hit 
the powder magazine and fuel tanks. The ship 
was soon taking water at a rapid pace, and the 
crew was told to abandon ship. Within min-
utes, Kuryla found himself in the waters of the 
Pacifi c, fi ghting for his life.

As the young sailor attempted to get off the 
ship, the Indianapolis rolled almost completely 
over onto her side. In an instant, Kuryla was 
fully underneath her, the boat deck overhead, 
like a steel ceiling through which he would 
never escape. The Indianapolis was going 
down, bow fi rst, and Kuryla was going down 

A Test Like None Other
Survivor of the USS Indianapolis attack recalls what it took 
to live through the Navy’s deadliest sea tragedy.

BY ANTHONY A. IOSCO
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with her. He was sure of it. That’s when he 
blacked out.

Minutes later, Kuryla awoke and found 
himself bobbing in the the ocean. He couldn’t 
believe that he was on the surface and breath-
ing. He looked around and saw the stern of 
the ship. He saw the after-screws still turning. 
Men were hanging onto the screw guards on 
either side of the ship as the stern went 
straight down. 

“I could hear the ship when she was creak-
ing and rolling and turning over and going 
down,” Kuryla recalled. “You just heard a 
sound like it was talking, telling you some-
thing. It was like a groan or a moan as she was 
going ... I said I thought that was the soul of 
the ship talking to us.” 

Kuryla was able to fi nd a raft in the dark 
and climbed on with help from comrades 
already aboard. He and the others tried to fi nd 
more survivors. “Over here!” they yelled into 

the darkness. Within a few minutes they had 
found seven or eight others who had posi-
tioned themselves in and around the raft.

On Monday, July 30, the men began their 
fi rst day in the water, with three other rafts 
containing about 35 or 40 survivors. 

During that fi rst day, everyone thought 
rescue was imminent; the SOS had gone out. 
They were confi dent rescuers were on their 
way. Spirits were high. 

Kuryla recalls the fi rst day as being espe-
cially hot. “The sun was baking us,” he said. 
The rafts had no fresh water or survival gear. 
But, he added, “We were all grateful that we 
got to this point.”

As time slowly passed, the survivors saw 
sharks circling within 50 feet of the rafts. The 
sight of their menacing fi ns intensifi ed concern 
among the men. Everyone talked about their 
wives, children and families, to pass the time 
and to get their minds off their situation. As the 
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Michael N. Kuryla 
Jr., of Chicago, 
had the discipline 
at age 19 to keep 
from drinking 
ocean water after 
the USS Indianapo-
lis was sunk in 
1945. The memory 
of those who drank 
and died has never 
left him.

Jon Lowenstein
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day passed, some prayed privately. “I prayed 
the rosary,” Kuryla recalled. “I was carrying a 
rosary that my mother’s uncle gave me.” As 
darkness fell, the men began to wonder aloud. 
“Are they coming?” Somebody asked Kuryla, 
“When do you think we’ll get picked up?” 

“Oh, probably tomorrow,” Kuryla replied, 
trying to encourage the sailor as well as buoy 
his own spirits. 

It became very cold. The men huddled 
together. They talked into the night. 

“Men were hoping, wishing and praying 
that rescue would come,” Kuryla said. 
“That fi rst night was very long. All the nights 
were very long. It seemed that daylight would 
never come.”

Morning fi nally came, and the men began 
their second day. They grew extremely thirsty 
under the oppressive sun. Some of the sailors 
were sick and nauseated from the oil and 
saltwater they had swallowed after abandon-
ing ship. By midday, the terrible heat, along 
with the sickness experienced by many, 
caused everyone to focus on their lack of 
water. Then the men noticed the fi ns of about 
20 sharks circling around them. The sharks 
congregated as the sun rose to noon-day 
position; it became a foreboding daily ritual. 

The men began to discuss the possibility 
of splitting up the rafts in order to fi nd a 
rescue ship. Kuryla opposed the idea, saying at 
one point, “Let’s stay together. The four rafts 
make up a larger group, and we can be more 
easily seen from above.” The majority wanted 
to split up.

Kuryla and eight others headed north in 
search of help and rescue. During this second 
day lost at sea, fatigue and thirst were taking 
hold. Kuryla, the highest-ranking and longest-
serving man in his raft, kept urging his fellow 
sailors not to drink saltwater – a constant 
temptation to men who had had nothing to 
drink for days. 

Before anyone could stop him, one man 
gave in to his terrible thirst. He took off his life 
jacket and plunged under the surface for a 
large drink. He surfaced and told everyone 
how good the water tasted and how refreshing 
it was, Kuryla recalls. A short time after, the 
sailor began to get white and foamy at the 
mouth and began convulsing. He suffered 
the rest of the day and into the night. He 
died near morning. 

Worry over the lack of survival supplies, 

Timeline of a tragedy

JULY 16, 1945 Scientists detonate the fi rst 
atomic bomb at Los Alamos, N.M. On the same 
day in San Francisco, USS Indianapolis embarks 
for the tiny Western Pacifi c island of Tinian, 
carrying uranium-235 and components to 
assemble additional atomic bombs.

JULY 26 Indianapolis sets a maritime speed 
record, making the 5,000-mile voyage in less 
than 10 days. She delivers her cargo and heads 
to command headquarters in Guam. 

JULY 28 The ship and crew begin a 1,500-mile 
trip from Guam to Leyte. They are scheduled to 
reach port at 11:30 a.m. July 31.

JULY 30 Just after midnight, torpedoes rip into 
Indianapolis. Sixteen hours later, a report 
reaches U.S. offi cials that the Japanese may 
have attacked somewhere along the route. 
No action is taken.

AUG. 1 The ship is still not reported as lost, 
or even behind schedule, in Leyte. 

AUG. 2 A Navy pilot investigates an oil slick 
and sees some of the survivors. Still unaware 
of the ship’s fate, he drops a raft, issues a call 
for help and fl ies on. The rescue begins 
12 hours later when a second pilot lands a sea-
plane and begins plucking survivors from the 
shark-infested waters.

AUG. 3 Most of the Indianapolis survivors are 
rescued. Charles McVay, captain of the ship is 
one of the last crewmembers saved. 

AUG. 6 The Enola Gay drops the atomic 
bomb on Hiroshima, effectively bringing 
an end to World War II. 

AUG. 8 The search for survivors from the 
Indianapolis sinking is discontinued.

AUG. 15 The loss of the USS Indianapolis is 
publicly announced, but the news of Japan’s 
surrender overshadows the tragedy.

The Discovery Channel, www.ussindianapolis.org
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especially water, intensifi ed after the man’s 
death. As the second day drew to a close, 
Kuryla continued to encourage the group, 
telling them, “Maybe tomorrow they’ll come 
and get us.” 

On the third day, the water was rough with 
high swells. Their thirst was unbearable. Most 
of the men hallucinated at some point during 
the day. Some wet their lips with saltwater. 

Kuryla continued to urge them not to give 
up. Some wanted to simply swim away and 
fi nd safety on their own. They became more 
introspective; each was alone with his 
thoughts and prayers. 

“I’m sure everyone made their own bargain 
with God. I told the good Lord that if I was res-
cued, I’d change my ways,” Kuryla recalled, 

As the day dragged on and their thirst 
worsened, one man suddenly shouted, “I can’t 
take it anymore! I know there’s water down 
there somewhere!”

 He took off his life jacket, jumped into the 
water, and went below the surface for a drink. 
When he surfaced and re-entered the raft, he 
calmly put on his life jacket, saying, “That was 
nice and cool and refreshing.” 

After about an hour, he paid the price for his 
drink. He got the “shakes” and became 
delirious, eventually slipping into the water. 
He swam 20 feet or so from the raft before he 
was pulled under by the ever-waiting sharks.  
“He went down like a fi sherman’s bobber,” 
Kuryla remembers. No screams, no blood – 
nothing but the fi nality of death. 

“Now do you see?  We’re all thirsty, but we 
must depend on each other. Don’t drink the 
water!” Kuryla pleaded to his fi ve raft compan-
ions. As Kuryla thought about the latest death, 
he told his fellow sailors, “If anything happens 
to me, please don’t throw me overboard. 
I’d like them to fi nd my body.” 

The men struck this grim bargain as evening 
approached. 

Night arrived with a new round of cold, 
shaking and shivering. Each day, the men 
eagerly awaited some relief from the boiling 
sun, only to again come to the brutal realiza-
tion that the only alternative was the night’s 
numbing cold. 

As daylight broke after braving the brutal 
cold of the night, one of the men screamed, 
“I can’t stand it, I’m going to fi nd a ship or an 
island myself!” He jumped into the water and 
began to swim away. The men watched 

him move further away from them, up and 
down, fi ghting the swells, before he disap-
peared forever.

Toward the end of the morning, the men 
heard another aircraft in the distance. The 
plane was extremely high and did not see 
them. Later, that afternoon, Kuryla said, 
“I think I see a plane in the distance over the 
horizon.” He immediately lost sight of it as the 
raft rolled up and down with the swells. 

Somebody said, “Kuryla, it’s only a bird.” 
But Kuryla was adamant. “How could it be 

a bird? I couldn’t see a bird that far!” 
“You’re probably seeing things,” came 

the reply. 
Kuryla thought to himself, “Maybe I am 

seeing things.” 
Time passed under the vicious sun and 

torturous thirst. As the men braced themselves 
for another brutal night of cold and shivering, 
they literally saw a ray of hope. Rays of light 
in the sky refl ected off the clouds onto the 
water in the distance. Through the night, the 
light was a beacon of hope. 

The men were ecstatic and could hardly wait 
for daylight and their rescue. But as hours 
passed, they began to despair again – until 
they heard the engines of an airplane. It was 
fl ying very low above them, so low they could 
see the pilot’s face. The plane overshot them 
but came back and wiggled its wings to 
acknowledge the raft. An hour and a half later, 
the men were overjoyed to see the mast of a 
ship approaching them. 

“Where the hell were you? What took you 
so long?” Kuryla asked one of the ship’s 
sailors, as the destroyer USS Register came 
alongside them.

Kuryla was discharged from the Navy in 
1946 and returned to the Chicago area, where 
he and wife, Lorraine, live today. 

The experience of surviving the USS India-
napolis attack has never left him. Family 
support and therapy have helped him manage 
post-traumatic stress and its associated 
maladies. 

Now retired, Kuryla continues to be active in 
events related to the memory of the sinking of 
the Indianapolis, his harrowing days and nights 
on the raft, and a belief that dawned on him the 
moment they were rescued. From that day 
forward, he explains, “I believe in angels.” x

Anthony A. Iosco is a Chicago writer.
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Sandwiched between the charismatic Teddy 
Roosevelt and the intellectual Woodrow Wilson, 

the presidency of William Howard Taft is an often-
overlooked historical footnote. However, a recent 
diagnosis of sleep apnea offers new insight about 
this unhappy president. The potentially debilitat-
ing disorder currently affl icts more than 20 mil-
lion Americans. However, only about 10 percent 
are actually receiving treatment. The other 
18 million may not even be aware they have 
this problem, which in some cases can be life 
threatening. 

President Taft survived – barely. “He was 
sick his entire four years in offi ce,” says 
Dr. John G. Sotos, a Palo Alto, Calif., 
cardiologist, one of America’s leading 
experts on sleeping disorders. He made 
the posthumous diagnosis by examining 
scores of documents, many of which were 
eyewitness accounts of the president’s 
often-peculiar behavior while in the 
White House. Sotos determined Taft was 
chronically tired throughout the day. 

Taft’s presidency was a reluctant 
calling, prompted by his ambitious 
wife, Helen Herron Taft, and the Repub-
lican Party. Soon after becoming 
president in 1909, his unhappiness 
grew, and so did Taft. His weight 
ballooned to 335 pounds, and he often 
fell asleep during the day for no appar-
ent reason. Helen called her husband 
“my sleeping beauty.” Others were not so 
kind. When Taft slept through music 
described as “loud enough to wake the 
dead,” Attorney General George Wicker-
sham declared, “He must be dead.”
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All the President’s Naps
William Howard Taft clearly suffered from sleep apnea, 
a disorder that affects millions today.

BY JOHN R. CATSIS
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Taft fi rst began gaining weight 22 years after 
receiving his law degree, soon reaching 300 pounds. 
While serving as governor of the Philippines, he slept 
through a typhoon that shook his home and terrifi ed 
his family. Taft suspected the correct cause for his 
sleepiness when he later wrote his wife, “I will 
make a conscientious effort to lose fl esh. I am 
convinced that this undue drowsiness is due to 
the accumulation of fl esh.” In fi ve months he lost 
70 pounds. But when he ran for president, a job 
he did not really want, the weight came back. 
And it persisted during his White House years, 
as did his unsuccessful efforts to stay awake.

Sotos learned that Taft fell asleep at the 
opera, at funerals, in church, while hosting 
visiting dignitaries, and at the dinner table. 
At mealtime, Taft often took two or more 
10- to 15-minute naps. When he awoke, he 
would resume chatting, often unaware he had 
been sleeping. On other occasions, he would 
sleep while standing.

After suffering the worst defeat for an incum-
bent president in U.S. history, Taft went on a 
supervised diet and stayed at about 255 pounds 
the rest of his life. His blood pressure also 
dropped by 50 points. Best of all, he was alert 
and healthier. He walked three miles almost 
daily, to and from work. He once played 38 holes 
of golf in a single day. Perhaps most important, as 

an ex-president he enjoyed the job he had really 
sought: chief justice of the United States.

As Sotos’ diagnosis of Taft indicates, excess 
weight was a major contributing factor to Taft’s 
earlier woes. “When fat accumulates in the mouth, 
throat or neck, the airway walls are more likely to 
collapse,” he said. “If collapse is prolonged, airfl ow 
stops. Eventually, the brain will realize it’s being 

Granger
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choked. It then activates muscles to open the 
airway. That’s often accompanied by a loud snort, 
at which time breathing is restored – that is, until 
the next episode.”

Apnea can occur as frequently as 100 or more 
times an hour, each event lasting 10 seconds or 
more. Frequent apneas can 
place a stress on the heart, 
increase blood pressure and 
interrupt sleep, causing 
tiredness throughout the day.

Joanne Murphy of San 
Diego had these symptoms 
several years ago after going 
through menopause. “I felt 
like 90,” she said. She also 
began to gain weight and 
woke several times during 
the night, further disturbing 
her sleep. That’s when she 
sought help. Following two 
sleep studies, she began 
using a CPAP machine, or 
Continuous Positive Airway 
Pressure, machine. About the 
size of a shoebox, the CPAP 
delivers air through a mask 
placed over the nose. The 
regulated air pressure keeps 
oral and nasal passages clear, 
resulting in a deeper sleep. 
For most persons, a CPAP 
device is the answer. Not for 
Murphy. After more studies, 
she had two surgeries. One 
removed the uvula, the 
protrusion above the rear of 
the tongue. In the second 
surgery, plastic screws were 
inserted through the chin to 
restrict tongue movement.

“I’d rather give birth to fi ve 
children simultaneously than 
go through that pain again,” 
she said. Worst of all, the 
surgeries only helped a little. 
“About 50 percent,” she said. Murphy still needs 
the CPAP machine for full relief. 

Even so, she is one of the lucky ones. The 
American Sleep Apnea Association says surgery is 
helpful in only about half of all cases. Another 
choice is a mouth guard, similar to that worn by 
football players. Rarely considered is medication. 
CPAP remains the overwhelming treatment choice 

of sleep experts, because in most cases it works.
Dave Hargett of Bolingbrook, Ill., experienced 

deep sleep the fi rst night he used a CPAP device 
10 years ago. Hargett was then 44, weighed 
280 pounds and had a large neck – an added risk 
factor. He woke hourly to relieve himself. He also 

snored, loudly. Though 
married, he slept alone. 
That all changed following a 
sleep study and a CPAP 
prescription. “On the fi rst 
night my wife was con-
cerned the mask might be 
suffocating me,” he said. “As 
a result, she stayed awake 
all night with her hand on 
my chest to make sure I was 
still breathing.” 

Now, Hargett is no longer 
sleepy. In fact, he doesn’t 
even need to nap. Best of all, 
he and his wife again share 
the same bedroom.

Hargett’s story is typical of 
thousands of persons who 
now use a CPAP. It wasn’t 
always that way. Taft’s 
problem wasn’t diagnosed 
until after his death, and 
sleep apnea did not become 
a legitimate medical study 
until the late 1950s. Now, 
researchers have learned 
that sleep apnea is likely to 
affect men and women who 
are overweight, snore, 
smoke, are impotent, use 
alcohol, or have a large neck 
or a recessed chin. Even 
children can have the 
disorder. While it may not 
be as obvious, sleep apnea is 
often evidenced by hyperac-
tivity in children.

As Sotos stresses, 
sleep apnea “can affect 

many aspects of an individual’s personality, mood 
and conduct. If Taft had the treatment we are able 
to provide today, he probably would have been a 
more energetic president.” x 

John Catsis is a freelance writer and sleep-apnea 
patient, living and sleeping well with treatment in 
Chandler, Ariz.

Finding help for apnea 

“Apnea” is a Greek word meaning “without 
breath.” Thus, apnea vividly describes the 
cessation of breathing during sleep.

While we know of references to apnea 
thousands of years ago, it was not 
recognized as a genuine medical problem 
until the middle of the 20th century. The 
fi rst scientifi c studies began in 1958.

The most common symptoms of apnea 
are loud snoring at night and excessive 
sleepiness during the day. 

Primary-care physicians can refer 
patients to sleep-study centers, found 
online at the American Academy of Sleep 
Medicine’s Web page, www.aasmnet.org. 
VA also has sleep-study facilities across the 
nation. Medicare and many medical plans 
will cover most, if not all, of the cost of a 
sleep study and a CPAP machine.

A sleep study typically involves spending 
a night hooked up to a computer that 
records breathing pattern brain waves and 
takes other measurements. The patient 
sleeps as he or she normally would. If apnea 
is diagnosed, a CPAP is later attached to 
determine its potential usefulness.

Founded in 1990, the American Sleep 
Apnea Association offers information about 
the condition. Visit www.sleepapnea.org, 
or contact the American Sleep Apnea 
Association at 1424 K St., N.W., Suite 302, 
Washington, DC 20005 or by calling 
(202) 293-3650.

The AWAKE Network is an outreach 
program of the association. It consists of 
about 200 support groups nationwide. 
AWAKE stands for Alert, Well And Keeping 
Energetic. Meetings cover such topics as 
research fi ndings, weight loss, CPAP 
therapy and legal issues.
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All Natural  • Available Without A Prescription • Guaranteed Effective  

Call now and ask how to 
get your FREE SUPPLY!

1-800-591-5761
Offer# 401

Finally, a safe and effective alternative for sexual enhancement.
Gentlemen…If you’ve been experiencing decreased virility and want to enjoy longer-lasting, more exciting sex…Libitrol™ is
for you!  This scientifically advanced formula was specifically developed as a safe and effective alternative for men who prefer
an all natural approach to sexual enhancement. Even better, with Libitrol you won’t have to worry about potential side effects or

the embarrassment of getting a costly prescription. So, what are you waiting for? Call today and try Libitrol risk-free!

Works great for men of all ages.
Men of all ages have experienced the dramatic results Libitrol™ has had on their sex lives.  Now you can too!  

Thanks to Libitrol™ boosting your sex drive, pleasure, and stamina has never been easier.  Just take 2 tablets daily and 
you’ll be on your way to better performance, stronger erections, and intensified pleasure for you and your partner! 

Now you can try Libitrol™ risk-free for 30 days!
If you’re ready to have more exciting, longer-lasting sex, call now and get your risk-free trial of Libitrol™rushed right out to
you. Remember, your satisfaction is guaranteed and Libitrol™ is available confidentially without a prescription, so there’s no

embarrassment or risk.  Thanks to Libitrol™, thousands of men are experiencing better sex lives, now you can too!  
Call today, 1-800-591-5761 Offer # 401.  Your partner will thank you!

"Our sex life has really improved!  In fact, my wife says she feels like she's fallen in love all over again.  Thank you Libitrol."  -R. Silbert, PA

Take your sex life to a 
whole new level!

Take your sex life to a 
whole new level!
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SCHEDULED
EVENTS

“The right time to start 
is about 10 years ago.”

Federal Reserve Chairman 
Ben Bernanke, warning 

lawmakers of the economic 
damage of not addressing the 
budgetary problems posed by 

an aging U.S. population 

“War is an ugly thing, 
but not the ugliest of 
things: the decayed and 
degraded state of moral 
and patriotic feeling 
which thinks nothing 
worth a war, is worse.”

John Stuart Mill,
“The Contest in America,” 1862 

“If we in Congress 
don’t end this war 
before January 2009, 
as president, I will.”

Sen. Hillary Clinton, D-N.Y.

“This is a baby. 
This is a blessing from 
God. It is not a political 
statement. It is not a 
prop to be used in a 
debate by people on 
either side of an issue.
It is my child.” 
Mary Cheney, lesbian daughter 

of Vice President Dick Cheney, 
on her decision to raise a child 

with partner Heather Poe

“In his State of the Union 
address, President Bush 
said our economy is on 
the move. It’s moving to 
India, but hey.” 

Jay Leno

[VERBATIM]

Infl ating the fi gures
547,000 The Pentagon’s 
recommendation for the size 
of the U.S. Army fi ve years 
from now
65,000 Additional number of 
soldiers it would take to reach 
that goal
202,000 The Pentagon’s 
recommendation for the size 
of the U.S. Marine Corps
27,000 Additional Marines 
needed to achieve that goal

Associated Press

[BY THE NUMBERS]
Washington is the host city Memorial Day 

weekend for the fi rst annual GI Film Festival. 
The event will present classics and premieres 
alike from international and domestic fi lmmak-
ers celebrating the heroic stories of the U.S. 
Armed Forces and the worldwide struggle for 
freedom and liberty. The festival runs May 26-28 
at the Ronald Reagan Building and International 
Trade Center. The American Legion will staff a 
booth at the event. 

[MEDIA]

First-ever event to honor 
those who fought

GI FILM 
FESTIVAL

Movie screenings by 
international and 
domestic fi lmmakers

Coffee chats and Q&A 
sessions with best-selling 
authors and fi lmmakers

Michael Peterson – a former college football player and inspirational speaker 
who went to Nashville and became a country music star – was so moved by his 
daughter’s Junior ROTC experience it changed his life yet again. 

Since his 1997 self-titled album produced fi ve hit singles, including the No. 1 
“From Here to Eternity,” Peterson’s music career has skyrocketed. But he feels his 
biggest musical moments have come while performing for U.S. troops. Daughter 
Amanda’s experience in her high-school Junior ROTC program was so positive that 
Peterson sought out ways to support the military. In 2005, he toured 11 countries 
in fi ve days with Chairman of the Joint Chiefs of Staff Gen. Peter Pace, performing 
for our nation’s servicemen and women.

Peterson spoke and performed at the 2006 American Legion National 
Convention in Salt Lake City and asked if he could write a song for the occasion. 
That song, “It’s Who We Are,” is available as a video on DVD. Five dollars of the $10 
purchase price goes directly to the American Legacy Scholarship Fund, which 
provides college aid for children of U.S. servicemembers killed on or after Sept. 11, 
2001. 

Peterson – a member of the Sons of The American Legion – recently spoke with 
The American Legion Magazine.

The American Legion Magazine: How did you develop an appreciation 
for the military?
Michael Peterson: I came from that generation that was too young for 
Vietnam and too old for the fi rst Gulf War. I think I had the same sense 
of duty most people from that generation had: try to be a good father, a 
good example and a good person. 

But then came 9/11. Some people joined the National Guard or the 
Reserves. A lot of people felt an ache. I didn’t know what to do. But my 
oldest daughter, Amanda, decided the join the Junior ROTC program at 
her high school. I saw what ROTC did for her. I saw a group of people 
who really invested in my daughter’s life. By the time she graduated, 
she’d been promoted to battalion commander. I really was inspired.

[INTERVIEW]
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The GI Film Festival is unique among the 950 
fi lm festivals held in the United States each year 
because it specifi cally honors the American 
military. “The GI Film Festival is our opportu-
nity to give something back to our soldiers who 
sacrifi ce everything they have so we may 
continue to live in freedom,” GI Film Festival 
President Brandon Millett said.

The festival’s advisory committee includes 
Academy Award-winning actor Ernest Borgnine 
(“McHale’s Navy”), actor Chuck Norris (“Delta 
Force”) and Academy Award-nominated director 
John Milius (“Apocalypse Now,” “Red Dawn”).

WHAT IS THE BEST WAR MOVIE EVER?

From “Saving Private Ryan” to “Sands of Iwo Jima,” 
veterans have long argued over what fi lm deserves the 
title “Best War Movie Ever.” Now, The American Legion 
also wants to know.

Legionnaires are urged to vote for the fi lm they believe 
best exemplifi es the spirit of U.S. fi ghting men and 
women. The movie can be from any war era and should 
illustrate the honorable nature of military service. 
Votes will be accepted until May 7. The winner will be 
announced at the GI Film Festival in Washington Memorial 
Day weekend. Results will also appear in The American 
Legion Magazine and online. www.legion.org

To vote, send the title of your pick for Best War Movie 
Ever along with a brief description why it tops the list to:
Best War Movie
c/o The American Legion Magazine
P.O. Box 1055
Indianapolis, IN 46206
Not all submissions will receive written replies.

Awards presentation 
including special screening 
of a major motion picture

“War Stories” 
panel featuring 
accounts of heroism

Country music star Michael Peterson was so inspired 
by his daughter’s Junior ROTC experience, 
he volunteered to perform for U.S. troops. 
Now he’s written a song just for The American Legion 
and The American Legacy Scholarship Fund.

Q: How did that lead to you performing for the troops?
A: In the middle of Amanda’s junior year I got invited to 
perform at Fort Campbell, Ky. It was one of those situa-
tions where they didn’t have any money to pay a perform-
er, but I said, “Hell yeah, I’ll do it.” A week later, the 
Army contacted me. I said if there was any venue where 
they thought I could make a difference and they could 
utilize me, then consider me on call. And so in the past two 
years I’ve had some kind of event every month. 

Q: What inspired your song “It’s Who We Are”?
A: My grandfather was in The American Legion, and when 
he passed away, all of the Legion guys came to his funeral. 
I asked one of them, “Do you always come to these funerals 
and salute like that?” 

He responded to me, “It’s not what we do. It’s who we are.” 

Q: What is the goal of the DVD project?
A: I hope it creates more awareness about The American Legion and 
raises money and awareness for the American Legacy Scholarship Fund. 
The hope is that local posts can use it. We’re looking to promote it on 
Memorial Day, July 4, during the national convention in Reno, and then 
on Veterans Day this fall. We may sell fi ve, or we may sell 50,000. I just 
want to do something to try to help.

– Steve Brooks

49

“It’s Who We Are” 
will soon be 
available for 
purchase. To learn 
more, visit the 
Legion Web site.  

www.legion.org
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Common ground 
across the pond
A consortium of foundations 
and research organizations 
on both sides of the Atlantic 
recently released fi ndings from 
a massive opinion survey that 
paints a surprising picture of the 
way Americans and Europeans 
perceive world affairs. Among 
the fi ndings, by subject, are:

IRAN: 79 percent of Americans 
and 84 percent of Europeans 
support efforts to prevent Iran’s 
acquisition of nuclear weapons. 
If diplomacy fails, 53 percent of 
the U.S. public and 54 percent of 
the French public support 
military action. 

TERRORISM: Almost eight of 
10 Americans and almost seven 
of 10 Europeans view the 
threat posed by terrorism as 
“extremely important.” 

ISLAM: An identical 56 percent 
of Europeans and 56 percent of 
Americans believe “the values 
of Islam are not compatible 
with the values of their 
country’s democracy.”

CHINA: Thirty-fi ve percent of 
Americans view China as a 
possible military threat, and 
29 percent view it as an 
economic threat. In Europe, 
37 percent view China as an 
economic threat, and just 22 
percent see it as a military threat.

DEMOCRACY BUILDING: 
More than seven of 10 Europeans 
believe support for democracy 
abroad should be a goal of 
European Union foreign policy, 
while 45 percent of Americans 
say democracy-building should 
be the role of the United States. 

www.transatlantictrends.org

[FOREIGN RELATIONS]

Perhaps you’ve heard the story before. A young man, on a date 
with a young woman, drives out to the country, puts the car in 

park, and shuts off the engine. The couple listens to soft music on 
the radio, and just as the mood turns romantic, a news station 
reports that a sex maniac has escaped from the nearby state insane 
asylum. The escapee’s one distinguishing feature is a hook arm. 
The woman becomes upset, so the man locks all the doors and 
tries to convince the girl that everything will be OK. She cannot be 
consoled, crying until the young man promises to take her home 
immediately. Rather mad, he revs up the car engine and speeds 
away. When they arrive at her house, she gets out of the car and 
sees a hook hanging on the door handle.

When we hear this story, we’re shocked out of common sense. 
We don’t question why a convicted sex maniac has a hook hand in 
the fi rst place or why he would use the hook and not his good 
hand to open the car door? 

When it comes to urban legends, we tend to suspend reality for 
the sake of a good story.

The term “urban legend” refers to a type of contemporary story 
that folklorists have collected since the 1940s. One of the best-
known examples is “The Vanishing Hitchhiker,” in which a 
mysterious hitchhiker disappears from a moving car, sometimes 
after uttering a prophecy. Most urban legends, however, are non-
supernatural and somewhat believable. These stories thrive in our 
culture. They circulate internationally, now mainly on the Internet, 
making the once-obscure term “urban legend” a household phrase. 

But what is an urban legend? 
Urban legends are “true” stories that are too good to be true. 

They describe presumably real, though odd, events that usually 
happen to a friend of a friend, and they’re usually told by credible 
persons narrating in a believable style. The settings are realistic 
and familiar – homes, offi ces, hotels, shopping malls, freeways, 
etc. – and the human characters are ordinary people. However, the 
bizarre, comic or horrifying incidents that occur to these people 
are one step beyond believable. The same stories are attributed to 
different settings, each telling about something that really hap-
pened to a friend of a friend – an FOAF, as we folklorists say.

[MEDIA]

50

BY JAN HAROLD BRUNVAND

Page 50



APRIL 2007   |    THE AMERICAN LEGION MAGAZINE

Better than abstract defi nitions are examples of their subject 
matter. They can include microwaved poodles, stolen kidneys, 
hairy-armed hitchhikers who are men disguised as women, 
exploding toilets, guard dogs choking on a burglar’s fi ngers, 
beverage bottles contaminated with dead mice, batter-fried rats, 
a kangaroo stealing a man’s jacket containing his passport and 
credit cards, hippie babysitters cooking the children, the charred 
body of a scuba diver found in a tree, or a tourist’s pet poodle 
served to him for dinner in a Hong Kong restaurant.

In 1983, I heard a story about a rat that Americans vacationing in 
Mexico mistook for a Chihuahua. I called the story “The Mexican 
Pet.” The tourists smuggled the creature back to the United States, 
where a veterinarian identifi ed it as a Mexican sewer rat. The fi rst 
time I heard this was from a man in California who had heard it 
from his sister, whose coworker said it was true. Since then, I’ve 
found networks of coworkers, friends, neighbors and acquaintanc-
es who recite variations of this legend and their sources:

“I heard the story while visiting in Cambridge, Mass. My friend 
there said it happened to the sister and brother-in-law of his cowork-
ers at Harvard’s Peabody Museum.”

“My sister in Long Beach, Calif., told it to me over the telephone. It 
happened to a friend of a woman she works with.”

“A close friend of mine in Des Moines, Iowa, heard it from his 
parents, who heard it from relatives in Pennsylvania, and they heard 
it from friends of theirs.”

“The Mexican Pet” is not just an American urban legend. English 
tourists have adopted the rat-dog in southern France. Russian 
tourists have found them in Pakistan, Dutch tourists in Egypt, 
Germans in Spain, and Italians in Thailand. 

That’s the way urban legends work. They are the modern folklore 
of the offi ce coffee break, the barber shop, car pool, campus, golf 
course, cocktail party, and nowadays, more and more, of the 
media, via the Internet and e-mail. 

Jan Harold Brunvand has written several books about urban legends 
and is a professor emeritus of English at the University of Utah. 

These ‘true’ stories often are too good to be true.

Retirees get paid 
to recruit Guardsmen

The Guard Recruiting Assistant 
Program (GRAP) welcomes 
eligible military retirees to apply 
to become recruiting assistants 
for the Army National Guard. 
Trained and hired GRAP recruiting 
assistants can receive incentives 
of up to $2,000 for each soldier 
they help enlist in the Army 
National Guard. More than 
90,000 recruiting assistants have 
participated in the program.

www.guardrecruiting 
assistant.com

Playing by Taliban rules

NATO forces in Afghanistan 
recently came across new 
regulations issued by what 
remains of the Taliban, and they 
speak volumes.

RULE 24 It is forbidden to work 
as a teacher under the current 
puppet regime.

RULE 25 Any teacher who 
refuses to quit his job must be 
beaten. If a teacher attempts to 
keep teaching contrary to the 
principles of Islam, the district 
commander or a group leader 
must kill him.

RULE 19 Taliban fi ghters are not 
allowed to take young boys with 
no facial hair onto the battlefi eld 
or into their private quarters. 
(This refers to sexual abuse that 
is known to occur within the 
Taliban movement and even at 
the Taliban’s religious schools.)

Surge, if you’ve got ‘em

“We have to consider the 
need for additional troops 
in Iraq ... 20,000 to 30,000.”
Rep. Silvestre Reyes, D-Texas, 
before President Bush called for 
21,000 more troops, to which 
he remarked: 

“We don’t have the 
capability to escalate even 
to this minimum level.” 

[RECRUITING]

[WAR ON TERRORISM]

[POLITICS]
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Veteran population by state as of September 30, 2006
(shown in thousands)

Some snowbirds fl y north. At least 
that’s what recent census fi gures say 
about U.S. military veterans. More 
than 66,000 veterans call Alaska 
their home state, giving it the highest 
per-capita veteran population in 
America. The national average 
percentage of adults who are veter-
ans runs about 11 percent. Alaska’s 
percentage is nearly 17.

Medical care and PX services at Air 

Force and Army bases in Anchorage 
and Fairbanks are credited for 
drawing many veterans to the Last 
Frontier State, which has a total 
population of about 650,000. World-
class hunting and fi shing, along with 
well-paying, secure jobs with state 
and federal agencies, are also recog-
nized among the reasons veterans 
eschew the warmer climes of the 
lower 48 for the wintry north.

[DEMOGRAPHICS]

Veterans drawn to the last frontier

Nine months after the disappearance of a laptop 
computer from a VA data analyst’s home in Mary-
land led to national attention and identity-theft 
worries for approximately 26 million veterans and 
their families, a similar incident occurred in 
Alabama. A Birmingham VA Medical Center 
employee reportedly took home a hard drive 
containing the Social Security numbers of about 
535,000 people in late January. Eleven days later, 
the hard drive was reported missing.

The 535,000 fi gure is more than 10 times the 
originally reported number of those exposed. 
VA offi cials said the information was being used as 
part of a nationwide study and was therefore not 
confi ned to Alabama. The missing hard drive may 
also have contained Medicare billing record infor-

mation and codes of 1.3 million non-VA doctors, 
VA Secretary Jim Nicholson said in a statement. 

“If someone wanted to engage in fi nancial fraud, 
this would be all they needed,” said U.S. Rep. Ar-
tur Davis, D-Ala.

Alabama’s congressional delegation is furious, 
considering the national uproar over the data 
breach last May, which led VA to develop a new 
“gold-standard” policy for data security. 

“It is extremely troubling that such data breach-
es continue to occur within VA,” Republican Rep. 
Richard Shelby said. “Those individuals who have 
risked life and limb deserve to know that their 
personal information is being protected, and the 
willful disregard with which these databases are 
being treated is inexcusable.”

Data security ‘gold standard’ tarnished in Alabama
[VA]

Aid, attendance 
benefi t         
under-used

Many elderly 
veterans and 
surviving spouses 
whose incomes are 
above the legal limit 
for a VA pension may 
still be eligible for the 
Aid and Attendance 
benefi t if they have 
large medical 
expenses, including 
nursing-home costs, 
for which they do not 
receive other 
reimbursement. To 
qualify, claimants 
must be incapable of 
self support and in 
need of regular 
personal assistance. 

The veteran must 
have served at least 
90 days of active 
military service, one 
of which during a 
period of war.  

(800) 827-1000  
Applications may be 
submitted online: 
www.vabenefi ts.
vba.va.gov/vonapp/
main.asp

[BENEFITS]
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MAINTAIN YOUR
COUNTRY DRIVEWAY
WITH THE DR®

POWER GRADER!

YES! Please send me free details of the revolution-
ary DR® POWER GRADER, including factory-direct
prices, and details of your 6-month risk-free trial! 

Name ______________________________________

Address ____________________________________

City _______________ State ____ Zip ___________

E-mail ______________________________________
DR® POWER EQUIPMENT, Dept. 57288X
127 Meigs Road, Vergennes, VT  05491
www.DRpowergrader.com © 2007 CHP, Inc.

1-800-795-2651
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PATENTED DESIGN easily 
fills in potholes, smoothes washboard.

POWERED ACTUATOR controls 
grading depth with the push of a button.

CARBIDE SCARIFYING TEETH
loosen the hardest composite surfaces.

LOOSENS AND REDISTRIBUTES
composite driveway surfaces without the need
to haul, shovel, or rake new material.

Live your life,
Love your bath tub

Walk-In 

Bath Tubs 

from Premier

1-800-578-2899
SOURCE CODE 10047

  Ed
McMahon

Send to: Premier Bathrooms Inc, 2330 South Nova 
Rd, South Daytona, Florida 32119

Please send me a FREE Premier 
Brochure today!

Code 10047

Put the smile back into bathing with 
a Premier Walk-In Tub. If you struggle taking 
your bath, talk to us at Premier about our 
extensive range of walk-in tubs.
• Enjoy a relaxing bath again, without 

the fear of slipping or falling.
• The walk-in door feature allows easy 

access and exiting when taking a bath.
• Hydrotherapy jets option 

to soothe aches and pains.

Diabetes Healing Foods
Proven Effective at Leading Universities & Clinics

If you have diabetes there is something you can do
about it. Clinical studies have identified certain
diabetes healing foods that can normalize blood

sugar naturally, reduce insulin resistance, reverse
neuropathy, improve vision... and give you more
energy, faster healing and better balance.

A remarkable program called “Diabetes Healing
Foods” is now available that is probably the most re-
searched and heavily documented book on diabetes
ever published. It was written by internationally
known health researcher Roger Mason and reveals a
program of medically-proven principles that are
backed by the latest scientific studies.

These studies were conducted by some of the
most prestigious medical institutions in the world like
Harvard, UCLA and some of the world’s finest med-
ical universities. “Diabetes Healing Foods” shows
you exactly how nature can activate your body’s built-
in healers once you start eating the right combination
of foods. It works for both Type 1 and Type 2 diabetes.
“Diabetes Healing Foods” can make a huge differ-
ence in how you feel both physically and mentally. As
you begin to feel better, you’ll find yourself with a
new outlook on life.

“Diabetes Healing Foods” can help your overall
health as well by reducing risk factors for other dis-
eases. You can lower blood pressure, lower choles-
terol and reduce triglyceride levels. It can also
improve your circulation if you have clogged arter-
ies. As blood sugar levels go from high risk to normal
it can help numb feet regain a level of feeling and
give you an overall sense of well being.

The health saving principles revealed in “Diabetes
Healing Foods” have repeatedly been proven effec-

tive by respected health authorities around the world.
In addition, “Diabetes Healing Foods” also gives

you valuable health tips on vitamins, minerals, natural
supplements, weight loss and exercise, such as:
• The #1 vitamin for blood sugar problems
• The most powerful immune enhancer known to

medical science
• What natural supplement is good for both blood

pressure and blood sugar
• Which vitamins and supplements you don’t need

to take
• The most important mineral for diabetics
• The liquid supplement that reduces triglycerides
• What “healthy” drink is repeatedly connected to

diabetes
• What easy-to-do “non-exercise” lowers fasting

glucose levels, lowers blood pressure, cholesterol
and triglycerides and can reduce your waistline

• How to lose weight without feeling hungry
• and much more

If you, or someone you know or love, have dia-
betes, “Diabetes Healing Foods” could be the most
life changing book you’ll ever read. Right now, as part
of a special introductory offer, you can order a special
press run of “Diabetes Healing Foods” for only
$12.95 plus $2.00 postage and handling. It comes with
a 90 day money back guarantee. If you are not 100%
satisfied, simply return it for a full refund – no ques-
tions asked.

Order an extra copy for family or friend and
SAVE. You can order 2 for only $20.

HERE’S HOW TO ORDER: Simply PRINT your
name and address and the words “Diabetes Healing
Foods” on a piece of paper and mail it along with a
check or money order to: Leader Health Publishers,
Dept. DF617, P.O. Box 8347, Canton, OH 44711.
VISA, MasterCard, Discover or American Express
send card number and expiration date. Act now.
Orders are fulfilled on a first come, first served basis.

©2007 Leader Health Publishers

Medical Studies on Diabetes Healing Foods
• UCLA: In a study of 5000 diabetics, 71% of those

on oral medication and 39% of those on insulin were
able to stop taking their medication completely

• Harvard University: Insulin sensitivity improved.
Improved long-term blood sugar control and lipid
profiles, lower blood pressure and increased
cardiovascular fitness

• U.S. Government Human Nutrition Research
Center: Improved glucose metabolism

• University of Southern California: Reduced
cataract formation, blood vessel damage and 
diabetic neuropathy

• University of Minnesota: Glucose control improved
• Yonsei University Korea: Blood glucose fell 24%

and insulin levels fell 14%
• University of Chieti, Italy: Type 2 diabetics

showed significant improvement in 14 days
• Federico II University, Italy: 24% lower 

triglycerides
• Diabetes Center, Romania: Improved neuropathy

and decreased blood pressure
See full story above...

Advertisement
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Sen. Sam Brownback, R-Kan., has renewed the 
effort in Congress to keep organizations like the 
American Civil Liberties Union from soaking 
taxpayers for legal fees over lawsuits aimed at 
removing religious symbols 
from the public eye. Brown-
back’s bill is titled the 
Veterans Memorials, Boy 
Scouts, Public Seals and 
Other Expressions of Religion 
Protection Act of 2007 (S. 
415). It would amend U.S. 
statutes to eliminate the 
chilling effect faced by state 
and local offi cials who are 
pressed into removing religious symbols from 
public property, or groups like the Boy Scouts from 
public gathering places.

“It is not fair for taxpayers to pay the legal bills 
for groups like the ACLU,” said Brownback, a 
member of the Senate Judiciary Committee. 

“Currently many towns comply with the demands 
of the ACLU rather than risk going to trial and pay-
ing hundreds of thousands of dollars in legal fees 
to the ACLU if they lose the case.”

A bill similar to Brownback’s – the Public 
Expression of Religion Act of 2006 – passed 
overwhelmingly in the House during the 109th 
Congress but didn’t come to a vote in the Senate.

“Legal attacks against veterans memorials that 
display religious symbols must not be rewarded by 
judges reaching into taxpayer pockets to enlarge 
the coffers of organizations such as the ACLU 
(and) to encourage more lawsuits against our 
traditions and memorials,” American Legion 
National Commander Paul A. Morin said.

The ACLU collects hundreds of thousands of 
dollars a year from state and local governments 
based on a provision of the 1976 Civil Rights 
Attorney’s Fees Awards Act, which was intended to 
assist underprivileged plaintiffs in obtaining legal 
representation in civil-rights cases.

The time it takes
At tax time, the operative word is 
“time.” According to the Tax 
Foundation, fi lers may spend as 
many as 6 billion hours complying 
with the federal income-tax code. 
The estimated cost of complying 
with the tax code – time and money 
spent on planning, preparation, 
fi ling and paperwork – will be 
$295.8 billion in 2007, up from 
$274.4 billion in 2006.

The Tax Foundation also calculates 
and tracks what it calls “Tax 
Freedom Day” – the number of days 
Americans work simply to pay taxes. 
Over the past century, Tax Freedom 
Day has usually come later rather 
than sooner: 

1900  Jan. 22
1920  Feb. 12
1940  March 6
1960  April 10
1980  April 21
2000  May 3
2006  April 26

www.taxfoundation.org

A tax on the rich

A report issued by the Joint Economic Committee during the 109th Congress 
found that the “top half of taxpayers ranked by income continue to pay 
more than 96 percent of federal individual income taxes, while the bottom 
half accounts for just less than 3.5 percent.” In fact, the top 1 percent paid 
34.27 percent of federal personal income taxes in 2003, and the top 10 
percent paid 65.84 percent.

Giving it away

More than eight in 10 Americans contributed to charitable causes in 2006, 
according to polling information recapped by The Chronicle of Philanthropy. 
The average dollar amount per donor for the year was $1,220. “Donors were 
most likely to give to religious charities (35 percent), followed by groups that 
seek to curb hunger (34 percent) and organizations that deal with health 
issues (31 percent),” the report stated. Only 15 percent of those who give to 
charity say they do so because of the tax benefi t.

[MONEY]

[LEGISLATION]

Senator targets legal fees to public-fund profi teers
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Do You Have Diabetes? Are You on Medicare?
If you answered “Yes” to both questions, the cost of your diabetes testing supplies may be covered.*

Call 1-800-398-3650
No claim forms to fill out. Liberty
takes care of the paperwork and bills
Medicare and your insurance company
for you.

No charge for shipping. 
Have your diabetes testing supplies and
prescriptions delivered to your door, at
no additional cost to you for shipping.
We’ll even remind you when it’s time to
reorder.

*Co-payments, deductibles and some restrictions apply. 
†Offer available to qualified Medicare beneficiaries with diabetes. Offer not available to current Liberty patients. No purchase necessary. 
Meter shown in ad for illustrative purposes only.
Liberty Medical accepts most Medicare Prescription drug plans. The Liberty Family of Companies is in compliance with Titles VI and VII of the Civil Rights Act of 1964.

FREE METER
when you call Liberty.†

Call 1-800-398-3650
Offer expires 7/9/07.

Know the facts about Medicare
coverage for people with diabetes.
You could be eligible for home delivery of
diabetes testing supplies from Liberty
Medical—and the costs may be 
covered by Medicare.* With many of the
new Medicare Prescription drug plans, you
can also have Liberty deliver 
your prescriptions. 

No up-front costs.*
With Liberty, you pay no money up
front for your diabetes testing supplies. 
And with qualified supplemental 
insurance, chances are you’ll pay 
nothing at all.
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National Anthem Project 
hits crescendo in June
The grand fi nale of The National Anthem Project 
is fast approaching, and the National Association 
for Music Education is encouraging members of 
The American Legion family to come to 
Washington for three days of patriotic fun 
beginning on Flag Day, June 14, when thousands 
of students and ordinary citizens will join voices 
in the world’s largest performance of the 
National Anthem. 

The event will continue with two more days of 
activities, ending with a grand celebration of 
music at the Navy/Marine Corps Stadium on the 
grounds of the  U.S. Naval Academy in Annapolis 
on June 16.

Special travel packages are available. Members 
of The American Legion family can sign up by 
visiting the National Anthem Project online at 
www.thenationalanthemproject.org.

The American Legion National Executive 
Committee adopted Resolution 26 in May 2004 
offi cially connecting the organization with the 
National Association for Music Education’s 
National Anthem Project, setting the stage for 
millions of Americans to learn the history and 
meaning behind the song and to inspire all 
Americans to stand and sing proudly whenever it 
is performed.

[PATRIOTISM]

“The message (Congress) sent to the frontline 
is that America is preparing to cut and run. 
We essentially told our fi ghting men and women 
that ‘we have taken step one in the plan to cut 
reinforcements, to cut armaments, and to withdraw 
any support you need to complete your mission.’

“(Speaker of the House Nancy Pelosi) 
characterized it succinctly when she said this 
legislation will ‘signal a change in direction that 

will end the fi ghting and bring 
our troops home.’

“What she failed to add was, ‘in 
defeat, and without completing the 
mission they were trained to 
complete and ready to win if only 
America had not given up before 
they did.’

“The American Legion and 
the American people fi nd this 
to be totally unacceptable, 
and we will do everything within 
our power to ensure that our 
troops are not used as political 

pawns by a Congress that lacks 
the will to win.”

American Legion National 
Commander Paul A. Morin, 

after the House of Representatives voted for a 
non-binding resolution disapproving of the 

White House decision to deploy about 
21,000 more U.S. troops in 

Operation Iraqi Freedom

[STATEMENT]

American Legion National Commander Paul A. 
Morin was generally encouraged by President 
Bush’s fi scal 2008 budget 
request for VA. The 
$87 billion proposal includes 
increases for mental health 
and overdue construction. It 
also seeks added staff to 
handle VA’s chronic backlog 
of undecided benefi ts claims. 

However, Morin said he is 
disappointed the budget 
proposal once again asks for 
new enrollment fees for 
certain veterans, and almost 
double prescription co-pays. “Denying access to 
health care to veterans in Priority Group 8, while 
recommending annual enrollment fees between 
$250 and $750 for those already in the system, is 
an insult to veterans turning to VA,” Morin said.

The construction portion of the proposal was 
more to his liking. Overdue and long-promised 

new medical 
centers in 
Denver, Las 
Vegas and 
Orlando, Fla., 
are recom-
mended to 
receive a total 
of $437 million. 
Greater atten-
tion to the 
claims backlog 
and VA mental-

health treatment also drew Morin’s praise. “VA 
must be capable of meeting the increasing demand 
for mental health-care services. We, as a nation, 
are obligated to treat all of the wounds of war, and 
this budget will help meet that obligation.”

President calls for construction funds, new fees  
[VA BUDGET]

Request vs. 
recommendation

President’s 
request

American Legion’s 
recommendation

Medical care $36.6 billion $38.4 billion

Major construction $727 million $1.3 billion

State extended-
care grants

$85 million $250 million

State cemetery 
grants

$32 million $42 million

National Cemetery 
Administration

$166 million $178 million
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*These statements have not been evaluated by the Food and Drug Administration. These products are not intended to diagnose, treat, cure or prevent any disease.

DO MORE
FOR YOUR JOINT HEALTH.*

GET KNOX!

KNOX® NUTRAJOINT®

LUBRICATES CARTILAGE AND
CUSHIONS JOINTS.*

Knox®, the maker of NutraJoint®, is proud to support the 
Arthritis Foundation’s efforts to help people take control 
of arthritis. For more information about arthritis, contact 
the Foundation at 1-800-568-4045 or www.arthritis.org

©2007, Knox   008207rs

Available at: CVS/pharmacy®, Walgreens, Your Local Super Center, Eckerd, Duane Reade, Shopko, Kroger, A&P, ACME, Albertsons, Brooks
Drugs, City Market, Cost Cutters, Dillons, Dominicks, Drug Fair, Fry’s, Genuardi’s, Giant Eagle, Hannaford, Jewel-Osco, Kash n Karry, King
Soopers, Longs Drugs, Osco Drug, Pamida, Pathmark, Price Chopper, Raley’s Supermarkets, Randalls, RITE AID, Safeway, Sav-on Drugs, Shaw’s,
Super Fresh, Tom Thumb, Vons, and Waldbaums. Also available at your local independent pharmacy and wherever quality nutritional
supplements are sold. 1-888-893-KNOX • www.nutrajoint.com

What makes Knox a great choice for the health of
your joints?* Knox NutraJoint's special ingredient,
Gelatine, the building block for collagen, the 
chief structural protein in cartilage and bone.* 
Knox also offers a variety of formulas which include

Glucosamine to lubricate cartilage,* Chondroitin
to cushion joints,* and MSM to enhance the bene-
fits of Glucosamine and Chondroitin.* Your joints
deserve the best. Get Knox NutraJoint with
Gelatine... in Caplets or Powders.
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Sales of new POW/MIA 
commemorative knives will 
help young people who 
have lost active-duty 
military parents since 9/11. 
KA-BAR Knives, manufac-
turers of high-quality 
military, hunting, sporting, 
and all-purpose utility 
knives, has partnered with 
The American Legion to 
support the American 
Legacy Scholarship Fund. 

KA-BAR will donate $5 
for each POW/MIA 
Commemorative Knife 

sold online or by phone, 
and $2 for each knife sold 
through traditional sales. 
The knife sells for $84.33 
and comes with a leather 
sheath embossed with 
the branch of service 
emblem and name.

www.ka-bar.com
(800) 282-0130

[PARTNERSHIPS]

Commemorative 
knife sales help 
American Legacy 
Scholarship fund

Army TSGLI debunks myths

Traumatic Servicemembers’ Group Life Insurance is a 
one-time payment of up to $100,000, based on a the type 
and severity of a servicemember’s injury. For Army 
soldiers, the ratio of approvals to denials is 48 percent. 
The average time for the Army to process a claim is 12 
days. To reduce both numbers, the Army’s TSGLI program 
seeks to educate claimants and 
debunk three myths:

TSGLI is just for combat injuries. 
Any qualifying injury incurred after 
Dec. 1, 2005, is eligible for TSGLI coverage, regardless of 
whether it was in combat or not. The only exception is the 
retroactive program, which covers soldiers injured 
beginning Oct. 7, 2001, through Nov. 30, 2005, but only in 
support of operations Enduring Freedom or Iraqi Freedom.

A health-care provider’s statement is all that’s 
needed to verify a TSGLI claim. Additional 
documentation must be provided to substantiate it.

TSGLI replaces an injured soldier’s income. TSGLI is a 
one-time, tax-free payment that can help a soldier get 
through short-term diffi culties related to his or her injury.

Echo Taps Worldwide seeks buglers
Hundreds of volunteer brass players are being recruited to perform 

“Taps” on May 19 in recognition of Armed Forces Day at national 
cemeteries, state veterans cemeteries and U.S. battle monument 

cemeteries overseas.
Organized by the Department of 

Veterans Affairs Cemetery Admin-
istration and Bugles Across Ameri-
ca, “Echo Taps Worldwide” will 
honor U.S. veterans through a 
worldwide performance of “Taps.”

“Each day, America loses about 
1,800 of its veterans,” said Leslie 
Hampton, a Navy Vietnam War 
veteran and a member of Bugles 

Across America. “In honor of them and the service they provided, it 
is important that our nation preserve the tradition of a live bugler 
to play fi nal military honors.”

American Legion family members are encouraged to volunteer 
as buglers and work with local VA Volunteer Services representa-
tives and local cemeteries to promote the event.  

The fi rst large “Echo Taps” event occurred in May 2005, when 674 
brass players from 30 states lined 42 miles of road between Wood-
lawn National Cemetery in Elmira, N.Y., and Bath National Cem-
etery in Bath, N.Y. Playing “Taps” in cascade, it took nearly three 
hours from the fi rst note played at Woodlawn to the fi nal note 
sounded at Bath.
www.echotaps.org

[ARMED FORCES DAY]

DoD simplifi es compensation form

The Department of Defense has signifi cantly revised 
its claim form for combat-related special 
compensation, or CRSC, making it easier to understand 
who is eligible and what information is required from 

applying veterans.
Responding to 

complaints that the 
CRSC claim form was 
often diffi cult and 
time-consuming to 
complete, DoD has made 
simple changes, including 

larger type and text boxes. The new form also takes 
claimants through a series of eligibility questions and 
prompts them for documentation at each step.   

CRSC helps 20-year military retirees by providing a 
monthly tax-free compensation that supplements VA 
disability and military retired payments. The retired 
veteran must have a 10 percent or greater VA disability 
rating, and must prove that the disability is combat-
related – i.e., training that simulates war, hazardous 
duty, an instrumentality of war, or armed confl ict.

Download the CRSC  
claim form online:
www.crsc.army.mil 
Click on Retired Veterans

(866) 281-3254

crsc.info@us.army.mil

[DoD BENEFITS] [ACTIVE DUTY]

(800) 237-1336
www.tsgli.army.mil
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If you're one of the more than 30 million men in the 
U.S. experiencing Erectile Dysfunction (ED), you may have heard of—perhaps 

even tried—a Vacuum Erection Device (VED). What you may not know, however is 
that only RX Vacurect™ utilizes the most current technology available in vacuum therapy treatment today.

In fact, the RX Vacurect™ technology difference is so significant, it's backed by a 30-day 100% money-back 
guarantee and includes a lifetime warranty. And here's why:

Discreet One-Piece Design - RX Vacurect™ is smaller, lighter, and requires no complicated assembly. As a result,
it's not only the easiest system to use, but it also allows more intimacy. 

Effortless Tension System Technology - The RX Vacurect™ tension system is easier to apply and requires no
hand strength or physical coordination. Better yet, the RX Vacurect™ tension systems last longer and are less
expensive to replace.

Designed by a professional engineer who was experiencing ED himself, RX Vacurect™ is FDA-registered
and Covered by Medicare and most other Insurance Companies. Equally important, RX Vacurect™ is less 
expensive than competitor systems which are still using outdated, clumsy technology.

So why settle for less than the best
that vacuum therapy has to offer? If
you want the most compact, reliable
and easiest to use VED available on 
the market today, discover the 
RX Vacurect™ difference! 

For more details or to receive your
FREE Patient Information/Starter
Kit, call us Toll Free at

(877) 266-7699.

www.BONRO.com

This is Not a Paid Endorsement

AL.04.07
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VA employs stringent safeguards to protect volunteers.

BY DR. JOEL KUPERSMITH

Each year, more than 2.3 million Americans volunteer to 
participate in health research. Some do it because they are ill 
and want to help fi nd new treatments for their conditions. 
Others do it simply because they want to play a role in 
improving health care. Regardless of their reasons for partici-
pating, however, all volunteers are entitled to protection of 
their rights and welfare, including their privacy, dignity and 
safety. Universities, VA hospitals and other facilities that 
conduct research follow strict measures to provide these 
protections. In VA, federal law mandates that an institutional 
review board, or IRB, composed of scientists and nonscien-
tists review and approve each study. For example, it is the 
IRB’s responsibility to make sure people consent to being in a 
particular study, and that their risks are minimized. 

In VA, the Research and Development Committee reviews 
the work and recommendations of the IRB, providing an 
extra layer of safety. As a further check of its human re-
search, VA has arranged for the nonprofi t Association for the 
Accreditation of Human Research Protection Programs to 
perform careful reviews of all VA human-research protection 
programs to make sure they are following all the rules. 

The cornerstone of protection for research volunteers is 
informed consent. This process ensures that prospective 
volunteers understand what the study is about and what their 
participation entails. The research team reviews all the facts 
and gives prospective participants the time and information 
they need to decide whether they want to volunteer. 

For every VA clinical study, the following must be commu-
nicated in plain language to every prospective subject: 
n The purpose of the study and how it will be conducted
n Any foreseeable risks or discomforts
n Any benefi ts that might reasonably be expected
n How confi dentiality will be maintained
n What happens if someone is injured
n Whom to contact with questions
n Subjects are free to leave whenever they choose

Some VA researchers have studied the informed-consent 
process itself and explored ways to further ensure that 
information is communicated to study volunteers as clearly 
and effectively as possible. 

Joel Kupersmith, M.D., is chief research and development offi cer 
for the Veterans Health Administration.

This article is designed to provide general information. It is not 
intended to be, nor is it, medical advice. Readers should 
consult their physicians when they have health problems.

[LIVING WELL]

Human research

What to ask before 
enrolling in a study 

If you are considering participating in 
clinical research, here are some 
important questions you should ask: 

n Who is doing the study and what 
questions might it answer?

n What tests or procedures will 
be done?

n Is it possible I will receive a placebo?

n Will I have to make extra trips 
to the VA?

n What could happen to me, good 
and bad, if I take part in the study?

n What will happen to any 
specimens I give?

n Could my condition worsen during 
the study? What will happen if it does?

n Who will be in charge of my care? 
Will I be able to continue to see my 
own doctor?

n Will I be charged anything or paid 
anything to be in this study?

n If I decide to participate in this study, 
how will it affect my daily life?

n Will I be told the results of the study?

n How do I end my participation in the 
study if I change my mind? 

These and other questions, along with 
additional guidance for prospective 
research volunteers, can be found in 
the booklet “I’m a Veteran. Should I 
Participate in Research?” The booklet 
can be viewed online. 

www.research.va.gov/programs/
pride/veterans/default.cfm

60

Page 60



SMOKERS WAREHOUSE
11427 Commercial Ave. • PO Box 489 • Richmond, IL 60071 
Special Offer By Mail:  Use Order Form - MAIL TODAY or,
A FREE CALL: 866-672-3687 Ask For Special Offer Code 407 

SMOKERS WAREHOUSE
11427 Commercial Ave. • PO Box 489 • Richmond, IL 60071 
Special Offer By Mail:  Use Order Form - MAIL TODAY or,
A FREE CALL: 866-672-3687 Ask For Special Offer Code 407

Name__________________________________________________________

Street__________________________________________________________

City____________________________________________________________

State________________________ Zip ______________________________

Phone No. _____________________________________________________

X______________________________________________________________
Signature Required - I hereby state that I am over 21 years of age.
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Account Number - Please Print All Digits Clearly

Exp.
Date

PLEASE CHARGE TO MY:  VISA   MasterCard
American Express   Or   Discover

YES!YES! Please rush me the Complete Smokers
Warehouse Package as shown here. I will

receive 30 packs (3 cartons) of Premium quality Virginia
tobacco and 600 filter tips. PLUS, the Supermatic II
Machine, regular price $40.00, now FREE with my Discount
Coupon! (Limit one per household.)            AL407

Please send me the complete introductory offer as shown here
with the understanding that every four weeks I will continue
to receive the pre-formed filter tips and tobacco to make thir-
ty packs of cigarettes. I understand that I will pay $19.95
($0.67 per pack) plus a shipping charge of $6.95. After I
receive the introductory offer I may change the quantity, fre-
quency of delivery, or cancel in full at any time and owe noth-
ing more. Regardless of my decision I can keep the Supermatic
II Machine FREE.

Mail TODAY To: SMOKERS WAREHOUSE
11427 Commercial Ave., PO Box 489
Richmond, IL 60071

SUPERMATIC II - SPECIAL OFFER - YOURS FREE 
Tobacco/Filters $19.95 And Supermatic II Machine NO CHARGE
Add Shipping/Handling $6.95  (Your Total Order Only $26.90)

Regular LIGHT Regular
Menthol LIGHT Menthol

CHECK YOUR CHOICE OF TOBACCO CLEARLY:

ONE YEAR
PRICE LOCK

GUARANTEED!

YOU Are The FORGOTTEN CUSTOMER

IMPORTANT GUARANTEE - MUST READ
We Love Our Customers. And, they love us. We are guaran-
teeing your future shipments for ONE FULL YEAR at the
unheard of low price of just $0.67 Per Pack, Three Cartons
for only $19.95. At SMOKERS WAREHOUSE you are safe
from being punished any more. You will receive your ship-
ments every four weeks at the guaranteed low price, and
you may cancel at any time. GET STARTED TODAY!

NOT At Smokers Warehouse! Big
tobacco had their way. That’s why
you are paying $4, $5 a pack and
MORE. Big government had their
way too, adding more and more sin
taxes every day. And, who pays?
YOU DO!!! Here’s your chance to
get even and make your own ciga-
rettes in the comfort of your own
home for the unheard of low price
of just $0.67 (Sixty Seven Cents)
a Pack! You will receive the finest
fresh cut All Natural USA Tobacco
in your choice of Regular or

Menthol, zip lock packed for maxi-
mum freshness. Plus 600 preformed
DeLuxe Filter Tips in your choice of
Regular or Lights. It’s quick, it’s
easy, and you will save big bucks.
Just $19.95 gets you 3 Cartons
(30 Packs) of great tasting 
cigarettes.

Guarantee: If you are not
100% delighted return the
merchandise in 30 days,
and we will refund every
penny you paid for it.

Plus - Use The Coupon Below And 

SAVE $40.00
On The Amazing Supermatic II Machine

(Regular Retail Price Of $40.00)

New! Improved!
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Cigarettes
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AND SAVE $3,000 A YEAR!

Now
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Pack

It’s Your
Money!
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Money!
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SURGEON GENERAL’S WARNING:
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[MEMBERSHIP]

Key points of 
a Total Force GI Bill

n Consolidate active-duty and 
selected reserve-component 
GI Bill programs under one VA 
umbrella.

n Ensure that selected 
reserve-component GI Bill 
benefi ts grow at the same 
rate as active-duty benefi ts. 
Reservists and Guardsmen 
have been granted no GI Bill 
cost-of-living increases since 
Sept. 11, 2001, while others 
have had regular increases, 
widening the value gap.

n Provide 10 years of 
portability for education 
benefi ts for activated 
members of the National 
Guard and reserves.

n Allow mobilized members of 
selected reserve components 
to accrue month-by-month 
active-duty GI Bill benefi ts up 
to the maximum allowable in 
law, currently 36 months at 
$1,075 per month.

n Provisions of a bill 
introduced in February, and 
supported by The American 
Legion, that would reverse a 
growing inequity in GI Bill 
benefi ts between activated 
reserve component personnel 
and those of the regular 
service branches. The value of 
GI Bill benefi ts has fallen by 18 
percent over the past 20 
years. The measure is called 
the “Total Force GI Bill” and is 
designed to better serve the 
more than 500,000 members 
of the reserves and National 
Guard activated since Sept. 
11, 2001.

[LEGISLATION]

Eight picked from 160 top membership performers

[LEGIONNAIRES IN ACTION]

POST 621, ST. CLOUD, MINN. Ed Meyer – a former high-school shop teacher and 
Legionnaire – received an e-mail from one of his former students in fall 2005 

asking about the best Global Positioning System unit to purchase. The 
student, Minnesota National Guardsman Sgt. Gaylen Heacock, was 
training in Mississippi for an upcoming deployment to Iraq. Meyer didn’t 
feel Heacock should have to pay for his own GPS unit, which cost 
about $170. So when the Guardsman’s unit returned to Minnesota for 
holiday leave a few months later, Meyer had three GPS units waiting 
for him. Meyer also provided training for the sergeant and four of his 
fellow soldiers.

The GPS units have already made a difference. Last April, Heacock 
and other Guardsmen were on a training mission with soldiers they 
were to replace. Driving on a road north of Baghdad, the lead vehicle 
in Heacock’s convoy missed its exit to Camp Anaconda, and the 

entire convoy ended up in what Heacock called “a part of Baghdad 
that we should not have been in ... we needed to get out fast.” Thanks to his 

GPS unit, Heacock was able to guide the convoy back to base.
Meyer had already provided fi ve GPS units to the Minnesota Guardsmen when 

he asked Post 621’s American Legion family to help, providing three more units, 
with another fi ve ready to be distributed.

SUBLETTE, KAN., POST 205 The 92-member American Legion family of Post 205 
in the small town of Sublette, Kan., opened its doors and heart to area residents 
when a vicious storm dumped 
two feet of snow last December. 
Freezing rain followed, leading to 
broken tree branches and 
downed power poles. 

Post Commander Scott Olsen 
and his wife Chris, Post 205’s 
Auxiliary president, worked with 
local authorities to get a gas-powered generator that restored power to the post 
home so it could serve as a shelter. Members provided bedding, and meals were 
served at the post home or delivered to those who were homebound. The post 
was open to the community until FEMA representatives arrived.

POST 347, LADY LAKE, FLA. A tornado last February ripped through Lady Lake, 
Fla., cutting a quarter-mile-wide path of destruction, injury and death. Post 347 
was quick to respond. 

“As soon as I woke up and heard about the tornado, my fi rst thought was to use 
our post to provide shelter to displaced families since our hall is the largest in the 
area,” said Warren Post, a department vice commander. Those plans changed, 
however, when the Lady Lake police chief asked that the post instead serve as a 
warehouse and distribution center. Word spread quickly. By early afternoon, 
tractor-trailers from Tennessee and Virginia arrived, loaded with ice, tarps and 
water. Volunteers from Post 347 immediately delivered the items to stricken areas. 
Florida Gov. Charlie Crist made a visit to personally thank the Legionnaires and 
congratulate them on their outstanding show of support for their community. 

Eight American Legion posts and two districts have been 
randomly chosen to receive National Commander Paul A. 
Morin’s custom-engraved crystal Revere Bowls for membership 
achievement. The eight represent more than 160 American 
Legion posts and districts nationwide that accomplished at 
least 100 percent of their 2007 membership objectives on or 
before Dec. 31, 2006. 

REVERE BOWL WINNERS

Post 1864 Colorado Post 424 Wisconsin

Post 49 Arizona Post 238 Tennessee

Post 139 Maine Post 165 Alabama

Post 521 Vermont Post 32 Virginia

Post 253 Nebraska District 1 Colorado

Post 127 Iowa District 11 Pennsylvania
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At the Dawn of a New Era…

The Buffalo Roams Again!
The beloved American Buffalo design rises again 

on the new special-release $50 gold coin from the U.S. Mint

For the first time, New York Mint is releasing to the 
public the brand new 2007 $50 Gold American Buffalo
coin. This historic coin minted in 99.99% (.9999) fine
gold—the purest gold of any legal-tender coin—will not
be offered directly to the public from the U.S. Mint. 
Now for a limited time, these historic Gem Brilliant 
Uncirculated coins will be made available directly to the
public through this special offer from New York Mint.

A timeless design…
Nicknamed “Buffalo” for the rugged design of an 
American bison, this extremely popular design has stood
the test of time since it was first released in 1913 on the
“Buffalo” Nickel. Based upon this classic design and
renowned for its “Wild West” artistry including a stoic
American Indian chief on the obverse side, this hefty
legal-tender $50 Gold Buffalo coin captures America’s
spirit of adventure in one ounce of 24-karat pure gold.

…For a limited time
These are the only 24-karat pure gold coins whose 
purity and gold content are fully guaranteed by the U.S.
Government. Our supplies are limited for this special 
release. We are accepting orders on a strict first-come,
first-served basis. Prices and availability are subject to
change. Your satisfaction is assured by our 30-day
money-back guarantee.

New York Mint
Edina, Minnesota

©2007
Not affiliated with the U.S. Government

Call before the sun sets on this incredible offer! As low as $695
1 coin for $795 ea., 3 coins for $749 ea., or our SPECIAL price of 5 coins for only $695 ea.

1-800-585-9240
Extension 7572
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AIR FORCE/ARMY AIR FORCES
1st Radio Relay Sqdn, Dayton, OH, 9/17-20, 
William Hayton, (937) 278-4871, wshayton@
netzero.net; 4th Emerg Rescue Sqdn Assn, 
Milwaukee, 9/26-29, Chet Gunn, (781) 944-6616, 
tightboot@msn.com; 5th AF 5th Stn Hosp, 108th 
Stn Hosp (WWII), Dayton, OH, 9/16-20, Jeff H. 
Seabock, (828) 324-6464; 5th AF 80th Serv Grp 
(WWII), Dayton, OH, 9/16-20, Virgil Staples, 306 
E. Watson St., Garnavillo, IA 52049; 5th AF 405th 
Sig Co Avn, Dayton, OH, 9/16-20, Phil Treacy, 
(810) 775-5238; 5th AF 502nd Tact Cont Grp 
(Korea), Dayton, OH, 9/16-20, Fred Gorsek, (217) 
968-5411; 5th AF HQ & HQ Sqd, 314th Comp 
Wing (WWII & Korea), Dayton, OH, 9/16-20, Louis 
J. Buddo, (314) 487-8128; 5th AF HQ VBC 5th 
Bomb Cmd (WWII), Dayton, OH, 9/16-20, Louis 
J. Buddo, (314) 487-8128; 41st MAS (MAC), 41st 
ATS (MATS) (Charleston, AFB, SC, 1954-1992), 

Ohio, 5/2-6, Larry Hall, (864) 697-5875, l47j52@
hughes.net; 64th Trp Carrier Grp, Williamsburg, 
VA, Oct, Elizabeth Haynes, (703) 569-4282, 
edhaynes@erols.com; 65th Trp Carrier Sqdn 
(WWII), Oklahoma City, 7/8-12, Bud Hawkey, (937) 
996-3851; 148th FIS, 148th Ftr Bomb Sqdn, 
148th Util Flt Det C, 212th Svc Grp, 193rd Spec 
Opns Wing (Spaatz Field, Reading, PA & Dover 
AFB, DE), Reading, PA, 5/5, Linwood A. Miller, 
(610) 777-7708, luckyfour64@aol.com; 317th 
Troop Carrier, St. Louis, 10/4-7, Jim Timmons, 
(410) 255-2735, jimt0708@aol.com; 343rd Strat 
Recon Sqdn (Forbes AFB), Lincoln, NE, 10/3-5, 
Paul F. Dolby, (260) 356-1761, paul343rdsrs@
yahoo.com; 351st Bomb Grp 8th AF (Polebrook, 
England, WWII), Savannah, GA, 6/14-17, Clint 
Hammond, (717) 766-1489, bombgroup351st@
aol.com; 364th Ftr Grp, Branson, MO, 10/14-18, 
Karen Steele, (417) 334-1850, karen@bransonfun.
com; 376th Bomb Grp & 58th Serv Sqd (North 

Africa & Italy, WWII), Milwaukee, 9/5-9, Charles 
Andrews, (920) 921-0696, candrews@milwpc.com; 
435th TCW Flamingo Wing Assn (WWII, Korea, 
Vietnam), Sebring, FL, 4/20-22, Carl Gulbrandsen, 
(305) 238-0408, cgulbran@bellsouth.net; 444th 
FIS, Charleston, SC, 5/14-16, Wallace Mitchell, 
(803) 469-3297; 485th Comm Sqdn (England, 
1950-1955), Typee Island, GA, 10/3-6, Don Benson, 
(612) 670-1003, dbwdwk@aol.com; 555th Civil 
Eng Sqdn Heavy Repair, Dayton, OH, Aug, Doug 
Bryant, (812) 539-3712, bryant1@one.net; 622nd 
Air Refueling Sqdn (1955-1964), Houma, LA, 
5/3-6, Alison Bourdier, (985) 876-3755; 7330th 
Flying Tng Wing (MAP, Furstenfeldbruck AB, 
Germany) & Attached Units (Kaufburen & 
Landsberg ABs, Germany, 1953-1960), Mike 
Cale, (804) 744-2117, mikeaka81@comcast.net; 
7406th Support Sqdn, San Diego, 5/24-26, Roger 
Cameron, rcameron@rochester.rr.com; 7625th 
Academy Opns Sqdn, Branson, MO, 9/6-9, Karen 
Steele, (417) 334-1850, karen@bransonfun.com

AACS Alumni, Las Vegas, 9/24-28, C. Maginnis, 
(866) 299-1045, c.maginnis@comcast.net; ATC 
Assn, Seattle, 5/15-20, Claire Saxon, (703) 
370-3076, atca@earthlink.net; Det 21, 601st Tact 
Cont Wing (Butzbach, Germany), Great Falls, MT, 
8/16-19, Bill Austin, (406) 761-0206, austinwc-ke@
sofast.net; Hof Air Stn (Kingsley Kaserne & 
Doebraberg, Germany), Reno, NV, 9/2-7, Jerry 
Mangas, (440) 466-5867, hofreunion@dejazze.com; 
Nagoya/Komaki AB Assn 5th AF, Rapid City, SD, 
6/3-6, John Campo, (816) 407-0055, jaymcee@aol.
com; Pennsylvania AACS, DuBois, PA, 7/10-12, 
Ed Rutkowski, (814) 371-7167; Perrin Field AFB, 
TX, Denison, TX, 6/30, Charlie Brown, (903) 
463-4084, broiris@cableone.net; Pilot Classes 
of WWII, Minneapolis, 9/26-30, Stan Yost, (239) 
466-1473; Selman Field Navig School (WWII), 
Monroe, LA, 5/25-29, Swansea Kotz, (318) 325-
2998; Tuy-Hoa AB, Vietnam (All Units, Years), 
Albuquerque, NM, 6/7-10, Paul Goodrich, (812) 
597-4553; Vietnam-Era Abn Bn Cmd & Cont Ctr 
(ABCCC) Vets, Las Vegas, 10/17-21, Ken Witkin, 
abcccreunion@verizon.net

ARMY
1st Armd Div Assn (1940-2007), Pittsburgh, Joe 
Sachen, (310) 645-1334, docsachen@sbcglobal.
net; 2nd Armd Div Assn (All Eras), Columbus, 
GA, 9/12-16, Lewis E. Bogart, (570) 546-9415; 2nd 
Bn 32nd Arty “Proud Americans,” Washington, 
5/17-20, Ralph Jones, (937) 289-3482, ralph2u@
aol.com; 2nd Inf “Indianhead” Div, Titusville, FL, 
10/11-13, Ken Toeppe, (352) 683-8515, manchu@
mymailstation.com; 3rd Sqdn 5th Cav 9th Inf 
Div “Black Knights,” Big Sky, MT, 6/21-24, Dewey 
Fambry, (972) 370-5141, wolf380@swbell.net; 4th 
Trans Co, H-37/152nd Maint Det (Fort Benning 
& Fliegerhorst, Kaserne), Lincoln, NE, 9/5-8, Rex 
Paul, (402) 746-2443, jrpaul@pocketmail.com; 8th 
Cav Rgt, The Villages, FL, 5/2-6, Margaret Sharples, 
(570) 443-0889, angel836@gmpexpress.net; 9th 
Inf Div (Vietnam), Duluth, MN, 6/18-25, Vernon 
Jenson, (763) 504-9501, vernonhjenson@yahoo.
com; 9th Inf Div D Co 15th Eng Bn (C), Jackson, 
MN, 9/7-9, Judy Weires, (507) 847-3002; 11th Trans 
Co Light Heli H-34 (Nellingen, Germany), Pigeon 
Forge, TN, 5/6-11, Allen Causseaux, (703) 971-3218, 
abc5822@cox.net; 19th Cbt Eng Bn Assn & 

How to Submit a Reunion
The American Legion Magazine publishes reunion notices for veter-

ans. Send notices to The American Legion Magazine, Attn: Reunions, 
P.O. Box 1055, Indianapolis, IN 46206, fax (317) 630-1280 or e-mail 
reunions@legion.org. 

Include the branch of service and complete name of the group, no 
abbreviations, with your request. The listing also should include the 
reunion dates and city, along with a contact name, telephone number 
and e-mail address. Listings are published free of charge.

Due to the large number of reunions, The American Legion 
Magazine will publish a group’s listing only once a year. Notices 
should be sent at least six months prior to the reunion to ensure timely 
publication.

Other Notices
“In Search Of” is a means of getting in touch with people from your 

unit to plan a reunion. We do not publish listings that seek people for 
interviews, research purposes, military photos or help in filing a VA 
claim. Listings must include the name of the unit from which you seek 
people, the time period and the location, as well as a contact name, 

telephone number and e-mail address. Send notices to The American 
Legion Magazine, Attn: “In Search Of,” P.O. Box 1055, Indianapolis, 
IN 46206, fax (317) 630-1280 or e-mail reunions@legion.org. 

The magazine will not publish the names of individuals, only the 
name of the unit from which you seek people. Listings are published 
free of charge.

Life Membership notices are published for Legionnaires who have 
been awarded life memberships by their posts. This does not include 
a member’s own Paid-Up-For-Life membership. Notices must be 
submitted on official forms, which may be obtained by sending a self-
addressed stamped envelope to The American Legion Magazine, Attn: 
Life Memberships, P.O. Box 1055, Indianapolis, IN 46206.

“Comrades in Distress” listings must be approved by the Legion’s 
Veterans Affairs & Rehabilitation division. If you are seeking to verify 
an injury received during service, contact your Legion department 
service officer for information on how to publish a notice.

To respond to a “Comrades in Distress” listing, send a letter to The 
American Legion Magazine, Attn: Comrades in Distress, P.O. Box 
1055, Indianapolis, IN 46206. Include the listing’s CID number in your 
response. 

“Taps” notices are published only for Legionnaires who served as 
department commanders or national officers. 
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Attached Units (Vietnam), Waynesville, MO, 9/7-
9, Tom Ebrite, (765) 286-4906, s2snoopy@comcast.
net; 23rd Inf Rgt (Korea), Rochester, MN, 9/11-15, 
Jim Coulos, (630) 232-2042; 26th Yankee Inf Div 
Vets Assn, Groton, CT,  6/12-14, Robert R. Raney, 
(978) 531-2257; 36th Inf Div, San Antonio, 9/5-8, 
Tom Dunne, (718) 528-8997, gingadun@verizon.net; 
36th Inf Div Assn Midwest Chpt, Rockford, IL, 
6/7-10, Chris K. Johnson, (815) 637-2250; 38th Ord 
(WWII & Korea), Dayton, OH, 9/14-16, Bill Smith, 
(260) 485-6369, hurst468@aol.com; 40th FA Bn 
10th Inf Div (1954-1958), Branson, MO, 8/6-9, Ray 
Farrell, (727) 799-7004, rayfarrell52@msn.com; 
40th Inf Div (All Units, Korea), Lancaster, PA, 
9/12-16, Paul T. Swartz, (724) 662-2269, phswartz@
infonline.net; 45th Div 279th Inf L Co, Laughlin, 
NV, 10/1-4, Paul Elkins, (907) 260-6612, pselks@
gmail.com; 46th Eng Bn All Cos (WWII-2007), 
Nashville, TN, 9/7-9, MerriAnn Anderson, (616) 
361-5973, merriann.anderson@sbcglobal.net

52nd Armd Inf Bn (WWII), Louisville, KY, 5/15-17, 
Lester Grover, (815) 495-9364; 52nd Sig Bn 
(Vietnam), Corydon, IN, 6/21-24, Stu Boaz, (812) 
472-3941, oldmanboaz@cs.com; 70th MP Bn 
(Germany, All Eras), Covington, KY, 10/11-14, Curt 
Cree, (715) 458-4571; 84th Inf Div Railsplitter 
Society (WWII), Springfield, IL, 8/24-26, Troy 
Mallory, (217) 223-9062; 86th Chem Mortar Bn 
Assn, St. Roberts, MO, 4/11-15, George L. Murray, 
(256) 820-4415; 98th Div (WWII), Syracuse, NY, 
6/4-7, Norman Johnson, (607) 589-6061; 157th 
Eng Cbt Bn (1943-1945), Lancaster County, PA, 
9/16-18, Roland Clayton, (215) 675-0752; 163rd Inf 
Rgt (WWII & Iraq), Helena, MT, 9/7-9, Joe Upshaw, 
(406) 442-5956, jgupshaw@juno.com; 199th 
Eng Bn, Harrisburg, PA, 9/23, Anthony Piazza, 
(610) 323-5056; 200th Assault Support Heli Co 
(Bearcat, Vietnam), Williamsburg, VA, 5/17-20, 
Garry Ledbetter, (317) 823-3531, garrybeep@
sbcglobal.net

238th Eng Cbt Bn, Charleston, SC, 7/19-22, 
James Druck, (717) 755-4345, jim-druck@verizon.
net; 281st Assault Heli Co (AHC) (1965-1970), 
St. Louis, 8/1-5, Jay Hays, (330) 824-2278, 
jhays@haysenterprises.com; 283rd Eng Cbt 
Bn Assn, Branson, MO, 10/17-21, Karen Steele, 
(417) 334-1850, karen@bransonfun.com; 288th 
FA Obsn Bn 3rd Army (WWII), San Antonio, 
10/18-21, Sam Cook, (740) 373-1326, scook1326@
suddenlink.net; 299th Eng Bn, Niagara Falls, NY, 
6/14-16, James R. Nelson, (616) 401-3709; 299th 
Eng Cbt (Dak To Firebase, Vietnam), St. Louis, 
7/26-28, David Swanson, (253) 508-7794, abnbea@
comcast.net; 300th Eng Cbt Bn (WWII), Dallas, 
6/7-9, H. Randolph Hanes, (214) 363-3826; 330th 
Army Band (Camp McCoy, WI, 1950-1952), 
Minneapolis, 8/9-12, Angelo Gambino, (847) 669-
6064, rcbigband5@sbcglobal.net; 385th AAA AW 
Bn (WWII), 6/22-24, Douglass C. Cochran, (301) 
733-6312; 388th Med Depot, Hays, KS, 9/14-16, O. 
Windholz, pat6363@yahoo.com

404th MP Co (All Eras), Hollywood, MD, 9/7-9, 
Rick Stegmeier, (301) 373-2263, gstegmeier@
closecall.com; 515th FA Bn, Baltimore, 6/19-20, 
Tom Sorkness, (215) 836-4985, tsorkness@aol.
com; 529th FA Obsn Bn, Pigeon Forge, TN, Sept, 
Joe Faris, (704) 865-5073, maryjoe35@bellsouth.
net; 531st AAA Bn (1953-1954), Omaha, NE, 
8/24-26, C. Eikmeier, (402) 693-2462; 594th Eng 
Boat & Shore, Cincinnati, 9/20-23, Douglas S. 
Russell, (978) 582-9968; 612th & 613th FA Bns 
“Pack” (Burma, WWII), Colorado Springs, CO, 
9/13-16, Ken E. Laabs, (360) 430-1940; 728th 
Amph Tractor Bn/775th TD Bn, Memphis, TN, 
7/27-29, Roy Vanvactor, (270) 351-3719, randev-
vac@aol.com; 753rd Railway Shop Bn (All Cos), 
Bucyrus, OH, 6/15-17, Tim Dobos, (269) 963-7196, 
tihmer@comcast.net; 765th Trans Railroad 
Serv Bn (TRSB, Korea, 1951-1954), Cincinnati, 
10/4-8, Bill Hill, (423) 942-2644, billyandbillie@aol.
com; 793rd MP Bn Assn, Washington, 9/28-10/1, 
Richard Kealy, (905) 987-5016, richliz793@rogers.
com; 984th Eng Grp (Kaiserslautern, Germany, 
1950-1964), Nashville, TN, 9/20-23, Paul J. Hollick, 
(973) 839-9468, pjhollick@verizon.net; Americal 
Div Vets Assn, Buffalo, NY, 6/21-24, Jay Flanagan, 
(908) 709-9790, jayflanagan@netscape.net; ASA 
8605th Field Stn (1947-1974), Savannah, GA, 5/2-
6, Mike Long, (623) 214-3125,desertcolonel@aol.
com; B Co 15th Rgt 3rd Div (Korea), Lafayette, 
LA, 10/9-13, Verlin Abbott, (337) 896-3663, 
verlin&marie@aol.com; Brotherhood of Army 
Vets Assn, 15th Cav (1944-2007), Arlington, 
VA, 6/12-17, George Patterson, (732) 539-3093; C 
Co 202nd Eng Cbt Bn, Carrollton, OH, 7/25-28, 
Carl Miller, (330) 627-4513; D/2/16 1st Inf Div 

(1967-1968), Chapin, SC, 7/27-29, Don Dignan, (734) 
525-0157, dondignan@sbcglobal.net; E Co 2nd Bn 
386th Rgt 97th Div, Fort Smith, AR, 6/7-10, Harold 
Dutton, (918) 647-3944; E Co 116th Rgt 29th 
Div, Hendersonville, NC, 9/26-29, Joe Dickerson, 
(252) 398-3887; Gen. MacArthur Honor Guard 
Assn, Norfolk, VA, 9/29-10/3, David J. Valley, (858) 
485-7550, dvalley1@san.rr.com; HQ & A Co 704th 
Maint Bn, Tech Supply Unit 4th Inf (Fort Lewis, 
WA & Pleiku, Vietnam), 7/13-15, Bob Dall, (845) 
342-2160, bobdall@hotmail.com; Korean Mil 
Advisory Grp, Omaha, NE, 5/25-27, Dale Griffith, 
(402) 393-4904, dalegpanthers@aol.com; Nat’l 
Dusters, Quads & Searchlights Assn, Vulcans/
Hawks, Evansville, IN, 7/11-15, Lloyd Stokes, (256) 
721-0913, sgmstokes@juno.com; Photo Mapping 
Assn, Washington, 9/20-23, Neal Nelson, (407) 
830-8685, nnelson@cfl.rr.com; Primary Pilot 
Tng Class 58-G (Marana AB), Tubac Resort, AZ, 
10/21-24, Don Cassiday, (639) 859-1922, colcass@
sbcglobal.net; QM Remount, 252nd, 253rd 
Trps A, B, C & D, Fort Reno, OK, 6/2-3, Erma 
Jean Eason Higgins, (405) 732-1520, hhiggins@
cox.net; Saumur Gen Depot AU7794, Reno, 
6/24-27, Dick Miller, (949) 770-2543, rkggmiller@
aol.com; Sig C OCS Assn Inc, Augusta, GA, Oct, 
Robert Kerns, (615) 391-0867, rkerns99@bellsouth.
net; Sig Corps 926th Sig Bn Separate Tact Air 
Cmd, Columbia, SC, 7/26-28, W.S. Rieker, (864) 
654-9597, erieker@earthlink.net; Sig Serv & ASA 
(Okinawa Personnel, 1945-1970), Tucson, AZ, 
9/12-16, Paul Watson, (978) 465-7473, w562236@
aol.com; Vietnam Trans Units & Guntruckers, 
Branson, MO, 6/11-17, Larry Fiandt, (269) 720-2232; 
VII Corps HQ & HQ Co, Omaha, NE, 8/18-20, Jim 
Bradman, (402) 493-2732, jbradman2002@yahoo.
com; VII Corps LRRP Co (Abn), C Co 58th Inf LRP 
(Nellingen, Germany, 1961-1969), Fort Benning, 
GA, 8/5-11, Jim Jackson, (706) 464-1498, ppl@
mindspring.com; 

COAST GUARD
Erie, PA Lifeboat Stn, Buffalo Base, Fort Niagara 
LBS, Rochester LBS, Sodus Pt (Aux Op), Oswego 
LBS, Big Sandy Life Saving Stn, Galloo Island 
LBS, Sackets Harbor (Aux Op), Cape Vincent 
Light Attendant Stn, Stn Clayton, WWII CG 
Stn Alex Bay, MSD Massena, Burlington Base, 
VT, ATON Saugerties, Reserve Unit (PSU), 
Buffalo/Syracuse, Loran Stn Seneca (All Years), 
Sackets Harbor, NY, 9/14-16, Gordon Koscher, 
(330) 274-2927; LST 18, Santa Fe, NM, 9/10-14, N. 
Woehrle, (614) 882-6666, woehrle@ee.net;

JOINT
George Dewey HS (Subic Bay Nav Base, 
Philippines, 1960s), Bangor, ME, 10/5-6, Pene 
Forrest Southerland, (207) 989-1820, penebrewer@
aol.com; Guadalcanal Campaign Vets (Aug 
1942-Feb 1943), Louisville, KY, 8/5-10, Gordon 
W. Morgan, (503) 254-6848, gcvets@aol.com; 
HDS X Corps & Attached Serv Support Units 
(Korea, 1950-1953), College Station, TX, 9/20-23, 
Gordon Kennedy, (979) 778-2563; Iwo Jima Assn 
– Iwo Jima LPH 2/LHD 7, New Orleans LPH 11, 
Okinawa LPH 3, Tripoli LPH 10/CVE 64, Chicago, 
10/10-14, Robert G. McAnally, (866) 237-3137, 
yujack@megalink.net; Kansas State Univ (All 
Branches, WWII), Manhattan, KS, 6/4-6, Dick 
Jepsen, (785) 539-4816, dickjepsen@yahoo.com; 
Korean War Ex-POW Assn, Charleston, WV, 7/29-
8/5, F. Jack Chapman, (505) 523-2298, fjchap@aol.
com; Port Lyautey/Kenitra Alumni Assn, San 
Diego, 4/28-30, Douglas W. Scott, (580) 362-2275, 
cherteld@sbcglobal.net 

MARINES
1st ANGLICO, Columbus, OH, 5/24-27, John 
Maurer, (614) 262-9002. jmaurer@columbus.rr.com; 
Basic School Class 6-67, Arlington, VA, 6/13-16, 
Cal Esleeck, (804) 426-5218, calesleeckcpa@
aol.com; Bennington Mar Det, Charleston, SC, 
10/7-11, Gary Arney, (865) 458-9536, fmfcvs20@
charter.net; Easy Co 2-5, 1st Mar Div (Korea, 
1950-1953), Charlotte, NC, 9/12-15, Dave Shaw, 
(928) 468-1864, whodat@npgcable.com; HMM-261 
(New River, NC, 1970-1976), Quantico, VA, 8/3-5, 
Rick Heldibridle, (814) 886-8117, heide261@yahoo.
com; Kilo Co 3rd Bn 7th Mar Rgt & Attached 
Units (Vietnam), San Antonio, 9/12-16, Bill Rolke, 
(870) 247-1146, wrolke@wi.rr.com; Lima Co 3/1, 
New York, 7/12-14, Ed McLaughlin, (973) 492-5706; 
Mustangs, Branson, MO, 9/27-30, Karen Steele, 
(417) 334-1850, karen@bransonfun.com; Officers 
Basic Class 6-67, Arlington, VA, 6/14-16, Jack 
Wells, (408) 421-4898, jwellsca1@earthlink.net; 

Persian Gulf 1 Task Force Grizzly & Atts (Opn 
Desert Storm), Las Vegas, 5/19, Steven Star, 
stevenstar@msn.com; “Stormy” Sextons 3/3, 
Portland, ME, 9/16-20, Roger Holtzapple, (570) 
743-5057, rholtz@ptd.net; VMF/VMF (AW)/VMFA-
115 (All Eras), San Diego, 9/20-22, Lynn Hagen, 
(320) 269-8925

NAVY
29th Seabees, Alton, IL, 8/2-5, Art Grotto, (708) 
974-3961, agrotto@sbcglobal.net; AE Sailors Assn 
– Akutan AE 13, Arctic AOE 8, Butte AE 27, 
Camden AOE 2, Chara AE 31, Detroit AOE 4, 
Diamondhead AE 19, Firedrake AE 14, Flint AE 
32, Great Sitkin AE 17, Haeakala AE 25, Kilauea 
AE 26, Kitmal AE 16, Lassen AE 3, Mauna Kea 
AE 22, Mauna Loa AE 8, Mazama AE 9, Mount 
Baker AE 4/34, Mount Hood, AE 11/29, Mount 
Kiska AE 35, Nitro AE 2/23, Paricutin AE 18, 
Pyro AE 1/24, Rainier AE 5/AOE 7, Sacramento 
AOE 1, Sangay AE 10, Santa Barbara AE 28, 
Seattle AOE 3, Shasta AE 6/33, Supply AOE 
6, Suribachi AE 21,  Vesuvius AE 15, Virgo AE 
30, Wrangell AE 12, Washington, 10/4-8, Jerry 
King, (626) 339-9793, dd694@aldelphia.net; AGC 
Flagship Alliance – Adirondack AGC 15, Ancon 
AGC 4, Appalachian AGC 1, Auburn AGC 10, 
Bibb WAGC 31, Biscayune AGC 18, Blue Ridge 
AGC 2/LCC 19, Campbell WAGC 32, Catoctin 
AGC 5, Duane AGC 6/WAGC 33, Eldorado 
AGC 11, Estes AGC 12, Hamilton WAGC 34, 
Ingham WAGC 35, Mount McKinley AGC 7, 
Mount Olympus AGC 8, Mount Whitney LCC 
20, Panamint AGC 13, Pocono AGC 16, Rocky 
Mount AGC 3, Spencer WAGC 36, Taconic AGC 
17, Taney WAGC 37, Teton AGC 14, Wasatch 
AGC 9, Williamsburg AGC 369, Kissimmee, 
FL, 10/21-25, Mary B. Knierim, (352) 751-3448, 
mbkjwk1277@aol.com

Ashtabula AO 51, Cincinnati, 6/20-24, Lloyd Leslie, 
(513) 528-7363, lloydles@aol.com; Archerfish SSN 
678, New London, CT, 7/19-22, Steve Jackson, 
(860) 443-5672, sjackson05@excite.com; Arnold 
J. Isbell DD 869, Branson, MO, 9/10-13, Karen 
Steele, (417) 334-1850, karen@bransonfun.com; 
Beale DD 471, Frankenmuth, MI, 7/26-29, Bill 
Brings, (727) 868-4453, bealereunion2007@msn.
com; Benner DD/DDR 807, Billings, MT, 9/5-9, Ted 
DeTienne, (406) 656-4991, benner2007@aol.com; 
Bexar APA 237, Tucson, AZ, 9/20-23, Steve Malloy, 
(360) 373-1093, ussbexar@comcast.net; Biloxi CL 
80, Pine Mountain, GA, 5/18-20, Dave Smoot, (229) 
435-6400, davesmoot@mchsi.com; Bottineau 
APA 235, Portland, OR, Sept, Frank Hall, (360) 
379-6466, aubetter@yahoo.com; Bowen FF 
1079, St. Louis, June, Ricky Burke, (770) 338-1069, 
ricky_burke@hsb.com; Briareus, Ocean City, MD, 
10/5-7, Ed Grant, (419) 394-5573, egrant2@woh.
rr.com; Brush DD 745 (1943-1969), San Diego, 
9/19-23, John Larney, (508) 935-8929, j.larney@
comcast.net

Bryce Canyon AD 36, San Antonio, Oct, Mike 
Nesbit, (619) 562-5690, thenezz@aol.com; 
Canberra CA 70/CAG 2, Nashville, TN, 10/10-14, 
Ken Minick, (740) 423-8976, crewservices@
usscanberra.com; Cascade AD 16, Boston, 9/23-
30, Barb Kennovin, (302) 945-2719; Chandeleur 
AV 10, Milwaukee, 9/26-30, Margie McCandless, 
(303) 940-6960, margiemccandless@msn.com; 
Chester CA 27, San Antonio, 10/3-7, Tom Kopping, 
(209) 478-3133; Chickasaw ATF 83, San Antonio, 
9/30-10/5, Richard Gibson, (704) 243-2303, 
rdgibson@prodigy.net; Clinton, Branson, MO, 
10/1-5, Karen Steele, (417) 334-1850, karen@
bransonfun.com; Concord CL 10, Bloomington, 
MN, 9/18-23, Shannon Gosiak, (320) 632-4785, 
shnngos@aol.com; Constant MSO 427, Albany, 
GA, 10/5-7, Charles T. Eaton, (513) 404-9635, 
cceatonky@aol.com; Constellation CVA/CV 64, 
Bremerton, WA, 10/21-25, Ron DeSpain, (520) 
586-8607, connydespain4754@msn.com

Coolbaugh DE 217, Albany, NY, 9/2-7, Rodney 
Monnat, (603) 522-3316, rmonnat@roadrunner.
com; Corry DD/DDR 817, Gettysburg, PA, 
10/11-14, Jim Shaftic, (330) 544-3301, jimbo817@
sbcglobal.net; Curtiss AV 4, San Francisco, 
9/5-8, John C. Ekstadt, (952) 891-5954, jcekstadt@   
earthlink.net; Decatur (All Hulls), Las Vegas, 
10/14-17, Tony West, (410) 836-7362, tony0705@
aol.com; Delta AR 9/AK 29, Rapid City, SD, 9/10-
16, E.T. Sonnleitner, (920) 235-1866; Dorthea L. Dix
AP 67, Montgomery, AL, 7/21-23, H.E. Harvey, 1498 
CR 3251, Clarksville, AR 72830; Ernest G. Small 
DD/DDR 838, San Antonio, Oct, Ron Palinkas, 
(909) 465-1460, ronpalinkas@aol.com; Essex CV/
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It doesn’t play games, take 
pictures, or give you the weather.

Introducing the Jitterbug.  Simply designed to be the best telephone a cell phone can be.
Nothing more.  And nothing less.  With service as low as $10 a Month.*  The world is
complicated enough.  Now there’s a cell phone that makes life simple.

The sound is loud and clear

A soft ear cushion makes it easy to hear

The screen is bright and easy to see

The phone fits in the palm of your hand  
Open size approx. 2 1/4́ ´ x 7 1/2́ ´

Unique ‘Yes/No’ buttons access every 
feature, even voicemail

The buttons are bigger and backlit

Dial “0” for a 24-hour Jitterbug operator

Questions about Jitterbug? Try our pre-recorded 
Jitterbug Toll-Free Hotline 1-800-230-9045.

Call Now
Toll-Free

1-866-540-0299
Mention promotional code 

32720
Item# BU-4722

Call Now
Toll-Free

1-866-540-0299
Mention promotional code 

32720
Item# BU-4722

IMPORTANT CONSUMER INFORMATION: Subject to Customer Agreement, select calling plans, and credit approval. Early termination fee, other
charges, and restrictions apply.  Screen images simulated.  Offer, coverage, and service not available everywhere.  While supplies last.  Shipping charges may
apply. *Not including government taxes, assessment surcharges, and activation fee.  Limited-time offer from GreatCall. ©2007 GreatCall, Inc. Jitterbug
and GreatCall are trademarks of GreatCall, Inc.  Samsung is a registered trademark of Samsung Electronics America, Inc. and its related entities.

47
25

4

Available in a simple 12-button
Dial Phone and an even simpler 
3-button OneTouch Phone for
easy access to the operator, the
number of your choice, and 911.

brought to you by
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CVA/CVS 9, San Diego, 9/17-22, Gerald McDonell, 
(734) 455-1341, mcdonellg@juno.com; Eugene A. 
Greene DD/DDR 711, Herndon, VA, 9/19-22, Ersul 
Sowers, (336) 627-4620, oldsalt@travelingsailor.
com; Eunice PCE 846, San Diego, 5/17-20, Harry 
Kalbach, (641) 524-2811, hkalbach@netins.net; 
Fred T. Berry DD/DDE 858, Washington, 10/18-21, 
John Titsworth, (203) 531-6618, skiptonit@aol.com; 
Gainard DD 706, Norfolk, VA, 9/16-20, George 
Hennessy, (239) 458-5807, dotgeohennessy@aol.
com; Galveston CLG 3, Covington, KY, 10/3-7, Tom 
Campbell, (866) 398-2655, galveston@comcast.
net; Ganter DE 60/APD 42, Albany, NY, 9/3, 
Richard Ager, (302) 945-4504; George A. Johnson  
DE 583, Philadelphia, 9/17-19, Walter Grinspan, 
(516) 681-1464, kidklip@aol.com; George Clymer 
APA 27/COMPHIBRON 3, San Deigo, 9/27-30, 
Kenneth Young, (850) 584-2676, kdety@perry.
gulfnet.com

Grand Canyon AD/AR 28, Peabody, MA, 8/23-27, 
Robert T. Dunn, (317) 881-8866, roberttdunn4217@
sbcglobal.net; Gray DE/FF 1054, Grapevine, TX, 
7/18-22, David Liby, (214) 460-0628, daveliby@
yahoo.com; Great Sitkin AE 17, Baton Rouge, 
LA, 9/26-30, Doug Hauser, (334) 277-2151, 
hauserae17@charter.net; Greenwich Bay AVP 
41, Wilmington, NC, 10/18-20, Martin Brown, 
(910) 582-3791, gbmailman@yahoo.com; Halsey 
Powell DD 686, Portland, OR, 9/19-23, Michael 
Baker, (616) 392-3547, skippermike@wmol.com; 
Hanson DD/DDR 832, Jacksonville, FL, 10/4-7, 
Gerald Pugh, (904) 721-0203; Harlan R. Dickson 
DD 708, Duluth, MN, 9/23-27, Phillip Butler, (952) 
898-0839, emjayb22@aol.com; Henry B. Wilson 
DDG 7, Los Angeles, 10/8-12, Penney Marks, (520) 
841-3272, pemarks@hughes.net; Hermitage LSD 
34, Morgantown, PA, 9/6-8, C.J. DeHart, (319) 
636-2611, dehartcj@iowatelecom.net; Houston 
CA 30/CL 81, Madison, WI, 9/5-8, Harold Bergum, 
(608) 798-4264

Huse DE 145, Branson, MO, 10/7-10, David 
Perlstein, (561) 368-7167, dbp14@hotmail.com; 
Independence CV/CVA 62 (All Mar Dets & 
Embarked Air Wings), Memphis, TN, 10/3-7, 
Patrick Little, (850) 936-4668, plittle4668@
bellsouth.net; Intrepid CV 11, Nashville, TN, 6/20-
24, Chuck Coppess, (219) 762-8714, w5147956@
yahoo.com; Iowa Vets Assn, Buffalo, NY, 9/5-8, 
Bill Kelly, (330) 923-5558, wekassoc@neo.rr.com; 
John Land AP 167 (WWII), 9/14-16, Neal J. 
Huelsman, (440) 257-4809, kdjen@aol.com; John 
S. McCain DL 3/DDG 36, Charleston, SC, 10/4-7, 
Curtis Hanson, (503) 698-6558, curthansonsag@
cs.com; Lake Champlain CV/CVA/CVS 39, St. 
Louis, 9/6-9, Eugene Carroll, (607) 532-4735, 
gcarroll@rochester.rr.com; LCS(L) 1-130 Assn, 
Providence, RI, 8/8-11, John Rooney, (610) 935-
0902, dahdit82@comcast.net; Lewis Hancock DD 
675, Dayton, OH, 9/6-9, Patsy Iapalucci, (724) 834-
0370, iapal@verizon.net; LSM/LSMR Wisconsin/
Midwest Chpt, Wisconsin Dells, WI, 5/21-22, Allen 
Westerberg, (952) 894-1116, maral315@msn.com

LST 454, Branson, MO, 10/17-21, Calvin Beem, 
(515) 382-2576, c.beem@mchsi.com; Lyman 
K. Swenson DD 729, Washington, 9/1-3, Don 
Thompson, (301) 292-6717, vice-president@dd729.
com; Magoffin APA 199, Colorado Springs, 
CO, 9/5-9, J.L. Earven, (540) 337-0290, earven@
verizon.net; Maryland BB 46, Baton Rouge, LA, 
5/31-6/4, Dick Beaman, (831) 722-4966, pdgdick@
aol.com; Missouri BB 63, Nashville, TN, 8/28-9/4, 
Jack Stempick, (203) 281-4693, jackrayeg4@aol.
com; Mitscher DL 2/DDG 35, Charleston, SC, 
10/4-7, Bob Lange, (410) 768-0751, mitcherdl2@
cablespeed.com; Moale DD 693, Savannah, 
GA, 6/7-10, Cal Muth, (321) 729-9915, calmuth@
earthink.net; Murray DD/DDE 576, Arlington, 
VA, 9/13-15, James McMullan, (717) 564-1338; 
Nantahala AO 60, Baton Rouge, LA, 8/23-26, Hank 
O’Connell, (912) 427-4080, hankoc@bellsouth.
net; Nav Magazine & Fuel Annex (Cartagena, 
Spain), Charleston, SC, 9/9-12, Joe Cudmore, (817) 
274-0271, jcudmore@sbcglobal.net

Nespelen AOG 55, Norfolk, VA, 9/24-26, Harry 
McKenzie, (724) 776-2385, mckenzih@nauticom.
net; Net Tenders, Buffalo, NY, 10/2-4, Robert 
W. Laurie, (716) 366-1422, jrob@netsync.net; 
New Kent APA 217, Las Vegas, 10/22-25, Bud 
Stivers, (702) 658-0344, stivers907@aol.com; 
New Orleans CA 32, Washington, 5/17-20, Henry 
Wristen, (603) 882-3951, hwdive32@aol.com; 
Newman K. Perry DD/DDR 883, Richmond, VA, 
Oct, Roland Pearson, (251) 653-7258, rgpearson@
bellsouth.net; Newport Dealeys – CORTRON 8, 
10 & 14, Courtney DE 1021, Cromwell DE 1014, 

Dealey DE 1006, Hammerberg DE 1015, Hartley 
DE 1029, John Willis DE 1027, Joseph K. Taussig 
DE 1030, Lester DE 1022, Van Voorhis DE 1028, 
Philadelphia, 9/27-30, Jerry Skorch, (856) 810-2568, 
jpskorch@hotmail.com; Norfolk DL 1, Charleston, 
SC, 10/4-7, Ed Jehlik, (701) 298-0659, bigedjh@
hotmail.com; Normandy Vets, Las Vegas, 6/5-7, 
Mike Welch, (619) 437-0510, gmikolw@sbcglobal.
net; O’Bannon DD/DDE 450/DD 987, Federal 
Way, WA, 9/12-15, Jay Hilton, (520) 408-9756, 
jihilton@juno.com; O’Callahan DE/FF 1051, 
Boston, 7/11-14, Joe Allen, (608) 289-1035, jha218@
charter.net; Pascagoula PCE 874, San Diego, 
5/17-20, Harry Kalbach, (641) 524-2811, hkalbach@
netins.net; Perkins DD 26/377/DDR 877, 
Newport, RI, 10/15-18, Edward J. Kaufmann, (518) 
372-4967, amykeenan83@msn.com; Philippine 
Sea CV/CVA/CVS 47/CG 58, Washington, 10/3-8, 
Chuck Davis, (941) 743-5460, philsea@earthlink.net

Pollux AKS 2/4, Washington, 9/27-30, Glen 
Broxson, (850) 994-0416, glenbroxson@aol.com; 
Preflight Class 35-64, Reno, NV, 9/6-9, Tom 
Irlbeck, (570) 807-0904, pedalmil@pressenter.com; 
Prometheus AR 3, Kansas City, KS, Oct, Arne 
Brinwall, (952) 933-0616, ajbrinwall@comcast.net; 
Puget Sound AD 38, Jacksonville, FL, Oct, John 
C. Seymour, (901) 853-1450, rebels45@yahoo.
com; Randolph CV/CVA/CVS 15, Charleston, 
SC, 9/17-23, Sal Rizza, (321) 454-2344; Ranger 
CVA/CV 61 (All Personnel), Clackamas, OR, 
8/15-19, George Meoli, (203) 453-4279, gmeoli@
erols.com; Requin SS 481, Pittsburgh, 9/27-29, 
Jim Louden, (319) 752-4165, jplouden@interl.net; 
Rowe DD 564, Harrisburg, PA, Sept, Bob Wood, 
(863) 667-3334, ussroweusswatts@yahoo.com; 
Rudyerd Bay CVE 81/VC 77/VC 96, San Diego, 
Oct, Ozzie Amundson, (702) 240-8084,  
ussrudyerdbay@yahoo.com; Sam Rayburn SSBN 
635, San Diego, 5/14-19, Thomas Pauls, (757) 
495-5457, tompauls1@cox.net

Schofield DEG/FFG 3, San Antonio, 9/20-23, Jack 
Knoblock, (208) 382-3771, knoblockjack@hotmail.
com; Shields DD 596, Nashville, TN, Oct, A.D. 
Burchfield, (662) 289-4745, adbshields@aol.com; 
Shields DD 596 (All Eras), Branson, MO, 9/9-13, Ed 
Velasquez, (303) 979-4114, etvela5@aol.com; Simon 
Lake AS 33, Washington, Oct, Gordon Sanders, (757) 
588-2023, usn3030@cox.net; SLCU 36 Boat Pool 
Baker (Okinawa, 1945), Siloam Springs, AR, 9/14-16, 
Donald A. Brown, (501) 767-5341; St. Lo CVE 63/CVE 
65 (Leyte Gulf, Oct 1944), San Antonio, 10/22-26, 
Keith Lessard, (509) 299-7872, lessardk@
cheneycable.net; Strickland DE/DER 333, 
Annapolis, MD, 9/29-10/1, Joel Weinstein, (508) 
540-6492, jmbwpcps@aol.com; Tide AM 125, Las 
Vegas, 6/5-7, Mike Welch, (619) 437-0510, gmikolw@
sbglobal.net; Tiru, Norfolk, VA, 8/16-19, Chuck Coker, 
seaya2003@aol.com; Trenton LPD 14, Norfolk, VA, 
7/21-22, Chris Bufford, (706) 590-0943, 
captpicard30668@yahoo.com

Trumpetfish SS 425, Kingsland, GA, 10/30-11/4, 
Terry Trump, (843) 873-9563, terminole@hotmail.
com; Turner DD/DDR 834, Washington, 10/4-8, 
Richard Shanaberger, (717) 764-3834; VAW-121 
“Bluetails,” Norfolk, VA, 4/19-20, Grayson Sieg, 
(757) 445-2375, grayson.sieg@navy.mil; VB-
109/VPB-109 Bomb Sqdn, Branson, MO, 10/11-13, 
Roy L. Balke, (814) 866-6683; VC-35/VA (AW)-35, 
Myrtle Beach, SC, 10/8-12, Ruben Escajeda, (915) 
585-3468, rescajeda@aol.com; Vestal AR 4, 
Kansas City, KS, Oct, Arne Brinwall, (952) 933-0616, 
ajbrinwall@comcast.net; VF-14 (II), VF-141, 
VF-721 (R) & VF-53 “Iron Angel,” Indianapolis, 
6/10-14, Bill Luxon, (724) 899-2108, oneezhr@
zoominternet.net; VF-92 (All Years), Branson, 
MO, 10/4-8, Ed Ellstrom, (303) 833-3103, edell92@
aol.com; VP-4, San Diego, 10/12-14, Bill Broadwell, 
(619) 713-2321; VP-28 “Hawaiian Warrior,” 
Seattle, 10/17-20, C.O. Miller, (419) 468-3518, com@
bright.net; VR-21, Carson City, NV, 7/25-29, Ed 
Groff, (775) 883-7345

VR-52 Det Detroit/VR-62 Detroit (NAF 
Detroit), Port Clinton, OH, 7/13-15, Bill Borrusch, 
(727) 862-6343, adcsbill@juno.com; VS-892 & 
VS-38, Vancouver, WA, 9/6-8, Dave McCool, (360) 
632-1773, dernestm@yahoo.com; Waccamaw 
AO 109, Charleston, SC, 5/3-6, Sandy Jackson, 
(318) 222-3828, sjackson@sport.rr.com; Walke 
DD 723/DD 416, Huntsville, AL, 10/3-8, Richard 
Williamson, (920) 788-4916, rwilliamson@new.
rr.com; Warrington DD 843, Herndon, VA, 5/2-6, 
Stan Prager, (916) 791-6700, stashuman843@msn.
com; White Plains AFS 4, Honolulu, 6/11-17, Steve 
Edmison, (801) 985-3665, sgedmison@comcast.
net; Wilkinson DL 5, Charleston, SC, 10/4-7, 

Maurice Mullen, (904) 928-9539, mclownman@
aol.com; William P. Biddle APA 8, Cincinnati, 
9/6-9, Frances Moad, (816) 358-2517, fmoad1@
yahoo.com; Willis A. Lee DL 4, Charleston, SC, 
10/4-7, Frank Graham, (718) 934-6410, frankdl4@
optonline.net; Witek EDD 848, Chicago, 10/3-7, 
John Noonan, (570) 427-4652, countryy@verizon.
net; Yancey AKA 93, Washington, Oct, George 
Clifton, (708) 425-8531, clifs@ameritech.net

LIFE MEMBERSHIPS
Post 172, CA: Melvin L. Routt
Post 456, CA: Frank Johnson
Post 872, CA: Joseph Alonzo, William J. Bahr, Loyd 

Davenport, Frank Combs, Homer M. Combs, 
Stephanie Early, Robert Gilbert, Raymond F. 
Highness, Anthony F. Inzana Sr., Dale M. James, 
Stanley Johnson, Burl Kitchens, Arthur L. Lema, 
Darl W. Little,  Joe Mendes, George C. Morgan, 
John H. Oliver, James W. Raley, Willis Sperry, 
Oram Thibodeau, Darrell Todd, John M. Wassum

Post 47, FL: Walter P. Rath, Andrew G. Seitz Jr., 
Richard A. Smith, Cecil VanPeursem

Post 273, IA: Edward J. Michel Sr.
Post 232, IN: Verlin W. Graham, Michael King, Ed 

Sterling, Andrew Suda, Richard Vernengo
Post 168, MN: William L. Norris
Post 82, ME: William G. Bickford
Post 39, ND: Christian Bachmeier, Lloyd A. Brode  

ll, Paul Colby, Arthur Heisler, Hillis Hugelen
Post 143, ND: Tupper Howden, Vernon Kirkeby, 

Donald Loder, Daniel S. Olgaard, Einar A. Overby, 
Carrol Torgerson

Post 1578, NY: Frank Speranza, Rocco Speranza
Post 1711, NY: Robert Schweitzer
Post 131, PA: Joseph L. Bianchi, Wayne D. Darby, 

William D. Englert, Patrick F. Gensib, Leonard 
F. Parucha, Frank A. Pizzuto, Ronald L. Rager, 
Robert M. Roach, Vincent L. Sementilli, Maurice 
M. Slater, Wendell N. Wright, Richard C. Yorks

IN SEARCH OF
1st Bn 7th Mar H&S Co (Camp Sukiran, 

Okinawa, 1960-1961), John Ward, (412) 371-3639
2nd Msl Bn 82nd Arty (Kitzingen, Germany, 

1961-1963), Mike Detorie, (410) 666-3225
3rd Admin Co 3rd Inf Div (Wurzburg, Germany, 

1966-1969), Gerald Campos, (410) 519-4369, 
gsdcampos@comcast.net

3rd Inf Div 64th Tank Bn A Co 4th Plt (1951-
1953), George Krumins, (856) 825-5545

4th Armd Div (WWII-1970s), Robert J. Ferraro, 
(847) 398-1778, ferraror@sbcglobal.net

8th Cav Rgt (Camp Crawford & Camp 
Whittington, Japan, May 1954-Nov 1955), 
Steve Bosma, (408) 270-1319

15th Armd Inf Bn, 5th Armd Div (WWII), John 
Markowski, (440) 357-1192, markowski.john@
cleveland.va.gov

28th Gen Hosp (WWII-1960), Floyd J. Friloux Sr., 
(985) 764-6030, ffriloux@cox.net

37th Night Ftr Cont Sqdn (Los Angeles, 1943 & 
Hammer Field, Fresno, CA, 1944-1945), Morley 
Larsen, (949) 457-9221

40th Div 143rd FA Bn HQ Btry & Radar Unit 
(Korea, 1952-1953), Frank Morris, (863) 326-9328, 
hankmarcia311@yahoo.com

59th Weather Recon Sqdn “Hurricane Hunters” 
(Kindley AFB, Bermuda, 1957-1960), Tom Curry, 
(706) 861-4874, thomas_curry06@comcast.net

91st or 376th Field Maint Sqdn (Sheet Metal 
Shop, Lockbourne AFB, 1956-1958), Tim 
Timmerman, (607) 324-1178

101st Abn Div, Movement Cont Sect (Camp 
Eagle, Vietnam, 1970-1971), Rich Hosking, (260) 
627-0720

106th Div 422nd K Co (Strassburg, Schnee Eifel, 
Ardens, Germany, 1945-1946), Alvin A. Yeaton, 
(603) 352-1422

155th How 3rd Mar Div (Okinawa, 1960-1961), 
Jimmie Caudill, caudvill3@wmconnect.com

290th Armd FA Bn Serv Btry (Hammelburg, 
Germany, 1953-1955), Thomas Sharkey, (773) 
776-7123, tomsharkey_twa@sbcglobal.net

302nd Inf 94th Div (Mar 1945, Schondorf, 
Germany), Connie Green, Box 271, Brookfield, NY 
13314, crgreen@jncgreen82@frontier.net

341st Civil Eng Sqdn (Fire Dept, Malmstrom, 
AFB, MT, 1963-1967), Paul McNamara, (608) 
297-2985, smac16@verizon.net

351st Inf Rgt “Blue Devils” (Trieste, FTT, 1952-
1954), Colin Slater, 13811 Denny Road, Capron, 
IL 61012

354th Consolidated Aircraft Maint Sqdn, 354th 
Tact Ftr Wing (Myrtle Beach, SC, 1957-1961), 
John Redding, (765) 674-6235 

524th QM (Pirmasens, Germany, July 1964-July 
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1966), Albert F. Septrion, (989) 776-0226, 
afseptrion@yahoo.com

596th Maint Co (LT)(DS), 1st Log Cmd (Chu Lai, 
Vietnam, 1969), Leslie Grimsley, (217) 228-4059, 
kjgrimsely@insightbb.com

981st MP Co (SD), Sentry Dog Handlers 
(Vietnam, Jan 1972), Charles J. Gardner, (860) 
928-0699

1076th Plt (San Diego MCRD, Oct 1956-Jan 1957), 
Joe S. Gonzales, (626) 282-0487

1502nd Periodic Maint Sqdn (Hickam AFB, 
Hawaii, 1953-1957), Tom Montanus, (941) 792-
0836, stmontanus@hotmail.com

3274th Eng Div (Berlin, Germany, 1945-1946), 
Glenn Geary, (507) 931-4630

4357th QM Bakery Unit C Co Patton’s 3rd Army 
(1943-1945), Tyra Dunson, (804) 233-4250

8309th Radio Opns Det, Hawaii Sig Opns Grp, 
Transmitter Branch APO 958 (Oahu, HI, 
1949-1955), Lee Turner, (618) 993-8296, leeit222@
peoplepc.com

A Co 1st BG 30th Inf 3rd Div (Schweinfurt, 

Germany, 1960-1962), Pablo M. Coronado, (956) 
554-7518, davidcoronado@yahoo.com

Air Anti-Submarine Sqdn VS-30 (Norfolk NAS, 
VA, 1955-1957), Jim Tising, (719) 481-3520, 
jrtising@yahoo.com

Air Police Softball Team, 601st AC&W 
(Rothwesten, Germany), Joe Barkley, (859) 
234-5424

APC-29 (Southwest Pacific, 1944-1945), C.R. 
Wimbish, (804) 226-0754

B Co 322nd Sig Bn (Germany, 1950-1953), William 
Hothan, (516) 884-8179

B Trp 1st Sqdn, 1st Cav 1 AD (Fort Hood, TX, 
1963-1965, Dough Chirich, (989) 369-9133 

C Trp 2nd Recon Sqdn, 10th Cav (Camp Kaiser, 
Korea, 1962-1963), Doug Chirich, (989) 369-9133

Cbt Infantrymen’s Assn (Northwest USA), James 
A. Bourgeois, (253) 224-0817, jabemk32@aol.com

Class 1061 Military CEs (IBM Repairmen, 
Endicott, NY, Aug-Nov 1950), Claire Post, (716) 
326-3883, dmpcap@cecomet.net

Co C 25th Sig Bn (Kisenslaughten, Germany, 
1961-1963), Donald Johnson, (815) 933-6928, 
dopajohnson@daily-journal.com

Eng Units (Floating Bailey Over the Rhine, 
Bingen, Germany, Spring 1945), Philip W. 
Tiemann Jr., (207) 623-9309, vettiem@aol.com

HQ & HQ Co Law Enforcement Cmd (Fort Ord, 
CA, 1989-1991), Tim McCormick, (563) 260-5841, 
mccormickt@fbx.com

HQ & HQ Det 8th Log Cmd Post Sig (Camp Darby, 
Livorno, Italy, 1964-1966), Anthony Bassano, 
(408) 295-1634, abassano41@yahoo.com

Huse DE 145 NOLA (Jan 1961-July 1962), Ray 
Thompson, (828) 665-0341, raythompson2@
charter.net

Hydrus AKA 28 (1944-1946), Marleen Edwards, 
(252) 586-5040, m_arty00@hotmail.com

Jonas Ingram DD 938, Pete Ventola, (973) 627-
7491, pete.ventola@att.net

LST 802 (1952-1954), Herbert Yost, (605) 286-3287
Nav Surgical Team 15 FMF (Camp Fisher, Otsu, 

Japan, 1951-1952), Robert Spencer, (307) 265-
8161, prospectorspence@aol.com

Somers DDG 34 (WA Div (ASW), 1967-1970), Gary 
Calvin, (503) 364-8798

Ticonderoga CVA 14 (Norfolk, VA, 1956-1958, Atl 

Flt Duty), Jerry Cole, (520) 648-7196, jcstvic1@
juno.com

VC-5 (Det Cubi Pt Philippines, 1966-1969), Don 
Babiracki, (716) 674-5439, dsb031@aol.com

VS-20/21 (1956-1961), Phil Erickson, (425) 205-5357
William Ward Burrows AP 6/P 15 (Mar 1943-

Nov 1945), Bonnie Cooper, (316) 320-1966, 
bonnie_cooper@sbcglobal.net

TAPS
Richard L. Drummond, Dept. of Delaware. 

Nat’l Education & Scholarship Cmte. Memb. 
1958-1959, Nat’l Mbrshp. & Post Activ. Cmte. 
Memb. 1958-1959, 1966-1968 & 1981-1982. Nat’l 
Foreign Relations Cncl. Memb. 1967-1968, Nat’l 
Law & Order Cmte. Memb. 1968-1970, 1979-
1981 and 1983-1984, Nat’l Americanism Cncl. 
Memb. 1970-1973, 1975-1976 and 1980-1981, 
Nat’l Distinguished Guests Cmte. Vice Chmn. 
1974-1975 and 1976-1978, Dept. Cmdr. 1978-
1979, Nat’l Distinguished Guests Cmte. Memb. 
1979-1980 and 1984-1992, and Nat’l Cemetery 
Cmte. Memb. 1985-1991. 

Ambrose J. Koll, Dept. of Minnesota. Nat’l 
Distinguished Guests Cmte. Vice Chmn. 
1983-1985, Nat’l Cmte. on Education Memb. 
1988-2006, Dept. Cmdr. 1992-1993, Nat’l Exec. 
Cmte. Alt. Memb. 1997-2001.

Richard C. O’Keefe, Dept. of New York. Nat’l 
Merchant Mar Cmte. Memb. 1999-2005, Dept. 
Cmdr. 2000-2001, Nat’l Exec. Cmte. Alt. Memb. 
2003-2005, Nat’l Exec. Cmte. Memb. 2005-
2007, Nat’l Sec. Cmsn. Liaison Cmte. Memb. 
2005-2007 and Resolution Subcmte Memb. 
2005-2007.

James F. “Dusty” Rhoades, Dept. of 
Pennsylvania. Nat’l Homeland & Sec Vice 
Chmn. 2004-2007.

Earl N. Throckmorton, Dept. of Virginia. Nat’l 
Veterans Affairs & Rehab. Cmsn. Regional Vice 
Chmn. 1993-1994 & 1999-2000, Nat’l Veterans 
Affairs & Rehab. Cmsn. Regional Chmn. 1994-
1995 and 2000-2001, and Nat’l Veterans Affairs 
& Rehab. Cmsn. Memb. 2005-2007. 

CLASSIFIED

CUTS DOWN
AND CHOPS tall field
grass, weeds, even
saplings up to 2-1/2" thick!

RECLAIMS pastures,
meadows, trails, fencelines,
woodlots of overgrown vegetation.

POWERFUL with up to 17 HP...
4 speeds, reverse, lockable differential,
electric clutch, and electric-start!

CONVERTS IN SECONDS
to mow your lawn or throw snow with
optional attachments.

Improves wildlife 
habitat, creates 
wildflower meadows,
woodlots free of under-
brush, builds trails,

restores pastures!

— WITH THE AMAZING DR®

FIELD AND BRUSH MOWER!

RECLAIM OVERGROWN LAND

For Free Details Call TOLL-FREE

1-800-795-2651
YES! Please send me without obligation your Catalog 

and DVD all about the exciting new DR® FIELD and BRUSH
MOWER, including details of models, powered attachments,
factory-direct prices and seasonal savings now in effect.

Name _____________________________________________________________

Address ___________________________________________________________

City _________________________________State _______ ZIP_______________

E-Mail ___________________________________________________________
DR® POWER EQUIPMENT, Dept. 57289X
127 Meigs Road, Vergennes, VT  05491
www.DRfieldbrush.com

AML
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Pre-Season

Savings Now 

in Effect!

Pre-Season

Savings Now 

in Effect!

SEND ADVERTISING COPY AND REMITTANCE 
TO: Ms. Kyona Levine, Classified Advertising, The 
American Legion Magazine, c/o James G. Elliott 
Company, Inc., 626 Wilshire Blvd., Suite 500, 
Los Angeles, CA 90017. (213) 624-0900, Ext. 
1219, FAX (213) 624-0997. All classified adver-
tising is payable in advance  by check or credit 
card. Please make remittance payable to “The 
American Legion Magazine.”  RATES: $34 per 
word. Count street addresses and box numbers 
as two words; all city, state and zip codes as 
three words. 3 word minimum. CIRCULATION: 
2,500,000 per month. DEADLINE: Advertising 
copy must be received 60 days before cover date 
of issue desired. All advertisements are accepted 
at the discretion of the publisher.

APPAREL
CASUAL JUMPSUITS and new warm-up suits.  
Great selection. Catalog, (800) 397-3086, 
www.myjumpsuit.com.

SANSABELT PANTS at discount prices. (866) 
524-8389, www.sansabeltworld.com. 

SUSPENDERS. Patented “no-slipTM” clip. Cata-
log, (800) 700-4515, www.suspenders.com.

CASINO SUPPLIES/PLAYING CARDS
CATALOG, (800) 233-0828, www.kardwell.com.

COINS & COLLECTIBLES
WWW.SOHK.US.

MISCELLANEOUS
OXYGEN USERS: Enjoy freedom to travel! 
Oxlife’s lightweight, American-made oxygen 
concentrators produce 1-6LPM continuously.  
Runs in home, car, even overseas. (800) 780-
2616, www.oxlifeinc.com.

MONEYMAKING OPPORTUNITIES
SUPPLEMENT YOUR RETIREMENT from home, 
www.soapfreewash.biz.

OF INTEREST TO ALL
BETTER THAN VIAGRA? Stamina-Rx. Two tab-
lets $5, 30 tablets $44.95. (800) 458-1613.

www.BeholdJesus.mobi.

PERSONALS
MEET NICE SINGLES. Free catalog, (931) 
879-4625.

REUNION PLANNERS
CUSTOM REUNION RIBBONS, (800) 208-6804.

WANTED
BOY SCOUT PATCHES, (940) 566-5766.

GUITARS, (800) 451-9728.

SWORDS, (800) 798-6167.

WORKING PARTNER, www.techgoldplus.
com/40101.
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LEGION SHOPPER

also available
Propecia, Tamiflu, and more
FDA approved medications

order online at viamedic.com
serving customers since 1999

Voted #1 in service and price

IMPOTENCE
SOLVED

COVERED BY MEDICARE
If you have Medicare or
Insurance, you may be eligible
to receive the NEW Encore
Deluxe Erection System at
little or no cost. The NEW
Encore Deluxe System has both
a manual and battery pump.

RATED #1 BY UROLOGISTS
Encore is the only manufacturer
that offers both pumps as one
Deluxe System.

For more information call:

1-800-475-3091

7696 15th St. E. • Sarasota, FL 34243

Need Sleep?
ADJUSTABLE BEDS

FREE
VIDEO AND

BROCHURE

LOWPRICES!

800-401-8692
NO SALESMAN WILL COME TO YOUR HOME

Or write to:  Sleep Comfort Adjustable Beds
15950 Bernardo Center Dr., #C, San Diego, CA 92127

www.sleep-comfort.com

In-Home
90 Day
Trial

U . S .  M I L I TARY M EDAL S  &  R I BBO N S

CUSTOM BALL CAPS - NAVY SHIP CAPS

FREE COLOR CATALOG!
FREE SHIPPING!

TOLL FREE TEL: 800-864-5062
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VETS SUPPLY LINE
10550 CO RD 81, #218

MAPLE GROVE, MN 55369
WEB SITE: www.MilitaryVetsPX.com

Legion members can save 
on mortgage, real estate 

and moving

Call 1.866.813.3620
or visit http://legion.myhomebenefits.com

• Hassle free mortgages and $300 closing reward*  

• Expert home selling and buying assistance with 
up to $1,000 or more in rewards* 

•  Plus, move with Allied or northAmerican and 
receive a $250 Bonus Reward**!

*See web site for details
** $250 bonus applies when all three services are used
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freshchoicetobacco.com

MAKE STORE BOUGHT QUALITY 
CIGARETTES WITH THE 

WORLD’S BEST TOBACCO

FOR $1.00 
A PACK IN 2 
MINUTES!

SUPER PREMIUM FRESH CHOICE 
AMERICAN BLEND TOBACCO

VIAGRA®

Pharmaceutical Grade Alternative
Without Prescription!

(30 tabs) - blue 100mg     $89.95
(60 tabs) - Save $40.00   $129.95
(90 tabs) - Save $70.00   $179.95

Order Today 24 HR Order Line! 

Credit Cards & Check By Phone. 

1-888-527-0870 ext AL-2. 

or Send Check or M.O. To:
P.E. LABS, 1025 SW 59th st

OKLAHOMA CITY, OK 73109-4902

Free 
Shipping!

Supplies 
Limited!

WWW.USAVEONPILLS.COM

STRONGER
THAN

TOLL
FREE

Viagra® is a registered trademark of Pfizer Co.

Call today for a FREE color
catalog of over 150 eye-catching
Classic Military Rings, plus a
Special Report you should read
before buying any service ring:
1-573-221-7786 (24 hr. recorded
message). Or write: Classic Rings,
1209 Broadway, Dept. A-407,
Hannibal MO 63401.
www.ClassicRings.com

Code A-407

Rings to Honor
Your Service
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Legion members can SAVE
with discounted pricing on 

state-to-state moving 

Allied Van Lines, Inc. U.S. DOT No. 076235  
North American Van Lines, Inc. U.S. DOT No. 070851

Call 1.800.871.8864
e-mail: alliedmoving@verizon.net

Call 1.800.524.5533
e-mail: navlmoving@comcast.net

Web site: http://legion.myhomebenefits.com

Moving?

●   H AT   P I N S ●    M E D A L S ●

●  FREE COLOR CATALOG
●  2500+ Military Designs
●  Army, Navy, Air Force, Marines
●  Call now! Toll-free!

  1-888-223-1159
●  Custom pins & patches available.
 Dealer inquires welcome.

HONORS
by Hoover’s Mfg., Co.

P.O. Box 547AL, Peru, IL 61354
Fax: 1-815-223-1499

Email: dave@hmchonors.com 
Website: www.hmchonors.comB
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HITCHCOCK SHOES, INC.
Dept. 5D Hingham, MA 02043

1-800-992-WIDE www.wideshoes.com

MEN
,
SWIDE SHOES

EEE-EEEEEE SIZES 5-15
FREE catalog
200 styles
High quality

HEARING AIDSHEARING AIDS
UP TOUP TO60% SAVINGS60% SAVINGS

30-DAY
TRIAL

TRY
BEFORE
YOU BUY

GUARANTEED LOWEST PRICES!
● ALL MAKES & MODELS ● TERMS ARRANGED
● 30 YRS. EXPERIENCE ● ALL MAKE REPAIRS

● CUSTOM INSTRUMENT SPECIALISTS ●  

FOR FREE INFORMATION CALL:

1-800-323-4212
We’re the oldest, biggest and best

LLOYDS, DEPT. AL         BOX 1645, ROCKFORD, IL 61110
Visit our Website at www.lloydhearingaid.com

This is all 
you wear!

• Medals
•Displays
•Patches
•Badges

Medals of 
America 1-800-486-1651
Shop  www.usmedals.com

FREE Color 
Catalog

How Do You Want
To Be Remembered?
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Save Up To 70%
Hearing Aids! Free Catalog!

P O Box A-3976 Chicago, Il. 60690

1-800-462-5778
Monroe Hearing

800-992-3524
SINCE
1895

“Ask for our colorful catalog”

www.martinsflag.com

ALL KINDS - ALL SIZES - PROMPT SHIPMENT

FLAG CO., INC.
P.O. BOX 1118

FORT DODGE, IA 50501

Page 71



What’s the difference between the 
government and the mafi a? 
One of them is organized.

SOON AFTER his transfer to a new duty 
station, a Marine called home to tell his 
wife he would be late again. He went on to 
say that dirty magazines had been discov-
ered in the platoon’s quarters, and the 
entire squad would be disciplined. His wife 
launched into a tirade, arguing that most 
men had pictures hanging in their quar-
ters at their previous post, and his new 
platoon should not be penalized for 
something trivial.

The Marine calmly listened to his wife’s 
complaints and then said, “Honey, I meant the 
clips from their rifl es hadn’t been cleaned.” 

A SALESMAN was assigned to secure an impor-
tant client but failed in his mission. He faxed his 
assistant and asked him to break the news to his 
boss. His note read, “Failed to secure client, 
prepare the boss.” 

He received the following fax from his assis-
tant: “The boss is prepared. Prepare yourself.”

A YOUNG BOY had been pawing over the store’s 
stock of greeting cards for some time when a 
clerk asked, “Just what is it you’re looking for? 
A birthday greeting, message to a sick friend, 
anniversary? Congratulations to your mom and 
dad, maybe?” 

The boy shook his head. “Got any like a blank 
report card?” 

A LITTLE BOY opened the family Bible with 
fascination, looking at the old pages as he care-
fully turned them. Then something fell out, and he 
picked it up and examined it closely. It was an old 
leaf from a tree that had been pressed in between 
the pages long ago.

“Mama, look what I found!” the boy called out.
“What have you got there, dear?” she asked.
With astonishment in his voice, he answered, 

“It’s Adam’s suit!”

A STATE TROOPER pulled over a driver who was 
speeding. Hoping to get off with a warning, the 
driver tried to appear shocked when the trooper 
approached her car. 

“I have never been stopped like this before,” she 
told the offi cer. 

“What do they usually do, ma’am?” he asked. 
“Shoot the tires out?” 

“We’re running a few tests and a credit check.”

“I should have left you in the bog 
with your lips puckering.”
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FOR COMPENSATION INFORMATION:

FREE PACKET for mesothelioma 
or lung cancer, diagnosis/death,
please contact:

The David Law Firm, P.C.
Jonathan David*

10655 Six Pines Drive, #260
The Woodlands, TX 77380

(Greater Houston Area)

Handling cases nationwide with 
local co-counsel in state of filing.

Toll Free 1-877-367-6376
Email: info@mesotheliomaweb.org
www.mesotheliomaweb.org/n4658

Many sailors who served their country proudly aboard 
ships in the World War II, Korean, and Vietnam War eras,

are now being diagnosed with asbestos-related cancers.

Asbestos
Cancer Hits

Former 
Sailors

The David Law Firm
“Defeating Today’s Goliaths”

FOR MEDICAL INFORMATION:

FREE PACKET for mesothelioma
patients, please contact:

Toll Free 1-800-998-9729 
Email: info@thedavidlawfirm.com

www.asbestos-attorney.com/n4658

* Licensed by the Supreme Court of Texas.
Not Certified by the Texas Board of Legal Specialization.

Mesothelioma Web
Hope * Support * Help

The most comprehensive
resource for Mesothelioma
patients and their families.
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Pure Cotton Jeans

With Famous

4 Total Inches of
Stretch Comfort!

ALL THESE SIZES!  Waist:  32  34  36  38  40  42  44
Big Men:  46 48   50 52 54 56 58 60 

Inseams:  
S(27-28) M(29-30) L(31-32) [XL(33-34)

inseam available in 32 to 44 waists only]

77N–01Y28

New Tailgater 
Cotton Denim Jeans
get full Fit-Forever
Treatment!
Comfort isn’t just
Softness, it’s also Fit – 
and these jeans always 
fit with 4 extra inches of
waistband s-t-r-e-t-c-h! 
10-ounce denim is 
lightweight, pre-washed 
& pre-shrunk. 6 pockets,
even a locker loop.
Pure cotton denim. 
All are 100% machine
wash and dry. $14.99
a pair in lots of 2, 
even Big Guys. They 
Fit-Forever™ and you’ll
never get a better deal.
Order today!

Waists
to Size

60!

Card # _____________________________________Exp.: ______/_____

Mr. Mrs. Ms. __________________________________________________

Address ___________________________________________ Apt. # ______

City & State _____________________________________ Zip ___________

Haband
1600 Pennsylvania Ave.
Peckville, PA 18452
Send ____ jeans. I enclose
$________ purchase price 
plus $5.99 toward postage
and handling. In GA add tax.

E-mail _________________________________________________________
100% Satisfaction Guaranteed or Full Refund of Purchase Price at Any Time!

Visa  MasterCard      
Discover® Network AmEx    

Check

14991499
per pair 
in lots
of 2

2 for 29.98    3 for 42.65

OnlyOnly

Pure Cotton
Jeans

Black

Indigo

           Duke Habernickel
1600 Pennsylvania Avenue
Peckville, PA 18452

           Duke Habernickel
1600 Pennsylvania Avenue
Peckville, PA 18452

ALL WAIST SIZES

32 to 60

ONE LOW PRICE!
ALL WAIST SIZES

32 to 60

ONE LOW PRICE!Light Blue

Medium Blue

Haband.com
Shop Online:

When you pay by check, 
you authorize electronic clearing.
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